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NFlow Study Shows Paid and Organic Search
Combined Increases Conversion by 30%

NFlow study shows combining paid
search and organic SEO can increase

conversions by up to 30%, based on real

campaign performance and user journey S5k (D

tracking. == o
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NJ, UNITED STATES, February 11, 2026
/EINPresswire.com/ -- NFlow
announces findings from an internal
search performance study showing
that organizations applying a
combined paid search and organic
search strategy achieve up to 30% higher conversion rates compared to managing each channel
independently. This study is being shared for the first time through this press release as part of
NFlow's commitment to sharing practical knowledge drawn from real campaign execution.

The study was developed through direct account
“ experience, search behavior analysis, and conversion
tracking across search-led customer journeys. The
objective was to understand how coordinated planning
between organic search opportunities and pay-per-click
marketing services influences user engagement, intent
signals, and completed actions.

When paid and organic
search work together, they
do more than drive clicks,
they build trust. This study
shows that aligning both

channels can improve o _
conversions by up to 30%.” Findings confirm that when both channels operate under

CFO. NElow shared keyword planning, consistent messaging, and
' unified landing page structure, organizations experience a

stronger search presence, improved listing response, and higher completion of desired actions
from search visitors.

PURPOSE OF THE STUDY

The study was conducted to measure the impact of combining paid search and organic SEO
service instead of managing both channels separately. It examined how shared visibility across
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paid listings and organic results influences trust, search engagement, and buyer intent, based on
real campaign data and user decision journey behavior.

STUDY APPROACH AND DATA REVIEW

NFlow’s study analyzed multi industry campaigns across the USA using paid search data, organic
SEO performance reports, landing page engagement tracking, and ROAS analytics. It also
reviewed single visit and multi visit user journeys to measure how audiences interact with both
paid and organic listings. The findings revealed clear performance patterns when PPC and SEO
operate under a unified strategy.

KEY FINDINGS FROM THE STUDY
Conversion Performance Improvement:

The study recorded an average conversion increase of 30% when paid search and organic search
were planned together. Participating organizations saw higher inquiry submissions, contact form
completions, and completed transactions from search visitors.

Search Listing Engagement Improvement:

When organizations appeared in both paid listings and organic results for the same query, users
recorded stronger listing interaction. Multiple placements increased familiarity during search
evaluation and strengthened decision intent to visit the website.

Keyword Intelligence Sharing:

Paid search data provided immediate insight into which queries delivered real outcomes. These
insights guided organic content planning around high-intent terms. This reduced uncertainty in
keyword selection and supported faster organic visibility gains.

Paid Spend Efficiency:

Organic ranking visibility revealed where strong natural search positions already existed. This
allowed paid budget to focus on queries where organic reach was limited. The result was better
cost control in paid campaigns without reducing overall search coverage.

Landing Page Experience Alignment:

Landing pages designed for shared use across paid and organic visitors delivered consistent
messaging and guidance for next steps. Visitors spent more time engaging with content and
completed more desired actions when page content matched search expectations.

Message Performance Transfer:

Ad message testing in paid campaigns revealed which value statements and calls to action



produced a stronger response. These learnings were applied to organic page titles, descriptions,
and headers, improving response from unpaid search listings.

For questions related to the study methodology or findings, additional information is available
from NFlow upon request. Contact NFlow for inquiries.

SEARCH USER JOURNEY INSIGHTS

The study found that users often move between paid and organic search before converting.
Many first discover a brand through paid ads, return later through organic results, and complete
actions after multiple search visits. This confirms that paid search supports early discovery, while
organic search helps drive evaluation and final decision making.

WHY NFLOW IS SHARING THIS STUDY

This study is shared to provide organizations with insight derived from direct execution
experience. NFlow believes that sharing applied knowledge helps decision makers plan
marketing initiatives with greater clarity and direction, improving overall search engagement and
completed actions.

ABOUT NFLOW

NFlow is a digital marketing agency specializing in performance-oriented search strategy, pay-
per-click marketing, organic SEO, and conversion optimization solutions. The company combines
analytical expertise, creativity, modern tools, and data-driven practices to help organizations
drive qualified traffic and improve measurable outcomes. NFlow provides search engine
marketing services including paid search, SEO, social advertising, landing page design, and
conversion optimization to support measurable business growth.
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This press release can be viewed online at: https://www.einpresswire.com/article/891013907

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
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