
HSIM Hosts 3-Day 'Only Marketing System'
Workshop Training Students in AI-Driven
Branding, Ads, and Sales Execution

Navneet Kumar Gupta leading the “Only Marketing

System” marketing workshop at HSIM, Karnal,

training students in branding, ads, and sales

execution.

HSIM’s 3-day workshop trained

participants to build complete marketing

systems using AI tools, branding strategy,

ads execution, & real-world sales

frameworks.

KARNAL, HARYANA, INDIA, February 7,

2026 /EINPresswire.com/ -- Hindustan

School of Internet Marketing (HSIM)

successfully conducted a 3-day

intensive marketing workshop titled

“Only Marketing System” from 2

February to 4 February 2026 at its

Karnal campus. 

The workshop focused on helping

participants build a complete, execution-ready marketing system by combining branding

strategy, AI-powered content creation, advertising execution, and structured sales frameworks.

Marketing success is not

about isolated tactics—it’s

about building systems that

connect branding, content,

ads, and sales to generate

measurable business

results.”

Navneet Kumar Gupta

The session was led by Navneet Kumar Gupta, Founder &

Director of HSIM and Serve Vision Private Limited, and was

conducted daily from 11 AM to 4 PM. 

A total of 44 participants, including several entrepreneurs

and small business owners, attended the hands-on

training program designed around real implementation

rather than theoretical learning.

Practical Marketing System Training

The workshop was designed as a fully practical execution

program where students worked step-by-step to build their own marketing systems during the

sessions. 

http://www.einpresswire.com
https://www.linkedin.com/in/navneetkumar11/
https://servevision.com/
https://servevision.com/


Students attending the “Only Marketing System”

workshop at HSIM, Karnal, participating in a live

marketing strategy session led by the instructor.

Participants attending a live classroom session during

the “Only Marketing System” workshop at HSIM,

Karnal, learning niche selection and marketing

strategy frameworks.

Over the first two days, participants

were trained on essential marketing

foundations including Brand Building

Canvas, Customer Mind Mapping

Canvas, Core Brand Messaging, Ad

Angles, and creative strategy

development for digital campaigns.

Students were guided to convert their

ideas into actual marketing assets

using AI-assisted workflows. 

Participants created content ideas,

developed positioning statements, and

generated campaign-ready concepts

for both image creatives and video

advertisements using custom GPT

workflows and structured prompting

techniques.

AI Tools and Creative Production

Workflow

A major highlight of the workshop was

the practical exposure to modern AI

tools used in today’s marketing

environment. Participants used

platforms such as Custom GPT, Canva,

Gamma, and Notebook LM to create

marketing scripts, presentations, brand messaging assets, and campaign content. 

Students also generated AI-powered images through Nano Banana and created video concepts

using Heygen AI, enabling them to experience the full creative production pipeline.

These creative outputs were further refined into final production-ready marketing assets using

professional editing tools such as Final Cut Pro, providing participants with hands-on experience

from concept development to final campaign execution. 

The structured workflow helped learners understand how modern marketing teams produce

high-quality digital content at scale.

For learners searching for the Best digital marketing course with practical training, exposure to

real production workflows, AI tools, and campaign execution practices is increasingly becoming a

https://hsim.in/


critical factor in choosing a training program.

Sales Execution and Monetization Training

The third day of the workshop focused on monetization and revenue systems. Students learned

how to convert their created marketing assets into structured revenue pipelines through Video

Sales Letter (VSL) creation, campaign launching strategies, and lead management systems.

Participants were trained on how to structure a VSL script, run advertisements using the content

they created, and handle incoming leads using two proven sales frameworks designed to convert

prospects into paying customers. 

This execution-focused approach ensured that learners not only understood marketing theory

but also developed clarity on how marketing campaigns translate into real business revenue.

Such activity-driven training formats are increasingly recognized as a defining factor when

evaluating the Best digital marketing institute, as they prepare learners for real-world marketing

roles rather than purely academic learning.

HSIM Announced “Only Marketing System” to be a Part of Their Training

Following the success of the workshop, HSIM announced that all modules taught during the

seminar—including branding systems, AI-powered content workflows, advertising execution, and

structured sales frameworks—have now been integrated into the institute’s training programs. 

These modules are designed to help students build a strong foundation, generate early revenue

opportunities, and gradually develop their own freelancing services or marketing agencies.

The structured learning path within the HSIM course module ensures that students progress

from strategy planning to execution, campaign optimization, and sales conversion systems in a

step-by-step format aligned with current industry practices.

Focus on Outcome-Driven Marketing Education

Speaking about the workshop, Navneet Kumar Gupta emphasized the importance of system-

driven marketing education in today’s digital economy.

He further highlighted that combining AI tools with structured marketing frameworks enables

students to move faster from learning to implementation, helping them develop career-ready

skills in a shorter time frame.

Growing Importance of Execution-Based Learning

With the rapid growth of AI-driven marketing tools and digital advertising ecosystems,



businesses are increasingly seeking professionals who can design and execute full marketing

systems rather than perform isolated tasks. 

Workshops such as “Only Marketing System” demonstrate how practical, execution-oriented

training programs can bridge the gap between traditional education and real-world marketing

requirements.

By integrating branding strategy, AI-powered creative workflows, advertising execution, and sales

conversion systems into a single training model, HSIM continues to position its programs as

outcome-driven learning environments that focus on measurable skill development.

About HSIM

Hindustan School of Internet Marketing (HSIM) is a Karnal-based digital marketing training

institute focused on practical, revenue-oriented education for students, professionals, and

business owners. 

Through workshops, execution-focused training modules, and industry-aligned curriculum

development, the institute aims to equip learners with the skills required to build careers,

freelancing businesses, and marketing agencies in the evolving digital economy.
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HSIM INDIA Federation - A Digital Marketing Institute in Kar
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