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mEinstein Introduces a Consumer Platform
Focused on User-Controlled Data Licensing

The mobile-based system is designed to
help individuals manage personal data
locally while allowing optional,

L
anonymized insights to be licensed to ® x.’ o
businesses. ‘g ”
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December 22, 2025/
EINPresswire.com/ -- mEinstein, a Your shadow brain...
consumer technology company
focused on privacy-first artificial
intelligence, has introduced a mobile
platform that allows individuals to
analyze personal data on their own devices and optionally license anonymized insights to

organizations seeking aggregated behavioral trends.

Everyday digital activity—such as purchase records, travel bookings, vehicle maintenance logs,

and subscription histories—generates information that is
“ routinely analyzed by technology platforms and
advertisers. In most cases, this data is collected and
monetized without direct user participation in the resulting
economic value.

We've all felt that nagging
sense—my data is valuable,
but it's not helping my bank

account. We built mEinstein _ . _ '
to fix that imbalance.” mEinstein’s platform is designed to operate locally on a

Mark Johnson, Chief user's deylce, prgcessmg personal data without .
transferring raw information to external servers. According

Operating Officer of mEinstein .
to the company, data remains under the user’s control and

is not shared unless explicit permission is granted.

The system first applies on-device analysis to support personal use cases, such as identifying
duplicate subscriptions, tracking spending patterns, planning maintenance schedules, or
organizing travel and household activities. These functions are intended to help users better
understand and manage routine aspects of daily life.


http://www.einpresswire.com

In addition to personal analytics, the platform introduces an optional data licensing model. Users
may choose to share high-level, anonymized insights derived from their data with businesses
seeking aggregated patterns rather than individual identities. Examples include seasonal travel
trends, generalized spending behaviors, or lifestyle indicators derived from multiple users.

According to the company, participants determine the scope of any data sharing, including the
duration, the type of insight provided, and the organizations permitted to access it. Licensed
insights are summarized and stripped of personally identifiable information before being made
available.

“It's widely understood that consumer data has economic value, yet individuals rarely have
visibility or control over how that value is created,” said Prithwi R. Thakuria, founder of mEinstein
and former leader of enterprise data teams at IBM. “The goal with this platform was to create an
architecture where personal data remains private by default, while allowing people to participate
in value creation on their own terms.”

During early testing, users reported identifying recurring charges, optimizing timing for
household and vehicle expenses, and participating in limited data licensing programs. In some
cases, anonymized behavioral patterns were used by businesses for operational planning, such
as understanding commuting habits or seasonal purchasing trends.

The company emphasized that raw personal data does not leave the device and that
participation in data licensing can be revoked at any time. Access permissions are time-bound,
and users are provided with logs indicating when and how shared insights are used.

From an industry perspective, the approach reflects a growing interest in alternatives to passive
data collection. Businesses increasingly face regulatory pressure and consumer scrutiny
regarding data practices, while still seeking reliable insights to inform product development and
planning.

By sourcing data directly from consenting participants, organizations may receive clearer signals
while reducing reliance on third-party tracking methods. mEinstein positions its platform as a
way to align business needs with evolving expectations around transparency and consent.

The company noted that the platform is not positioned as a financial product or income
replacement mechanism, but rather as an infrastructure layer intended to rebalance how data is
managed and exchanged.

As debates around data ownership, privacy, and consumer trust continue, mEinstein’s model
highlights one approach to addressing these concerns through device-level processing and user-

directed sharing.

**About mEinstein**



Founded in 2021, mEinstein develops decentralized Al to empower users with privacy-first
intelligence. Based in Boston, the company drives innovation in the Edge Al economy.
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