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Gift Cards Market In 2029

The Business Research Company's Gift
Cards Market In 2029

LONDON, GREATER LONDON, UNITED
KINGDOM, January 6, 2026
/EINPresswire.com/ -- "Gift Cards
Market to Surpass $2,636 billion in
2029. Within the broader Financial
Services industry, which is expected to
be $47,553 billion by 2029, the Gift
Cards market is estimated to account
for nearly 5% of the total market
value.

Which Will Be the Biggest Region in the
Gift Cards Market in 2029

North America will be the largest
region in the gift cards market in 2029,
valued at $952,944 million. The market
is expected to grow from $490,585
million in 2024 at a compound annual
growth rate (CAGR) of 14%. The rapid
growth can be attributed to the rise in
globalization and cross-border gifting
and favorable government initiatives.
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Gift Cards Market Drivers & Restraints 2025

The Business
Ressarch Company

The Gift Cards is expected to grow to $2636 Billion by the year 2029 at a CAGR of 15%
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Which Will Be The Largest Country In The Global Gift Cards Market In 2029?

The USA will be the largest country in the gift cards market in 2029, valued at $853,546 million.
The market is expected to grow from $432,382 million in 2024 at a compound annual growth
rate (CAGR) of 15%. The rapid growth can be attributed to the rise in prepaid and reloadable
cards, rising popularity of personalized gift options and surge in online shopping and e-

commerce.

Request a free sample of the Gift Cards Market report
https://www.thebusinessresearchcompany.com/sample request?id=18375&type=smp


http://www.einpresswire.com
https://www.thebusinessresearchcompany.com/sample_request?id=18375&amp;type=smp

What will be Largest Segment in the
Gift Cards Market in 20297

The gift cards market is segmented by Top 5 Segments ) veaumoamisy
type into universal accepted open loop, Gift Cards Global Low(0200USS)
sports gift card, e-gifting, restaurant D% B REppelr 2028 pesonl Fance

closed loop, retail closed loop and
miscellaneous closed loop. The e-
gifting market will be the largest
segment of the gift cards market
segmented by type, accounting for 37%
or $964,486 million of the total in 2029.
The e-gifting market will be supported
by the rise in online shopping,
increased smartphone usage, growing adoption of digital payment methods, preference for
contactless and convenient gifting options and the expansion of social media and e-commerce
platforms for promotional activities.

E-Gifting

. Retail Closed Loop

The Business il—‘
$717B $587B $576B $457B $449B Reszorch Comoany
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The gift cards market is segmented by price range into

“ includes low (0-200 US$), medium (200-400 US$) and high

Expected to grow to (above 400 US$). The medium (200-400 US$) market will be

$3039.93 billion in 2029 at a the largest segment of the gift cards market segmented by
price range, accounting for 47% or $1,242,167 million of
the total in 2029. The medium (200-400 US$) market will be
supported by the increasing popularity of corporate
incentives, growing adoption of digital and e-gift cards, rise
in consumer spending on experiences, expansion of loyalty

compound annual growth
rate (CAGR) of 18.6%"
The Business Research
Company

programs and demand for customizable gift card options for special occasions.

The gift cards market is segmented by application into personal finance, marketing and
promotions, hospitality and travel, education, non-profit and charity and other applications. The
personal finance market will be the largest segment of the gift cards market segmented by
application, accounting for 38% or $970,158 million of the total in 2029. The personal finance
market will be supported by the increasing adoption of digital payment methods, growing
preference for budgeting tools, convenience of gifting, rise in e-commerce and online shopping
and the popularity of prepaid cards for financial management.

The gift cards market is segmented by end user into retail establishment and corporate
institutions. The retail establishment market will be the largest segment of the gift cards market
segmented by end user, accounting for 68% or $1,785,704 million of the total in 2029. The retail
establishment market will be supported by the growing demand for convenient gifting solutions,
rising consumer spending in retail stores, expansion of branded retail chains, increasing
adoption of digital payment methods, integration of loyalty programs with gift cards.



What is the expected CAGR for the Gift Cards Market leading up to 2029?
The expected CAGR for the gift cards market leading up to 2029 is 15%.

What Will Be The Growth Driving Factors In The Global Gift Cards Market In The Forecast
Period?

The rapid growth of the global gift cards market leading up to 2029 will be driven by the
following key factors that are expected to reshape digital payment ecosystems, consumer gifting
behavior, corporate incentive programs, and omnichannel retail strategies worldwide.

Rise In Prepaid And Reloadable Cards - The rise in prepaid and reloadable cards will become a
key driver of growth in the gift cards market by 2029. Prepaid and reloadable cards have become
increasingly popular due to their flexibility, offering consumers the ability to spend up to a set
amount without needing traditional bank accounts or credit cards. This trend has been
particularly appealing to younger consumers, those without access to credit and individuals
managing their finances. With the rise of cashless transactions, these cards provide a secure and
convenient alternative to cash and checks. The growth of e-commerce and mobile wallet
applications has further boosted the adoption of e-gift cards and prepaid cards, allowing for
seamless digital transactions across various platforms. This shift has led to a surge in demand
for both prepaid and reloadable gift cards. As a result, the rise in prepaid and reloadable cards is
anticipated to contributing to a 1.3% annual growth in the market.

Rising Popularity Of Personalized Gift Options - The rising popularity of personalized gift options
will emerge as a major factor driving the expansion of the gift cards market by 2029. The growing
trend of personalized gift cards, which can include custom designs, messages and experiences, is
reshaping the gifting market. Retailers are offering a variety of customizable options, from
physical cards with personal messages to digital cards with photos or interactive elements. The
rise of experience-based gifts, such as dining or travel, further enhances the emotional appeal of
personalized cards, aligning them with the recipient's interests. Social media has amplified this
trend, as influencers and brands promote personalized gifting, driving consumer demand for
unique, tailored gift card experiences across industries. Consequently, the rising popularity of
personalized gift options is projected to contributing to a 1.0% annual growth in the market.

Rise In Globalization And Cross-Border Gifting - The rise in globalization and cross-border gifting
will serve as a key growth catalyst for the gift cards market by 2029. The increasing global
mobility of individuals—driven by tourism, business travel, migration and international work
opportunities—has made cross-border gifting more prevalent. E-gift cards have become a
preferred solution, offering instant delivery and bypassing the challenges of international
shipping. Many retailers now provide digital gift cards that can be redeemed worldwide, making
them a convenient option for sending gifts, especially during peak seasons. Additionally,
businesses with a global presence increasingly use e-gift cards for corporate gifting to reward
employees, clients and partners across countries, further driving demand in the international
market. Therefore, this rise in globalization and cross-border gifting is projected to supporting to



a 0.8% annual growth in the market.

Consumer Preference For Cashless Gifting Options - The consumer preference for cashless
gifting options will become a significant driver contributing to the growth of the gift cards market
by 2029. The preference for cashless gifting options like gift cards is driven by their convenience,
as they are easy to purchase online or in-store and can be instantly delivered, particularly in
digital form. In addition, security concerns around carrying cash in an era of increasing cyber
threats make digital gift cards an attractive alternative. Unlike cash or traditional checks, digital
gift cards are easily traceable, reducing the risk of theft or loss. They provide recipients with the
flexibility to choose their own gifts from a wide range of options, appealing to consumers who
may find it challenging to pick the perfect gift. Their versatility across both online and offline
stores further adds to their attractiveness for last-minute or long-distance gifting. Consequently,
the consumer preference for cashless gifting options is projected to contributing to a 0.5%
annual growth in the market.

Access the detailed Gift Cards Market report here:
https://www.thebusinessresearchcompany.com/report/gift-cards-global-market-report

What Are The Key Growth Opportunities In The Gift Cards Market in 2029?

The most significant growth opportunities are anticipated in the retail gift cards market, the gift
cards for e-gifting market, the medium range (200-400 US$) gift cards market and the gift cards
for digital financial rewards market. Collectively, these segments are projected to contribute over
$2,664 billion in market value by 2029, driven by the growing preference for cashless
transactions, increasing adoption of digital payment platforms, and expanding consumer
demand for flexible and personalized gifting solutions. This surge reflects the accelerating shift
toward digital commerce and financial rewards, enabling seamless, secure, and convenient
transactions that are reshaping consumer engagement and loyalty strategies across the global
gift cards industry.

The retail gift cards market is projected to grow by $889,126 million, the gift cards for e-gifting
market by $688,470 million, the medium range (200-400 US$) gift cards market by $619,197
million and the gift cards for digital financial rewards market by $466,834 million over the next
five years from 2024 to 2029.

The Business Research Company (www.thebusinessresearchcompany.com) is a leading market
intelligence firm renowned for its expertise in company, market, and consumer research. We
have published over 17,500 reports across 27 industries and 60+ geographies. Our research is
powered by 1,500,000 datasets, extensive secondary research, and exclusive insights from
interviews with industry leaders.

We provide continuous and custom research services, offering a range of specialized packages
tailored to your needs, including Market Entry Research Package, Competitor Tracking Package,
Supplier & Distributor Package and much more


https://www.thebusinessresearchcompany.com/report/gift-cards-global-market-report
http://www.thebusinessresearchcompany.com

Disclaimer: Please note that the findings, conclusions and recommendations that TBRC Business
Research Pvt Ltd delivers are based on information gathered in good faith from both primary
and secondary sources, whose accuracy we are not always in a position to guarantee. As such
TBRC Business Research Pvt Ltd can accept no liability whatever for actions taken based on any
information that may subsequently prove to be incorrect. Analysis and findings included in TBRC
reports and presentations are our estimates, opinions and are not intended as statements of
fact or investment guidance.
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This press release can be viewed online at: https://www.einpresswire.com/article/880491745

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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