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ImagineMyDreamCar Launches Al Lead
Generator for Luxury Auto OEMs and their
Dealers Targeting UHNW Buyers

ImagineMyDreamCar launches an Al lead
platform for luxury OEMs/dealers,
merging UHNW buyer behavior with
emotional personalization to drive high-

end sales.

BEAVERTON, OR, UNITED STATES, |magineMyDream Carcom
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ImagineMyDreamCar today announced

the official launch of its

groundbreaking Al-driven lead generation application designed specifically for automotive
dealers seeking to capture and convert ultra-high-net-worth (UHNW) clientele. The innovative
platform leverages artificial intelligence to create deeply personalized, emotionally resonant
experiences that transform casual website visitors into highly qualified, motivated leads.

“ Tapping Into Aspiration: The New Frontier of Automotive
The UHNW buyer isn't just Sales. ) ) ) o
hunting for a car; they're In an industry where emotion drives purchasing decisions,
chasing a vision. IMDC ImagineMyDreamCar addresses a critical challenge faced
bridges the gap between by quur){ and high-end autgmotive dgalers: how to make
aspiration and acquisition prospectlve buyers feel their next vehicle befgrg they ever
by creating personalized step into the showroom. The platform's sophisticated Al
experiences that resonate technology allows visitors to upload a personal photo and
on an emotional level.” instantly see themselves beside the car they've always

James Lawrence, Founder dreamed of owning, creating an immediate emotional
connection that traditional marketing cannot match.

"Your ideal buyer isn't just hunting for a car; they're chasing a vision," explains
ImagineMyDreamCar’s Founder, Jim Lawrence. "Our platform bridges the gap between
aspiration and acquisition by creating personalized experiences that resonate on an emotional
level, especially with discerning UHNW individuals who expect exceptional, tailored
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interactions."

Capturing UHNW Interest Through Personalization

The application specifically addresses the unique expectations of ultra-high-net-worth buyers,
who represent the most valuable segment of the automotive market. Research shows that
consumers are 80% more likely to purchase when offered personalized experiences, and leaders
in personalization generate 40% more revenue from those efforts compared to average
performers.

ImagineMyDreamCar's Al technology captures not just basic contact information, but rich
behavioral data that signals genuine purchase intent:

+ Feature Interest Analysis: Understanding which vehicle features resonate most with each
prospect

+ Design Affinity Tracking: Identifying style preferences and aesthetic choices

* Engagement Metrics: Measuring exploration, comparison, and sharing behaviors

+ Emotional Resonance Scoring: Quantifying the personal connection to specific vehicles

"We don't just hand off cold leads," Mr. Lawrence notes. "Every lead arrives already warmed by
personal resonance—rich with context and highly qualified for immediate injection into your
CRM for sales team follow-up."

Seamless Integration, Immediate Impact

Designed for modern dealers who understand that emotion drives decisions, the platform
offers:

+ Website Integration in Moments: No lengthy IT overhauls or technical complications with basic
support from your website service provider

+ Brand Consistency: Every Al-generated rendering maintains dealership style, and visual OEM
identity

« Multi-Vehicle Exploration: Prospects can explore, and share multiple dream car scenarios

* Instant Lead Qualification: Emotionally connected leads convert faster into real sales

The application transforms the traditional dealer website from a passive information portal into
an interactive experience that captures imagination and generates actionable intelligence about
buyer preferences and intent.

The Competitive Advantage of Emotional Intelligence

In today's competitive automotive market, dealers must differentiate themselves beyond
inventory and pricing. ImagineMyDreamCar provides the emotional edge that luxury and high-
end dealerships need to stand out with UHNW clientele who demand exceptional, memorable
experiences.

"This isn't about browsing inventory," Mr. Lawrence emphasizes. "It's about creating a spark of
imagination. One tap transports a visitor into a personalized, branded experience where they


http://www.imaginemydreamcar.com
http://www.imaginemydreamcar.com

don't just look at cars, they envision themselves in their dream vehicle. That emotional
connection is priceless."

Availability and Demonstrations
ImagineMyDreamCar is now available for automotive OEMs and their dealerships of all sizes,

with particular relevance for luxury, exotic, and high-end vehicle retailers targeting ultra-high-
net-worth clientele.

Dealers interested in seeing how emotionally intelligent Al can help convert more browsers into
buyers can schedule a personalized demonstration at:

https://imaginemydreamcar.com/contact/

James E Lawrence
www.ImagineMyDreamCar.com, LLC
+1 503-318-3621
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