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Demand for Marketing Resource Management
Market is forecasted to reach a value of US
$12.04 billion by 2029
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The market size for marketing resource management has seen a swift expansion in the past few

years. It's projected to enlarge from $6.2 billion in 2024 to reach $7.12 billion in 2025, achieving a

compound annual growth rate (CAGR) of 14.8%. This growth during the historical phase could be
credited to factors such as improvements in efficiency,

“ increased cross-team collaboration, decisions based on

data, an urge to cut down unnecessary marketing

expenditures, and heightened awareness of the need to

comply with regulatory norms.
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Macroeconomic Trends, And The projected market size for marketing resource

Industry Disruptors management is anticipated to experience swift expansion
" in the coming years. It is predicted to escalate to $12.04
billion by 2029, with a compound annual growth rate
(CAGR) of 14.1%. The predicted surge over the forecast
period can be credited to elements such as the

The Business Research
Company

incorporation of Al and automation, security and privacy requisites, ongoing training and
evolution, the need for scalability, and the demand for real-time insight. The forecast period will
also witness major trends including enhanced Al proficiency, the use of blockchain for
transparent marketing supply chains, the development of advanced cross-channel attribution
models, combined with virtual and augmented reality, and the optimization of voice search.

Download a free sample of the marketing resource management market report:
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What Are The Major Driving Forces Influencing The Marketing Resource Management Market
Landscape?

The anticipated uptick in digital marketing efforts is predicted to spur the expansion of the
marketing resource management market. The term ""digital marketing efforts"" pertains to
online strategies and methods that aim to endorse products or services by using media like
social media platforms, search engines, emails, and websites to attract and engage with
potential customers. This ultimately fosters brand recognition and encourages conversion rates.
The increasing digital footprint of consumers and the efficacy of hyper-targeted advertising on
digital forums fuels the elevation of digital marketing endeavors. Marketing resource
management (MRM) further refines and enhances digital marketing procedures, ensuring adept
resource allocation for optimal return on investment (ROI). To illustrate, as reported by Social
Shepherd, a British social media firm, digital advertising expenditure in the US surged from $28.9
billion in 2021 to $32 billion in 2022, signifying a growing investment in digital marketing.
Remarkably, there was a hike of $50 billion in revenues within merely one year. Consequently,
these thriving digital marketing drives are stimulating the growth of the marketing resource
management market.

Who Are The Top Players In The Marketing Resource Management Market?
Major players in the Marketing Resource Management include:
* Microsoft Corporation

* International Business Machines Corporation

* Oracle Corporation

* SAP SE

+ Adobe Systems Inc.

* HCL Technologies Limited

* Broadridge Financial Solutions

* SAS Institute Inc.

* Teradata Corporation

* Aprimo LLC

What Are The Key Trends Shaping The Marketing Resource Management Industry?

Major corporations that are active within the marketing resource management market are
prioritizing establishing strategic alliances to improve their services and broaden their market
penetration. Such partnerships enable enterprises to take advantage of synergy between
technologies like Al-powered analytics, CRM incorporations, and automation capabilities, thus
building a more formidable ecosystem for their clients. For example, Aprimo, a software
company from the US, and SecureCHECK Al, another US-based firm that utilizes Al for its
software, partnered up in May 2023. Their goal was to revolutionize content operations, with a
particular focus on the pharmaceutical industry. This union exploits Aprimo's marketing resource
management proficiency and SecureCHECK Al's forward-thinking Al solutions to enhance the
content lifecycle management. The resultant unified solution aids pharmaceutical corporations


https://www.thebusinessresearchcompany.com/sample.aspx?id=14748&amp;type=smp

in automating the creation and auditing of compliance marketing materials. By implementing Al,
these companies can produce, oversee, and disseminate content more effectively, thereby
dramatically decreasing the manual labor ordinarily involved in these procedures.

Market Share And Forecast By Segment In The Global Marketing Resource Management Market
The marketing resource management market covered in this report is segmented -

1) By Solution Type: Marketing Reporting And Analytics, Capacity Planning Management,
Financial Management, Creative Production Management, Brand And Advertising Management,
Marketing Asset Management, Other Solutions

2) By Deployment Type: Cloud-based, On-premises

3) By Vertical: Media And Entertainment, Retail, Banking, Financial Services, And Insurance,
Healthcare, Consumer Goods, Automotive, Manufacturing, Apparel, Other Verticals

Subsegments:

1) By Marketing Reporting And Analytics: Performance Reporting Tools, Campaign Analytics
Solutions, Customer Insights And Data Analytics, Marketing Dashboards And Visualization Tools
2) By Capacity Planning Management: Resource Allocation Tools, Workforce Management
Solutions, Project Scheduling And Workflow Tools, Demand Forecasting And Planning

3) By Financial Management: Budgeting And Cost Management Solutions, ROl And Performance
Tracking, Financial Reporting Tools, Billing And Expense Tracking

4) By Creative Production Management: Creative Workflow Tools, Project Management For
Creative Teams, Digital Asset Management (DAM), Content Creation And Approval Platforms

5) By Brand And Advertising Management: Campaign Planning And Execution Tools, Brand Asset
Management, Media Buying And Planning Solutions, Advertising Budgeting And Tracking

6) By Marketing Asset Management: Digital Asset Management (DAM) Systems, Content Libraries
And Repositories, Brand Asset Libraries, Media Asset Management Solutions

7) By Other Solutions: Marketing Collaboration Tools, Marketing Automation Integrations,
Customer Relationship Management (CRM) Integrations, Al-Driven Marketing Solutions

View the full marketing resource management market report:

https://www.thebusinessresearchcompany.com/report/marketing-resource-management-global-
market-report

Marketing Resource Management Market Regional Insights

In 2024, North America led as the dominant region in the marketing resource management
market. Projections suggest that the Asia-Pacific region will experience the highest growth during
the forecast period. The report on the marketing resource management market includes the
following regions: Asia-Pacific, Western Europe, Eastern Europe, North America, South America,
the Middle East, and Africa.
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