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Evok Restaurant Marketing Releases
Comprehensive Guide on Restaurant
Customer Retention Strategies

New resource helps restaurant CMOs
transform first-time guests into loyal
regulars through data-driven loyalty programs and personalized marketing

LAKE MARY, FL, UNITED STATES, February 16, 2026 /EINPresswire.com/ -- Evok Restaurant

Marketing published a comprehensive guide addressing
“ one of the restaurant industry's most pressing challenges:
customer retention. The new resource, "Restaurant
Customer Retention: Proven Strategies to Turn First-Time
Guests Into Regulars," provides restaurant marketers with
actionable frameworks for building sustainable profitability
through repeat business.

Customer retention isn't a
marketing tactic—it's a
business strategy. The
restaurants we work with
understand that sustainable
growth comes from building
relationships, not just
running promotions.”

Larry Meador

The guide arrives at a critical time for the restaurant
industry. According to research cited in the publication,
approximately 70% of first-time restaurant guests never
return, while the hospitality sector retains only 55% of

customers—the lowest retention rate of any major industry. With customer acquisition costs
ranging from $27 to $83 per guest, restaurants that fail to convert first-time visitors into repeat
customers lose the majority of their marketing investment.

"The financial case for retention investment has never been stronger," said the evok team. "With
acquisition costs rising and third-party platform commissions eroding margins, the path to
sustainable profitability runs through existing customer relationships rather than perpetual
acquisition spending. Our customer retention marketing strategy framework helps restaurants
recognize that their most valuable marketing asset isn't their social media following or
advertising budget—it's their existing customer base."

Key Findings from the Guide:

The research shows that a 5% increase in customer retention can boost profits by 25% to 95%,
with repeat guests spending 67% more per order than first-time visitors. Quick-service


http://www.einpresswire.com
https://evokad.com/services/strategy/

restaurants generate approximately 71%
of their sales from repeat customers,
demonstrating that retention-focused
strategies deliver outsized returns for
restaurants willing to invest in them.

The guide introduces evok's "Trial to
Ambassador" model, a restaurant loyalty
program strategy that provides
behavioral mapping and campaign
architecture to systematically move

evok

guests up the value ladder. According to d t "

the National Restaurant Association's a Ver ISI ng
2024 data, 52% of consumers participate

in restaurant loyalty programs, with 76%

of limited-service restaurants reporting

increased traffic driven by their loyalty
initiatives.
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The comprehensive resource covers

critical topics, including the economics of

customer acquisition versus retention, creating memorable first impressions, building effective
loyalty programs with mobile integration and tiered structures, leveraging customer data for
personalization, and implementing high-ROI email and SMS marketing strategies. The guide also
provides industry benchmarks and key metrics for measuring retention performance.

Notable statistics from the guide include: email marketing delivers an average return of $36 to
$42 for every dollar spent; SMS achieves open rates of 90% to 98%; and 72% of consumers
report making a purchase after receiving a text from a brand. The resource emphasizes that
personalization can reduce customer acquisition costs by up to 50% and lift revenue by 5% to
15%.

About Evok

The agency's data-driven approach combines strategic insight with creative execution to help
brands build meaningful customer relationships and drive measurable business results. Evok's
restaurant marketing practice focuses on helping brands navigate the shift from acquisition-
focused to retention-focused strategies.

The full guide is available at evokad.com. Restaurant marketers interested in developing
retention strategies can contact the evok team to start building their customized approach.

Larry Meador
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