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Agency Marketplace Breef Relaunches &
Unveils Major Rebrand & Platform Updates
After Year-Long Transformation Initiative

The world's leading agency marketplace unveils a comprehensive rebrand alongside product
improvements to streamline brand and agency collaboration.

DENVER, CO, UNITED STATES, January 7, 2026 /EINPresswire.com/ -- Breef has relaunched with a
new brand identity and platform features designed to simplify and enhance collaboration
between brands and agencies. The relaunch culminates a year-long effort to align the company’s
visual identity, messaging, and product experience with its mission to streamline agency-brand
partnerships by combining human expertise and technology.

As Al reshapes the traditional agency model, Breef's focus on ‘boutique agencies for all’ supports
a shift in how brands operate. Large companies are moving away from big agencies, while
emerging brands increasingly adopt modular, multi-agency approaches to marketing.

Breef's relaunch centers on three core areas of transformation.

First, Breef refined its mission to reflect the modern brand-agency ecosystem and to clarify its
role in shaping the future of the industry. Breef positions itself as a platform that blends deep
industry knowledge with technology to remove friction from a process long dominated by slow,
inefficient RFPs. In doing so, Breef is reshaping how brands discover, choose, and work with the
right partners.

Breef also overhauled its visual identity to match that philosophy. “The market is full of noise and
bad pitch decks,” says Founder and CEO George Raptis. “There are tens of thousands of
agencies. We wanted to strip it back and make it easier for brands to find the right one through
Breef.” The refreshed aesthetic reinforces Breef’s position as a modern, confident counterpoint
to an overcrowded agency ecosystem.

Third, Breef enhanced its platform across both the brand and agency experience. From Al-
written project scopes and streamlined agency pitching to its tech-enabled, human-guided
matching process, the platform reflects Breef’s role as a leading solution that simplifies the RFP
process while supporting stronger partnerships.

Together, these updates aim to reduce logistical friction so marketing and creative teams can


http://www.einpresswire.com
https://www.breef.com/
https://www.breef.com/for-agencies
https://www.breef.com/georgeraptis

focus on the work itself instead of vetting agencies. Breef's strategic, visual, and product
evolution reflects feedback from its community and a shared vision for how the platform should
evolve.

The relaunched platform is available to existing Breef users, as well as new brands and agencies
exploring Breef for the first time. The company describes this evolution as a step toward greater
cohesion, clearer value for its community, and a renewed commitment to transforming how
brands and agencies connect.

About Breef

Breef is the world's leading agency marketplace, transforming the way brands find and hire
marketing agencies, and reducing the agency search timeline from months to days. Breef
connects brands with agencies curated for their specific needs and simplifies the traditional RFP
process by standardizing pitches for easy comparison, providing personalized support, and
managing contracts and payments through a centralized platform.
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