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Ending the year with 450,000+ weekly

readers, Hospitality Headline has become

a leading B2B newsletter for foodservice

and hospitality leaders.

NEW YORK, NY, UNITED STATES,

December 31, 2025 /

EINPresswire.com/ -- Branded Media

today announced that the Hospitality

Headline, its flagship weekly newsletter

of Branded Hospitality, has officially

closed out the year with more than

450,000 weekly subscribers, marking a

major milestone in its rapid growth and

solidifying its position as one of the

most influential B2B newsletters in the

foodservice and hospitality industry.

Launched originally as a simple

internal recap shared with a small

group of Branded's limited partners,

the Hospitality Headline began as a

“what happened this week” snapshot

of industry news, trends, and operator

insights. What started as a concise

weekly briefing has since grown

exponentially into a must-read media

property for owners, operators,

executives, investors, and innovators across the hospitality ecosystem.

Beyond traditional news curation, Hospitality Headline has distinguished itself through a pop-

culture-forward editorial voice, often connecting industry headlines to movies, television, music,

sports, and current cultural moments. By framing serious business news in an entertaining and
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relatable way, the newsletter has

become a weekly read that informs,

engages, and resonates with a broad

cross-section of the hospitality

community. Today, the Hospitality

Headline reaches hundreds of

thousands of engaged readers each

week across restaurants, foodservice,

hospitality technology, and related

sectors.

“The Hospitality Headline was never meant to be just another newsletter,” said Jimmy Frischling,

Co-Founder of Branded Hospitality and the author of the newsletter’s weekly Top of Fold

The Headline works because

it blends real industry news

with pop culture and

personality—smart enough

to inform, fun enough to

keep people coming back.”

Jimmy Frischling

commentary. “The Headline works because it blends real

industry news with pop culture and personality, smart

enough to inform, fun enough to keep people coming

back. Over time, it became clear that the broader industry

was hungry for smart, honest, often funny and timely

perspective, not noise. Crossing 450,000 weekly readers is

a testament to that demand and to the community that

has grown around it.”

In addition to its subscriber growth, Branded recently

relaunched the Hospitality Headline website, making it easier for readers to explore past

editions, discover trending stories, and engage with a growing roster of contributor writers.

These contributors include respected industry leaders, operators, and influencers who bring

firsthand insights and diverse viewpoints to the platform.

The redesigned site also creates a centralized home for Hospitality Headline’s expanding content

universe, further positioning the newsletter as a year-round media destination rather than a

single weekly send.

“Hospitality is built on community, relationships, storytelling, and shared experience,” Frischling

added. “The Headline has evolved into a place where the industry can reflect, learn, and move

forward together, one week at a time. As I sign off each week, It Take a Village.”

Readers can subscribe to Hospitality Headline for free and explore recent and past editions at

https://www.hospitalityheadline.com/
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2025 Newsmatics Inc. All Right Reserved.

http://www.einpresswire.com/contact_author/5530757
https://www.linkedin.com/company/branded-ventures
https://www.youtube.com/@HospitalityHangout/videos
https://www.einpresswire.com/article/879531704
https://www.einpresswire.com/editorial-guidelines

