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Indonesia Food Flavor Market to Surge at a
Robust Pace in Terms of Revenue Over 2035
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According to the report published by oot :

Allied Market Research, The Indonesia
food flavor market for the 18-34 years

age group male population was valued
at $153.1 million in 2023 and is Indonesia Food Flavor Market

Groming sk 3
CAGR of 4.5% [ 2024-1035]

projected to reach $267.5 million by
2035, registering a CAGR of 4.8% from
2024 to 2035.

Flavors play a vital role in the Indonesian food & beverages industry to improve the taste of food
products. It includes fruity, floral, nutty, and spicy tastes. Fruit flavors are sweet and tangy, while
floral flavors have a delicate aroma. Nutty flavors bring richness, and spicy flavors add heat and
complexity. Together, these flavors create a distinct taste and enhance the food experience.
International food companies have opened their bases in Indonesia to cater to the increase in
demand for food and beverages in the country. For instance, PT Nestle Indonesia invested $220
million to build a new dairy plant in Batang, Indonesia in 2021-2022. Thus, the demand for food
flavors in the country is expected to grow during the forecast period.

Download Sample Report: https://www.alliedmarketresearch.com/request-sample/A289804

Moreover, according to USDA, in 2022, Indonesian grocery retail sales reached $91 billion, with
traditional grocery stores controlling 77% of the market. The sales increased due to a rise in
income, especially in urban areas, where more middle to upper-income consumers buy higher-
quality products. The food processing industry in Indonesia consists of about 8,556 big and
medium-sized producers, along with around 1.6 million micro and small-scale producers.
Moreover, KFC, McDonald's, and Pizza Hut dominate the fast-food chain sector in the country.
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The increased usage of health products among Indonesia's 18-34 years male population drives
demand for the food flavor market. As health-conscious consumers seek nutritious options,
there is a growing demand for flavorful products that enhance the taste of healthy foods and
beverages. As consumers prioritize well-being, there is a surge in interest in natural and
functional ingredients, prompting food manufacturers to innovate with flavorful additives. This
trend presents an opportunity for the food flavor market to cater to health-conscious consumers
by offering a diverse range of flavorful and nutritious products.

The rise in demand for ready-to-drink (RTD) beverages and ready-to-eat (RTE) food in Indonesia
drives market demand for food flavors. As consumers seek convenience, manufacturers
innovate with new flavor profiles to enhance the taste and appeal of these products. Flavors play
a crucial role in distinguishing brands and attracting consumers, leading to increased adoption of
food flavors by the RTD and RTE food sectors to meet evolving consumer preferences and drive
market growth. Moreover, Adventure and exploration drive demand for unique and exotic food
flavors among Indonesia's 18-34 years male population. This demographic seeks innovative and
bold flavor profiles that offer exciting culinary experiences, leading to increased market demand
for diverse flavor offerings.

LIMITED-TIME OFFER - Buy Now & Get Exclusive Discount on this Report @
https://www.alliedmarketresearch.com/indonesia-food-flavor-market/purchase-options

The export potential of Indonesian food products contributes to surge in market demand for
food flavors in the country. As Indonesian cuisine gains popularity internationally, there is a rise
in demand for authentic flavors, stimulating the production and innovation of food flavors
domestically. This trend encourages the development of a wider range of flavor profiles to meet
the diverse preferences of both domestic and international consumers, consequently driving
growth in the Indonesian food flavor market.

Premiumization drives market demand in Indonesia's food flavor industry by elevating consumer
expectations and creating opportunities for diversified flavor offerings. As disposable income
rises, consumers seek higher-quality and premium products, including food and beverages with
distinct and premium flavor profiles. Indonesia's 18-34 years male population dominates the
food flavor market due to premiumization. They gravitate towards high-quality and upscale
flavor options, driving market demand for premium and innovative taste experiences tailored to
their preferences. This trend fuels innovation and investment in developing upscale flavor
options, catering to the evolving preferences of discerning consumers.

The Indonesia food flavor market is segmented into flavor type and end user. On the basis of
flavor type, the market is divided into fruit flavors, floral flavors, nutty flavors, spicy flavors, cola,
mint, chocolate, vanilla, and others. By end user, the market is classified into beverages, tobacco
products, dairy products, convenience foods, bakery & confectionary, and others.

For Purchase Enquiry: https://www.alliedmarketresearch.com/purchase-enquiry/A13097
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By flavor type, fruit flavor segment dominated the Indonesia food flavor market in 2023 and is
anticipated to continue the same trend during the forecast period. Fruit flavors are seen as
healthier and more natural than artificial alternatives, resonating with the increasing health
consciousness among Indonesian consumers. Indonesia's vibrant and diverse tropical fruit
selection, including mango, pineapple, and passion fruit, further boosts the popularity of fruit
flavors, offering a wide array of options that cater to local tastes and preferences.

Additionally, the expanding food and beverage industry in Indonesia, spurred by urbanization
and rising disposable incomes, has increased the demand for innovative and appealing flavor
profiles. Fruit flavors' versatility allows them to be incorporated into various products such as
beverages, dairy, confectionery, and baked goods, making them a preferred choice for
manufacturers aiming to attract a broad consumer base. This versatility, coupled with the health
appeal, ensures the sustained prominence of fruit flavors in the Indonesian market.

By end user, beverages segment dominated the Indonesia food flavor market in 2023 and is
anticipated to continue the same trend during the forecast period. The surge in popularity of
flavored beverages, such as fruit juices, carbonated drinks, energy drinks, and flavored water,
has created robust demand for diverse and innovative flavor profiles. Moreover, the health and
wellness trend significantly impacts the beverage segment. Consumers are increasingly seeking
healthier drink options, boosting demand for beverages with natural and functional flavors, such
as herbal infusions, tea blends, and probiotic drinks. Beverage manufacturers are continuously
innovating to meet these evolving consumer preferences, incorporating exotic and locally
sourced flavors to differentiate their products in a competitive market. This constant innovation
and the broad appeal of flavored beverages ensure the continued dominance of the beverage
segment in the Indonesian food flavor market.

The major players operating in the Indonesia food flavor market size include Firmenich
International SA, Givaudan SA, International Flavors & Fragrances Inc., Kerry Group Plc, PT.
Delion Citra Dinamika, Robertet Group, S H Kelkar and Company Limited, Sensient Technologies
Corporation, Symrise AG, Synergy Flavors, Inc.

Related Reports:

U.S. Organic Food Flavors Market: https://www.alliedmarketresearch.com/us-organic-food-
flavors-market-A14564

Food Flavors Market: https://www.alliedmarketresearch.com/food-flavors-market

Food Texture Market: https://www.alliedmarketresearch.com/food-texture-market-A15660
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