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Why Valentine’s Day Delivery Fails in the UAE
and How Zuvees Plans to Fix It

DUBAI, UNITED ARAB EMIRATES,
February 7, 2026 /EINPresswire.com/ --
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“| placed the order 12 days prior to Valentine's Day but still they didn't delivered on time saying
we are busy due to high demand. Then what's the point of booking in prior,” reads one review on
a leading review platform.

Another customer shared, “A gift to be delivered at 9am got delivered at 7:30pm. Repeated
whatsapp and emails got no to slow revert. This is the second time delivery is late.”

These complaints are not isolated incidents. During Valentine's Day and other peak gifting
moments, public review platforms are filled with similar accounts from frustrated customers
who planned ahead but still experienced failures on the most emotionally significant day of the
year.

A Global Problem with Local Consequences

Valentine's Day is one of the largest gifting events in the world. Global spending for the occasion
is projected to exceed $27.5 billion in 2026, with flowers accounting for a significant share of that
total. Industry data suggests that approximately 15 percent of Valentine's Day floral orders
globally fail to arrive on time, largely due to logistical bottlenecks, overwhelmed delivery
networks, and cold-chain breakdowns.
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In the UAE, where high temperatures add an additional layer of complexity, the margin for error
is even smaller. Roses and other fresh flowers are highly sensitive to delays. Research shows that
every 12-hour disruption in refrigerated transport can reduce the vase life of a rose by as much
as 40 percent.

For customers, however, the issue often goes beyond freshness.

“The flowers | recd was just a single flower instead of a bouquet.. that too in the most shabby
condition... will never recommend such a third grade service,” wrote a leading review platform
user.

Another customer noted, “Very very poor services... | was expecting my delivery to come on
Valentine's Day and my order is still more than 1 hour late as I'm typing this. I'm going to be late
for work...”

When Nothing Arrives at All

Research into consumer behavior suggests that while recipients are often forgiving of late gifts,
not receiving anything at all is perceived as significantly more damaging to relationships. Surveys
show that nearly 70 percent of gift-givers would prefer a lower-value gift that arrives on time
over a premium gift that arrives late.

That insight is reflected in many of the reviews posted during Valentine's Day.

“Ordered last Feb 10 to be delivered today, Feb 14 to make sure that my order will be delivered
on time on Valentines Day. Its been hours, no item arrived. Upon reaching out to their customer

service, no one is answering,” reads a leading review platform review.

Another customer wrote, “Bought an expensive bouquet of valentines flowers (1400dhs)
specified delivery for the 13th... No flower delivered. No response from them.”

For some, the emotional impact is clear.

“These guys took my money promised delivery by 12pm on Valentines day... ruined what was
supposed to be a memorable time for me and my partner!” one user shared.

The Valentine's Day Lottery
Despite placing orders early, many customers describe Valentine's Day gifting as a gamble.

“Ordered a valentine set... trusting their services and that they would deliver on time. | actually
ordered way in advance just to be sure... [Resulted in] HORRIBLE SERVICE,” wrote a Reddit user.
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Others report a complete lack of communication once delays occur.

“Be Aware This Scammers! | order flower 14th Feb and set delivery time 9:00 to 5:00 PM but
when they not deliver contact through them only WhatsApp chat working,” reads another
review.

The common theme is not price sensitivity or product dissatisfaction. It is reliability. Customers
want certainty that something meaningful will arrive on the day it matters most.

Zuvees Introduces a Valentine's Day Delivery Guarantee

Against this backdrop, Dubai-based luxury gifting brand Zuvees has announced a guaranteed
Valentine's Day delivery commitment for the 2026 season.

Rather than relying on flexible delivery windows or third-party couriers, Zuvees says it has built
its Valentine’s Day operations around strict logistical controls and clearly defined conditions.
Orders placed before 12:00 PM on February 13 will qualify for guaranteed delivery on February
14, provided recipient availability and address accuracy requirements are met.

According to the company, the guarantee is supported by several operational decisions designed
specifically to address the failures commonly reported by customers across the industry.

Zuvees operates a fully in-house delivery fleet, allowing the company to maintain control over
last-mile logistics during peak demand. All floral arrangements are transported in climate-
controlled vehicles to preserve freshness in high temperatures. Zuvees has a strong verification
system to make sure what you see on the website, is what gets delivered

Reducing Emotional Risk

Industry analysts note that Valentine's Day gifting carries emotional weight that few other retail
categories do. The risk is not just financial. It is relational.

Zuvees says its guarantee is designed to remove that risk by setting clear expectations and
committing publicly to delivery performance.

A Shift Toward Accountability

As consumer expectations continue to rise, brands that operate in the gifting space may find
that reliability matters more than assortment size or promotional offers during peak occasions.

The data suggests that punctuality is the primary value customers seek on Valentine’s Day. The
volume of negative reviews during peak periods indicates that the industry has struggled to
meet that expectation consistently.
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By introducing a formal Valentine's Day delivery guarantee backed by logistics control and a
strong internal verification system, Zuvees is positioning itself as a brand willing to be held
accountable at the moment when it matters most.
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