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4KIDS Southwest Florida's ‘Tides of Change’
Benefit Dinner Raises Over $125,000 for Kids
and Families in Crisis

4KIDS Southwest Florida gathered 150
guests for an inspiring evening with Peter
Mutabazi, a foster and adoptive dad,
advocate, and founder of Now | Am
Known.

FORT MYERS, FL, UNITED STATES,
November 21, 2025/
EINPresswire.com/ -- 4KIDS Southwest
Florida's “Tides of Change” Benefit
Dinner Raises Over $125,000 for Kids
and Families in Crisis

4KIDS Southwest Florida's Tides of
Change Benefit Dinner, held on
Saturday, October 25, 2025, at
Worthington Country Club in Bonita
Springs, was a sold-out success, raising
more than $125,000 to support
children and families in crisis across
Southwest Florida.

More than 150 guests gathered for an
inspiring evening featuring keynote
speaker Peter Mutabazi, a foster and
adoptive dad, international advocate,
and founder of Now | Am Known. Peter
shared his remarkable story of
resilience, growing up in Uganda,
running away from an abusive home at
age 10, and later finding purpose in

Guests Enjoy Tides of Change Program at
Worthington

Karlene Masse and Elizabeth Eller of 4KIDS and
Starfish Sponsor, Sunrise Insurance Group

advocating for vulnerable children around the world. His story has been featured on Good
Morning America, The TODAY Show, and CBS This Morning, resonating deeply with attendees.


http://www.einpresswire.com
http://4kids.us/locations/southwest-florida/
http://4kids.us/locations/southwest-florida/

The evening also included an exclusive
auction that featured experiences such
as a private dinner with Peter Mutabazi
and a day on a local fishing charter.
Guests joined together to celebrate the
impact of 4KIDS and to help “turn the
tide” for children in need of safe, loving
homes.

Rick Jacobs, Executive Director of 4KIDS
Southwest Florida shared, “Tides of
Change was incredible, the room was
electric. It was unbelievable to see the
growth of our impact over this past
year. There wasn't a dry eye in the
room after Peter shared his life story. We are so grateful for the way the community rose up to
support our life-changing mission on this special night.”
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Peter Mutabazi, Keynote Speaker for Tides of Change
Event

4KIDS extends special thanks to the sponsors who helped make the evening possible, including
James Holland Northwestern Mutual & Coastal Fertilizer Supply, Clyde Johnson Contracting &
Roofing, Inc., SunLife Homes, and Tamiami Hyundai and Tamiami Ford.

Proceeds from Tides of Change will support 4KIDS' mission to recruit and equip foster families,
provide essential support programs, and bring hope and healing to children and families across
the region.
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About 4KIDS

For over 25 years, 4KIDS has been committed to providing hope, homes, and healing for kids and
families in crisis. Guided by the vision of a home for every child, 4KIDS engages the community
to recruit, license, and support foster families, while also offering wraparound services such as
therapy, mentoring, and prevention programs. Since its founding, 4KIDS has impacted over
30,000 lives and continues to expand across South Florida and beyond.

Karlene Masse

4KIDS Southwest Florida
+1 239-483-8533
KarleneM@4KIDS.us
Visit us on social media:
LinkedIn

Instagram


https://www.linkedin.com/company/4kids-of-south-florida/posts/?feedView=all
https://www.instagram.com/4KIDS.us/

Facebook
YouTube

This press release can be viewed online at: https://www.einpresswire.com/article/869217211

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2025 Newsmatics Inc. All Right Reserved.


https://www.facebook.com/4Kids.us/
https://www.youtube.com/c/4KIDSUS
https://www.einpresswire.com/article/869217211
https://www.einpresswire.com/editorial-guidelines

