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How Local Companies Are Leveraging Press
Releases to Stand Against National Brands in

2025

NEW ORLEANS, LA, UNITED STATES,
November 25, 2025 /
EINPresswire.com/ -- The digital
landscape in 2025 has shifted in favor
of businesses that use strategic
communication rather than massive ad
budgets. One of the most effective
tools emerging from this shift is the
modern press release. Local
companies across the Gulf South are
discovering that consistent media
announcements can strengthen
visibility, shape public perception, and
create brand authority that competes
directly with enterprise-level
organizations.

Press releases once functioned primarily as information bulletins for journalists. Today, they play
a much broader role, serving as structured digital signals
“ that search engines evaluate for brand legitimacy, topic

Press announcements are
becoming reputation
markers...Each one adds
confirmation to a company’s
story, creating signals that
match what search
platforms look for. ”

Brett Thomas

relevance, and industry authority. When used consistently,
these signals help local companies gain ground in rankings,
local coverage, and credibility—often outperforming larger
competitors whose communications are less personal or
less frequent.

Industry professionals across Louisiana are observing that
press releases now influence far more than media

outreach. They feed search engines with structured data,

keywords, expert commentary, and contextual events tied to a business. Each release adds
another layer to the company’s digital footprint, increasing the likelihood of appearing in local
searches, Al-generated summaries, and map-based search results.
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Brett Thomas, owner of Jambalaya
Marketing in New Orleans, Louisiana,
commented on the trend during a

ambala ..a

regional marketing roundtable. “Press MARKETING

announcements are becoming
reputation markers,” Thomas said.
“Each one adds confirmation to a
company's story, creating signals that match what search platforms look for. Larger corporations
rely on brand recognition, but smaller companies can use consistent communication to create
that recognition digitally.”

In the current environment, algorithmic systems evaluate brands not only on their product pages
or website content but also on their activity level. Press releases signal that a company is
engaged, evolving, contributing to the local community, and participating in real events. Search
engines interpret this activity as evidence of reliability. Enterprises have traditionally benefited
from heavy press distribution, but small and mid-sized companies can now achieve similar
visibility through strategic, high-quality announcements.

A significant advantage lies in relevance. Local businesses often serve targeted markets, and
press releases allow them to speak directly to issues affecting those markets. Topics such as
neighborhood development, industry updates, seasonal trends, safety initiatives, or technology
adoption resonate strongly at the community level. When published consistently, these
announcements help local audiences connect with the business and help search engines
understand the geographic and topical contexts in which the business operates.

Press releases also offer a unique opportunity for thought leadership. When a local business
comments on an industry topic, search systems learn to associate that business with the subject
matter. These associations help elevate the brand's authority and can influence placement in Al-
generated answers for industry-related questions. Enterprise companies often rely on broad
messaging, leaving space for smaller organizations to dominate niche discussions.

Another major shift is the role of distribution channels. Years ago, a press release lived or died
by whether a journalist picked it up. In 2025, press releases feed dozens of digital
endpoints—news aggregators, Al training feeds, business listings, industry directories, and social
discovery platforms. Each endpoint offers another layer of visibility and another chance for the
business to appear in search results.

This expanded distribution system has leveled the playing field. National brands may enjoy
name recognition, but local companies can produce more dynamic, frequent updates that keep
them relevant in algorithmic scoring systems. A steady drumbeat of press activity can
outperform sporadic announcements from enterprise-level competitors.

Louisiana businesses are using this strategy across multiple industries: construction companies
announcing safety initiatives; healthcare practices discussing community health trends;
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transportation services highlighting seasonal hazards; and local retailers promoting milestone
events. Each release strengthens the business'’s digital presence and reinforces its association
with key topics.

Another factor pushing small businesses toward press release strategies is the rise of “entity-
based search.” Al systems now categorize businesses as entities—structured profiles containing
attributes such as industry, services, leadership, geography, and public activity. Press releases
reinforce these attributes by providing fresh, structured information that Al systems can easily
parse and verify.

When a local business consistently publishes press announcements, the entity profile becomes
stronger, more detailed, and more trustworthy in the eyes of the algorithm. This results in higher
visibility and more prominent placement when consumers search for services in the region.

Press releases also foster long-term archival credibility. Unlike social posts that quickly disappear
in feeds, press announcements remain accessible for years, often archived by third-party news
outlets. This longevity builds a permanent historical trail of the company’s growth, adjustments,
community involvement, and expertise. Enterprise brands have benefited from these archives
for decades. Local companies are now catching up quickly.

The shift has encouraged more Louisiana-based businesses to prioritize consistent, structured
communication. Marketing agencies across the region report that press release strategies are
being adopted not only for major announcements but also for educational topics, public
guidance, seasonal issues, and community highlights.

The trend is expected to continue accelerating as Al search models rely more heavily on external
validation. Press releases provide exactly that: external, published, verifiable information that
supports the business’s identity and authority.

As the competitive gap widens between companies that communicate and those that remain
silent, press releases have become a practical tool for local businesses aiming to compete with
enterprises that traditionally dominate public attention.

For companies operating in New Orleans, Baton Rouge, Hammond, Slidell, and surrounding
areas, the ability to stand alongside national competitors in digital visibility is no longer
hypothetical. Press releases are proving to be one of the most reliable and accessible methods
for strengthening brand identity and earning recognition in a landscape defined by rapid
information flow and algorithmic evaluation.

In 2025, consistent communication has become a defining factor in how companies grow their
influence. Local businesses that embrace structured media announcements are discovering that
visibility is no longer controlled by the size of the brand—but by the clarity and consistency of
the story being told.
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