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LONDON, GREATER LONDON, UNITED
KINGDOM, December 31, 2025
/EINPresswire.com/ -- Fragrance
Market to Surpass $77 billion in 2029.
Within the broader Retail And
Wholesale which is expected to be$
$118,687 billion by 2029, the Fragrance
market is estimated to account for
nearly 0.1% of the total market value.
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Fragrance Market Growth

Which Will Be the Biggest Region in the Fragrance Market in 2029
Asia-Pacific will be the largest region in the fragrance
“ market in 2029, valued at $23,720 million. The market is
The Business Research expected to grow from $16,790 million in 2024 at a
Company’s Fragrance Global compound annual growth rate (CAGR) of 7%. The strong
Market Report 2025 - growth in the forecast period can be attributed to the
Market Size, Trends, And increased demand for personalized beauty and high

Global Forecast 2025-2034»  Productlaunches.
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Company Which Will Be The Largest Country In The Fragrance Market

In 20297

The USA will be the largest country in the fragrance market in 2029, valued at $19,938 million.
The market is expected to grow from $16,730 million in 2024 at a compound annual growth rate
(CAGR) of 4%. The steady growth in the forecast period can be attributed to the historic rising
tourism and duty-free sales and high mergers and acquisitions.

Request a free sample of the Fragrance Market report
https://www.thebusinessresearchcompany.com/sample_request?id=28408&type=smp

What will be Largest Segment in the Fragrance Market in 2029?
The fragrance market by product into deodorants, perfumes, and other products. The
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deodorants market will be the largest
segment of fragrance market
segmented by product, accounting for
44% or $34,172 million of the total in
2029. The deodorants market is
supported by rising consumer focus on
personal hygiene, increasing demand
among the working population for
long-lasting freshness, growing product
launches targeting sports and fitness
enthusiasts, expanding adoption of
gender-neutral and natural
formulations, urbanization driving
demand for affordable grooming
essentials, marketing strategies
emphasizing 24-hour odor protection,
and rising availability across
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The Fragrance is expected to grow to $77 billion by the year 2029 at a CAGR of 5%
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supermarkets and pharmacy chains.

The fragrance market is segmented by
fragrance type in to fine fragrances,
home fragrances, functional
fragrances, essential oils, and other
fragrance types. The fine fragrances
market will be the largest segment of
the fragrance market segmented by fragrance type, accounting for 39% or $29,697 millionof the
total in 2029. The fine fragrances market is supported by growing luxury consciousness,
increasing demand for personalized and artisan scents, strong retail presence in premium
department stores, expansion of designer and celebrity fragrance lines, rising trend of using fine
fragrances in daily wear, higher gifting demand during festivals and special occasions, and
consumer desire for long-lasting and complex scent experiences.
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Fragrance Market Forecast

The fragrance market by application in to personal care, household care, and other applications.
The personal care market will be the largest segment of the fragrance market segmented by
application, accounting for 50% or $38,364 millionof the total in 2029. The personal care market
is supported by increasing grooming consciousness across age groups and genders, growth in
body sprays, lotions, and hair perfumes, rising consumer focus on self-care and mood
enhancement, strong branding and influencer marketing by personal care giants, higher
penetration of fragrance-infused cosmetics, availability of affordable fragrance variants, and
growing product differentiation through scent.

The fragrance market by distribution channel in to offline and online. The offline market will be
the largest segment of the fragrance market segmented by distribution channel, accounting for
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82% or $63,245 million of the total in 2029. The offline market is supported by consumer
preference for testing and experiencing fragrances in-store, widespread availability in
supermarkets, specialty stores, and department outlets, influence of visual merchandising and
promotional counters, instant product availability and purchasing convenience, personalized
assistance and recommendations from sales personnel, higher trust in quality and authenticity
from physical retail, and expanded presence in rural and tier-2/tier-3 cities through retail
chains.

What is the expected CAGR for the Fragrance Market leading up to 2029?
The expected CAGR for the fragrance market leading up to 2029 is 5%.

What Will Be The Growth Driving Factors In The Fragrance Market In The Forecast Period?

The rapid growth of the global fragrance market leading up to 2029 will be driven by key factors
that are expected to reshape consumer experiences, product innovation, and brand engagement
across the beauty, personal care, and lifestyle industries worldwide.

Increased Demand For Personalized Beauty-The increased demand for personalized beauty will
become a key driver of growth in the fragrance market by 2029. Consumers are increasingly
looking for unique, expressive scents that align with their personality, lifestyle, or mood,
prompting brands to develop customized fragrance options. This includes innovations such as
Al-powered scent creation, fragrance layering kits, and bespoke perfume services. As a result,
customers feel a deeper emotional connection to their fragrances, leading to stronger brand
loyalty and engagement. As a result, increased demand for personalized beauty is anticipated to
contributing to a 2.0% annual growth in the market.

Expansion Of Beauty And Wellness Centres- The expansion of beauty and wellness centres will
become a key driver of growth in fragrance market by 2029. These centres provide new
opportunities for fragrance brands to showcase their products and offer personalized
experiences to consumers. With features like curated scent environments, spa treatments, and
dedicated retail areas, clients are introduced to premium and niche fragrances in an immersive
setting. As scents become increasingly linked to relaxation, luxury, and self-care, the demand for
high-quality perfumes continues to grow. Moreover, on-site sampling and compelling brand
narratives encourage impulse purchases and foster brand loyalty. As a result, expansion of
beauty and wellness centres is anticipated to contributing to a 1.2% annual growth in the
market.

Growth Of Retail And E-Commerce Platforms- The growth of retail and e-commerce platforms
will serve as a key growth catalyst fragrance market by 2029. These channels enhance the
accessibility and global reach of fragrance products, allowing brands to connect directly with
consumers and tailor their marketing through personalization and real-time feedback. E-
commerce offers convenience and discovery through digital sampling tools, customer reviews,
and targeted advertising. Meanwhile, omnichannel strategies that integrate in-store experiences
with online shopping boost brand visibility and improve the overall customer journey. Therefore,



this growth of retail and e-commerce platforms is projected to supporting to a 0.7% annual
growth in the market.

Rising Tourism And Duty-Free Sales- The rising tourism and duty-free sales will serve as a key
growth catalyst for fragrance market by 2029. High foot traffic at airports, cruise terminals, and
travel retail hubs creates ample opportunities for impulse purchases, with travellers often buying
perfumes as luxury gifts or personal treats. The appeal of tax-free pricing and exclusive travel
retail editions further boosts demand. Additionally, duty-free channels provide global exposure
for fragrance brands, enabling them to connect with a diverse, international customer base. As
global tourism continues to rebound, particularly in the post-pandemic era, fragrance sales in
duty-free zones are projected to increase accordingly. Therefore, this rising tourism and duty-
free sale will be projected to supporting to a 0.5% annual growth in the market.

Access the detailed Fragrance Market report here:
https://www.thebusinessresearchcompany.com/report/fragrance-market

What Are The Key Growth Opportunities In Fragrance Market in 2029?

The most significant growth opportunities are anticipated in the fragrance from offline retail
market, the fragrance & personal care market, the fragrance & perfumes market, the fine
fragrances market. Collectively, these segments are projected to contribute over $35 billion in
market value by 2029, driven by the rising global appetite for premium and niche fragrances,
increased consumer preference for personalized and long-lasting scent profiles, and rapid
innovation in sustainable, clean-label, and biotech-enhanced fragrance ingredients. This surge
also reflects the strengthening role of experiential retail, luxury fragrance branding, and cross-
category expansion into wellness and lifestyle products factors that are reshaping consumer
expectations and driving transformative growth across the broader fragrance industry.

The fragrance from offline retail market is projected to grow by $11,207 million, the fragrance &
personal care market $8,781 million, the fragrance & perfumes market by $8,208 million, and the
fine fragrances market by $6,834 million over the next five years from 2024 to 2029.

The Business Research Company (www.thebusinessresearchcompany.com) is a leading market
intelligence firm renowned for its expertise in company, market, and consumer research. We
have published over 17,500 reports across 27 industries and 60+ geographies. Our research is
powered by 1,500,000 datasets, extensive secondary research, and exclusive insights from
interviews with industry leaders.

We provide continuous and custom research services, offering a range of specialized packages
tailored to your needs, including Market Entry Research Package, Competitor Tracking Package,
Supplier & Distributor Package and much more

Disclaimer: Please note that the findings, conclusions and recommendations that TBRC Business
Research Pvt Ltd delivers are based on information gathered in good faith from both primary
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and secondary sources, whose accuracy we are not always in a position to guarantee. As such
TBRC Business Research Pvt Ltd can accept no liability whatever for actions taken based on any
information that may subsequently prove to be incorrect. Analysis and findings included in TBRC
reports and presentations are our estimates, opinions and are not intended as statements of
fact or investment guidance.
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This press release can be viewed online at: https://www.einpresswire.com/article/879180392

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
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