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C+R Research Introduces ShopperPulse™: A
New Name and a Deeper Look Into Shopper
Insights

CHICAGO, IL, UNITED STATES, February +

4, 2026 /EINPresswire.com/ -- C+R C R Sh pp P I
Research, a leader in custom consumer RESEARCH o er4u1\5/§
insights, today announced the
evolution of its shopper insights
division to ShopperPulse™, formerly
known as ShopperEyes. The new name reflects C+R’s continued commitment to helping brands
stay attuned to the rhythm of today’s shopper—across aisles, screens, and every touchpoint in
between.

Actionable Shopper Insights by C+R Research

ShopperPulse™ builds on C+R's decades of leadership in
“ shopper research by delivering deeper, more real-time
insights into how people browse, buy, and pay. The division
blends C+R'’s qualitative and quantitative strength with
advanced behavioral data and modern digital research
approaches to illuminate every step of the shopper
journey. And our research experts remain committed to
partnering with manufacturers and retailers to help them
understand the evolving world of shoppers.

ShopperPulse reflects who
we are today—a strategic
research partner helping
clients stay in sync with
today’s shopper. This name
captures the relevance and
actionability of our work.”
Kathleen Blum, Vice President
of ShopperPulse at C+R
Research

“ShopperPulse reflects who we are today—a strategic
research partner helping clients stay in sync with today’s
shopper,” said Kathleen Blum, Vice President of

ShopperPulse at C+R Research. “This name captures the relevance and actionability of our
work.”

The change in the division’s name and direction coincides with the release of its inaugural
ShopperPulse™ Perspective: Insights on the Payment Evolution. This research explores how
shoppers balance convenience and security at checkout—and how new payment technologies
are reshaping trust, loyalty, and conversion. It also dives into how shoppers think about and use
different payment options, from cash and credit to mobile wallets, biometrics, and Buy Now, Pay
Later.



http://www.einpresswire.com
https://www.crresearch.com/audiences/shopper/?utm_source=pressrelease&amp;utm_medium=pressrelease&amp;utm_campaign=2025-ShopperPulse-PR
https://www.crresearch.com/landing/shopper-perspectives/?utm_source=press-release&amp;utm_medium=email&amp;utm_campaign=shopperpulse-payment-evolution

Through our valued partnership with Prodege, a leading consumer marketing and insights
platform, the ShopperPulse Perspective leverages verified shopper panels and behavioral
targeting to bring even greater precision and depth. “Our collaboration with C+R Research
continues to deliver meaningful value to brands and retailers,” said Whitney Daugherty, Senior
Account Manager, Prodege. “By pairing C+R's strategic expertise with our advanced consumer
data and technology, we're enabling a deeper understanding of how shoppers think, feel, and act
in today’s omnichannel world.”

The ShopperPulse™ Perspective: Insights on the Payment Evolution highlights how trust,
convenience, and technology are redefining the shopping experience. To learn more, contact our
ShopperPulse experts, Kathleen Blum, Vice President, or Kayla Myhre, Director, for additional
insights and opportunities to discuss the findings.

About C+R Research

C+R Research is a full-service custom insights firm with over 65 years of experience helping
leading brands understand and engage consumers. Through deep qualitative expertise,
advanced quantitative methods, and culturally attuned insights, C+R empowers brands to make
smarter decisions that drive meaningful business impact.

About Prodege

Prodege (pro-dé-gée) is a consumer marketing and insights platform fueled by leading loyalty
programs that propel brand growth. Prodege empowers marketers to understand, reach, and
grow their customer base through market research and performance marketing campaigns that
provide valuable customer feedback and engagement. Brands can reach customers in a
rewarding environment through positive interactions in one of Prodege’s many loyalty programs
that cater to their most loyal customers with brand safe offers and surveys that create even
greater engagement and enriching brand experiences. Visit www.prodege.com to learn more
about our solutions.
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This press release can be viewed online at: https://www.einpresswire.com/article/876198895

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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