
Baby Food Market Expanding at a Healthy
5.7% CAGR, To Reach a Value of $116.5 Billion
by 2031

Baby Food Market 2031

Increase in population of women

professionals, increase in awareness

about adequate nutritional requirements

of babies, and increase in organized

retailing.

WILMINGTON, DE, UNITED STATES,

November 21, 2025 /

EINPresswire.com/ -- The global baby

food industry was generated $67.8

billion in 2021, and is anticipated to

generate $116.5 billion by 2031,

witnessing a CAGR of 5.7% from 2022

to 2031.

The global baby food market is driven by factors such as increase in population of women

professionals, increase in awareness about adequate nutritional requirements of babies, and

increase in organized retailing. However, increase in breastfeeding due to government initiatives

and falling birth rates restrain the market growth. Conversely, product innovations coupled with

innovative packaging strategies are expected to provide several opportunities for the market

growth.

Request Sample Report: https://www.alliedmarketresearch.com/request-sample/107

Baby food is ready-to-eat food for infants between the age group of four to six months to two

years. Dried cereals, milk formula, and prepared baby food are the major baby food products

available in the market. Rapidly changing economic trends in emerging markets of Asia-Pacific

and Europe, increase in women participation at workplace, surge in awareness about adequate

nutrition requirement of babies, rapid urbanization, and organized retailing are the major factors

driving the growth of the baby food market. However, food safety concerns, increased

awareness of breastfeeding, and low birth rates in some regions limit the growth of the global

baby food market. 

http://www.einpresswire.com
https://www.alliedmarketresearch.com/baby-food-market
https://www.alliedmarketresearch.com/baby-food-market
https://www.alliedmarketresearch.com/request-sample/107


Presently, the milk formula segment leads the market with 60.7% share in terms of revenue.

However, the prepared baby food segment is estimated to witness highest CAGR of 5.7% during

the forecast period.  

In the baby food industry Manufacturers are focusing on key innovations that cater to the

requirements of the large consumer base. Increase in awareness toward health benefits and

increase in mobility & physical activity are expected to boost the demand for baby food in

emerging nations. Furthermore, increase has been witnessed in the number of netizens along

with rise in internet penetration.  

Buy This Report (448 Pages PDF with Insights, Charts, Tables, and Figures) @

https://www.alliedmarketresearch.com/baby-food-market/purchase-options

Taking this into consideration, most of the key players in the market strategize on promoting

their products on various social media platforms. Thus, through social media marketing strategy,

the baby food market sights critical growth opportunity.  

Healthy dietary practice adopted by mothers is the key factor responsible to maintain the health

of babies. In addition, rise in literacy rate of females in developing and developed countries has

led to increase in awareness of nutritional requirements of babies. However, delayed weaning

was observed among infants, especially during the age of 6–7 months, in some developed

countries. Conversely, these cases of delayed weaning are expected to decrease gradually with

rise in awareness among parents, which, in turn, is expected to boost the market growth during

baby food market forecast.  

According to the baby food market analysis, the market is segmented into product type,

distribution channel, category, and region. By product type, the market is segregated into dried

baby food, milk formula, prepared baby food, and others. Presently, the milk formula segment

leads the market around 60% share in terms of revenue, results in baby food market trends.

Increase in health and nutrition concerns for babies and limited time for food preparations are

the major factors driving the growth of the market.  

Enquire Before Buying: https://www.alliedmarketresearch.com/purchase-enquiry/107

Based on region, Asia-Pacific held the highest market share in terms of revenue in 2021,

accounting for more than two-fifths of the global baby food market revenue, and is likely to

dominate the market during the forecast period. High birth rates and rise in purchasing power of

population in Asia-Pacific have significantly increased demand for baby food and milk formula-

based products in this region. Intensive R&D activities by various companies in the baby food

segment is expected to help companies to offer affordable baby food products in this region.

However, the LAMEA region is expected to witness the fastest CAGR of 6.6% from 2022 to 2031.

Increase in population of women professionals, high disposable income, and time constraints for

cooking majorly boost growth of the baby food market in this region.

https://www.alliedmarketresearch.com/baby-food-market/purchase-options
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https://www.alliedmarketresearch.com/press-release/baby-food-market.html


Leading Market Players:

Nestle

Danone

Mead Johnson

Abbott Laboratories

Hero-Group

Perrigo Company

Bellamy Organics

Hain Celestial Group

Campbell Soups

Friesland Campina

Trending Reports:

Baby Infant Formula Market: https://www.alliedmarketresearch.com/baby-infant-formula-

market

Baby Electrolyte Market: https://www.alliedmarketresearch.com/baby-electrolyte-market-

A53639

Baby Drinks Market: https://www.alliedmarketresearch.com/baby-drinks-market

David Correa

Allied Market Research

+ + + + + +1 800-792-5285

email us here

Visit us on social media:

LinkedIn

Facebook

YouTube

X

This press release can be viewed online at: https://www.einpresswire.com/article/869151471

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2025 Newsmatics Inc. All Right Reserved.

https://www.alliedmarketresearch.com/baby-infant-formula-market
https://www.alliedmarketresearch.com/baby-infant-formula-market
https://www.alliedmarketresearch.com/baby-electrolyte-market-A53639
https://www.alliedmarketresearch.com/baby-electrolyte-market-A53639
https://www.alliedmarketresearch.com/baby-drinks-market
http://www.einpresswire.com/contact_author/5483306
https://www.linkedin.com/company/allied-market-research
https://www.facebook.com/alliedmarketresearch
https://www.youtube.com/user/alliedmarketresearch
https://twitter.com/allied_market
https://www.einpresswire.com/article/869151471
https://www.einpresswire.com/editorial-guidelines

