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Mohr Marketing sets the Gold Standard for
mass tort integrity with new Compliance
Program

Initiative introduces audit-ready "Chain of
Custody" protocols and strict 1-to-1
Consent, directly addressing FRCP Rule ‘ TR
16.1 and rising judicial scrutiny. e «” | JOINT ADVERTISING
T /" COMPLIANCE PROGRAM
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Amidst a landscape of intensifying
scrutiny from Multidistrict Litigation
(MDL) courts and tightening federal
regulations, Mohr Marketing, a
recognized leader in legal marketing
and high-stakes lead generation, today
announced the implementation of its
Joint Advertising Compliance Program.

The End of Cheap Leads Why MDL Judges Are
Demanding 1-to-1 Consent

This strategic initiative marks a fundamental shift in how mass tort cases are originated. By

moving beyond traditional vendor-client relationships,
“ Mohr Marketing is establishing a compliance partnership
with law firms. The program proactively adopts strict 1-to-1
Consent protocols—surpassing current federal
minimums—and introduces a comprehensive "Chain of
Custody" reporting system designed to align specifically
with the new Federal Rules of Civil Procedure (FRCP) Rule
16.1 regarding plaintiff verification.

Our Joint Advertising
Compliance Program is
designed to protect our
clients' dockets from
dismissal by providing the
evidentiary trail and
transparency they need to
withstand judicial scrutiny”
Ed Mohr

The End of the "Black Box" Era
The legal industry has recently been plagued by challenges
related to "dual representation” (where multiple firms

unknowingly represent the same claimant) and the influx of unverified, low-quality leads. These
issues have led to docket dismissals and skepticism from MDL Special Masters.


http://www.einpresswire.com
https://www.mohrmktg.com/joint-advertising-compliance-program-exclusive-legal-leads/

While recent court rulings and FCC
adjustments have created flux
regarding the mandatory nature of
"one-to-one" consent, Mohr Marketing
views the practice not as a regulatory
burden, but as an essential component
of legal integrity.

"The era of acquiring unverified leads
through opaque marketing channels is
over for serious law firms," said Ed
Mohr, President at Mohr Marketing.
"With MDL judges now demanding
rigorous proof of how clients were
acquired, marketing compliance has
evolved from a best practice into a
survival strategy. It is no longer enough
to generate a lead; firms must be able

to prove the lead’s provenance in court.

Our Joint Advertising Compliance
Program is designed to protect our
clients' dockets from dismissal by
providing the evidentiary trail and
transparency they need to withstand
judicial scrutiny."

Pillars of the Joint Advertising
Compliance Program
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The “Two-Bucket” Rule:

Why Cost Per Case is a dangerous metric for law
firms

The Joint Advertising Compliance Program replaces the "Zero-Risk" terminology of the past with
a sophisticated framework built on transparency and technical precision. The program rests on

four key pillars:

* Voluntary 1-to-1 Consent: Moving away from "category consent" where a consumer agrees to
hear from any lawyer, Mohr Marketing’'s new standard ensures leads are exclusive. Consumers
explicitly select and consent to be contacted by one specific law firm. This effectively eliminates
the cross-claiming conflicts that plague the settlement phase of mass torts.

« MDL-Ready Provenance & Chain of Custody: To satisfy FRCP Rule 16.1, every claimant
acquisition is accompanied by a "Digital Certificate of Origin." This immutable record documents
the exact IP address, timestamp, URL, and the specific consent language presented to the user.
This data is formatted to be "discovery-ready" for submission to MDL Special Masters if

challenged.

* FTC "Clear & Conspicuous" Alignment: In partnership with client firms, all creative assets and
landing pages undergo a rigorous joint review. This ensures the complete absence of deceptive
"bait-and-switch" tactics or "government impostor" ads, satisfying the strictest interpretation of


https://www.mohrmktg.com/compliance-regulatory-brief/

FTC consumer protection standards.

+ Al-Powered Anti-Fraud Scrubbing: Before a lead ever reaches the firm's intake system, it passes
through proprietary Al filters. These tools cross-reference leads against known bot databases,
serial plaintiff lists, and click-farm patterns, ensuring that attorney time is spent only on genuine
claimants.

A Partnership for Dockets that Stick

The "Joint" nature of the program emphasizes that compliance is a shared responsibility. Mohr
Marketing is opening its books to its partners, allowing for real-time auditing of campaign
sources and creative materials. This collaborative approach ensures that the marketing narrative
aligns perfectly with the litigation strategy.

"We are moving from being a lead provider to being a chain-of-custody guardian," added Mohr.
"When a firm partners with us, they aren't just buying media; they are investing in a compliance
infrastructure that secures the long-term value of their case inventory."

About Mohr Marketing:

Mohr Marketing is a premier legal marketing agency specializing in high-quality, compliance-
focused claimant acquisition for mass torts and personal injury firms. By combining cutting-edge
digital targeting with rigorous legal compliance standards, Mohr Marketing helps firms build
sustainable, audit-proof dockets.
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This press release can be viewed online at: https://www.einpresswire.com/article/890543441

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
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we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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