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/EINPresswire.com/ -- The Non-

Alcoholic Beer market is dominated by

a mix of global beverage
conglomerates and emerging craft
brewers. Companies are focusing on
innovative brewing technologies,
premium flavour development, and
health-oriented product formulations to strengthen market presence and cater to evolving
consumer preferences. Understanding the competitive landscape, regional consumption
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patterns, and branding strategies is essential for stakeholders seeking growth opportunities, new

market entry, and strategic collaborations within the rapidly evolving global non-alcoholic beer

industry
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https://www.thebusinessres
earchcompany.com/report/
nonalcoholic-beer-global-
market-report”
The Business Research
Company

Which Market Player Is Leading the Non-Alcoholic Beer
Market?

According to our research, Anheuser-Busch InBev led
global sales in 2023 with a 2% market share. The Non-
Alcoholic Beverages (NABev) division of the company is
completely involved in the diverse portfolio of non-

alcoholic beers, catering to health-conscious and lifestyle-

driven consumers. Its products include innovative craft, flavoured and traditional beer

alternatives, leveraging premium ingredients and advanced brewing techniques. These offerings
target a growing demand for low-calorie, alcohol-free beverages, supporting social and wellness
trends. NABev emphasizes sustainability in production while expanding its market reach through

strategic branding and partnerships to align with evolving consumer preferences
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How Concentrated Is the Non-Alcoholic Beer Market?

The market is fragmented, with the top 10 players accounting for 9% of total market revenue in
2023. This extreme level of fragmentation reflects the industry's relatively low entry barriers
driven by established brewing infrastructure, global distribution networks, and the ability for
both major brands and local breweries to leverage existing recipes and production lines to create
non-alcoholic variants. Leading vendors such as Anheuser-Busch InBev, Carlsberg Group, and
Heineken N.V. dominate through powerful brand recognition, extensive global distribution, and
significant marketing resources, while a long tail of smaller firms and local breweries cater to
specific regional tastes and niche segments. As consumer demand for health-conscious
beverage options accelerates, market consolidation and strategic partnerships are expected to
gradually increase the share and dominance of the major players.

* Leading companies include:

o Anheuser-Busch InBev (2%)

Carlsberg Group (2%)

Kirin Holdings Company Limited (2%)

Heineken N.V. (1%)

The Boston Beer Company (1%)

Diageo plc (1%)

Asahi Group Holdings Ltd. (1%)

Molson Coors Beverage Company (0.4%)

Krombacher Brauerei Bernhard Schadeberg GmbH & Co. KG (0.3%)

Vinut (0.3%)
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Request a free sample of Non-Alcoholic Beer Market Report
https://www.thebusinessresearchcompany.com/sample request?id=5226&type=smp

Which Companies Are Leading Across Different Regions?

+ North America: A&W Canada, Crafty Beasts Brewing, Libra Beverage Co, Corona Canada, Bero,
Athletic Brewing Company, Kit NA Brewing, The Boston Beer Company, Katrina Brewing Co,
Labatt Breweries of Canada (part of AB InBev), Grupo Modelo (AB InBev), Cerveceria
Cuauhtémoc Moctezuma (Heineken N.V.), Steam Whistle Brewery, Big Rock Brewery, Cerveceria
de Colima, Molson Coors Beverage Company, Anheuser-Busch (AB InBev), Heineken USA, and
Lagunitas Brewing Company (Heineken N.V.). are leading companies in this region.

* Asia Pacific: The Coca-Cola Company, Drop Bear Beer Co, Suntory Beer Limited, Asahi Group
Holdings, Ltd, Molson Coors Beverage Company, Collective Arts Brewing Inc, Sobah Non-
Alcoholic Beverages Pty Ltd, Budweiser Brewing Company APAC Limited, B9 Beverages Pvt. Ltd,
Carlton & United Breweries Pty Ltd, Little Creatures Brewing Pty Ltd, Heineken Australia Pty Ltd,
China Resources Breweries Co, Ltd, Tsingtao Brewery Co, Ltd, Amrut Distilleries Pvt. Ltd,
Anheuser-Busch InBev SA/NV (AB InBev), Sapporo Breweries Ltd, Kirin Holdings Company,
Limited, HiteJinro Co, Ltd, Oriental Brewery Co, Ltd, and Tribe Breweries Pty Ltd. are leading
companies in this region.

« Western Europe: Anheuser-Busch InBev SA/NV (AB InBev), Heineken N.V, Carlsberg Group,
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Asahi Group Holdings, Ltd, Erdinger Weissbrau Werner Brombach GmbH, Big Drop Brewing
Company Limited, BrewDog plc, Drop Bear Beer Co, Clausthaler Brewery (Binding-Brauerei AG),
Krombacher Brauerei Bernhard Schadeberg GmbH & Co. KG, Mikkeller ApS, vandeStreek Bier
B.V, Nirvana Brewery Ltd, Brauerei Gebr. Maisel KG (Maisel's Weisse), WellBeing Brewing
Company, UNLTD, Davide Campari-Milano N.V. (Campari Group), Diageo plc, Utopian Brewing
Ltd, Collider Brew Co. Ltd, Halewood International Ltd, Pernod Ricard S.A, Bayerische
Staatsbrauerei Weihenstephan (Weihenstephaner), Mr. Malt Srl, Caldic B.V, Muntons plc,
Franziskaner Weissbier (Spaten-Franziskaner-Brau GmbH), Peroni Nastro Azzurro (Asahi Europe
& International), and EvodiaBio A/S. are leading companies in this region.

+ Eastern Europe: Bernard Family Brewery, Moscow Brewing Company, Birell, Bergenbier S.A,
The Boston Beer Company, Inc, Budweiser Budvar Brewery, Pilsner Urquell, Zywiec Brewery,
Browar Nepomuceno, Ursus Breweries, and Baltika Breweries are leading companies in this
region.

« South America: Heineken N.V, Bavaria S.A, Cerveceria y Malteria Quilmes (part of AB InBev),
Brahma (AB InBev), Grupo Petrépolis, Heineken Brazil, Compaiiia Cervecerias Unidas S.A. (CCU),
Cerveceria Aguila (AB InBev), Postobdn S.A, and Backus y Johnston (AB InBev). are leading
companies in this region.

What Are the Major Competitive Trends in the Market?

* Product Development and Consumer-Centric Offerings is essential for businesses aiming to
stay competitive in rapidly changing

« Example: Carlsberg Group Carlsberg 0.0 (March 2023) help in meeting growing demand for low
and alcohol-free beverages.

+ The innovation has shown strong potential, with 64% of current UK alcohol-free beer buyers
expressing intent to purchase after testing.

Which Strategies Are Companies Adopting to Stay Ahead?

* Launching innovative product lines and flavour variants

+ Enhancing strategic partnerships and distribution networks

* Focusing on sustainable brewing practices and eco-friendly packaging
* Leveraging digital marketing and e-commerce platforms

Access the detailed Non-Alcoholic Beer Market report here:
https://www.thebusinessresearchcompany.com/report/nonalcoholic-beer-global-market-report

Learn More About The Business Research Company
The Business Research Company (www.thebusinessresearchcompany.com) is a leading market

intelligence firm renowned for its expertise in company, market, and consumer research. We
have published over 17,500 reports across 27 industries and 60+ geographies. Our research is
powered by 1,500,000 datasets, extensive secondary research, and exclusive insights from
interviews with industry leaders.

We provide continuous and custom research services, offering a range of specialized packages
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tailored to your needs, including Market Entry Research Package, Competitor Tracking Package,
Supplier & Distributor Package and much more.

Disclaimer: Please note that the findings, conclusions and recommendations that TBRC Business
Research Pvt Ltd delivers are based on information gathered in good faith from both primary
and secondary sources, whose accuracy we are not always in a position to guarantee. As such
TBRC Business Research Pvt Ltd can accept no liability whatever for actions taken based on any
information that may subsequently prove to be incorrect. Analysis and findings included in TBRC
reports and presentations are our estimates, opinions and are not intended as statements of
fact or investment guidance.
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Follow Us On:
LinkedIn: https://in.linkedin.com/company/the-business-research-company

Oliver Guirdham

The Business Research Company
+44 7882 955267

info@tbrc.info

Visit us on social media:

LinkedIn

Facebook

X

This press release can be viewed online at: https://www.einpresswire.com/article/873867461

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2025 Newsmatics Inc. All Right Reserved.


https://in.linkedin.com/company/the-business-research-company
https://www.linkedin.com/company/the-business-research-company/
https://www.facebook.com/TheBusinessResearchCompany/
https://twitter.com/tbrc_info
https://www.einpresswire.com/article/873867461
https://www.einpresswire.com/editorial-guidelines

