
Jumbula Announces it Will Leverage Tableau
from Salesforce to Deliver Advanced Data
Analytics

Interactive Tableau charts delivering real-time

insights

Jumbula collaborates with Salesforce to

integrate Tableau BI, delivering advanced

analytics, real-time insights, and

enhanced reporting for data-driven

growth.

SAN MATEO, CA, UNITED STATES, March

31, 2026 /EINPresswire.com/ --

Jumbula, a leading provider of online

registration and management

software, today announced it is

significantly expanding its use of

Salesforce, a global leader in customer

relationship management (CRM)

solutions, to drive the next chapter of

its business growth. By bringing

Tableau from Salesforce’s advanced business intelligence (BI) and reporting solutions to

Jumbula’s powerful platform capabilities, Jumbula transforms organizations to unlock deeper

insights through enhanced data analysis and reporting.

As businesses increasingly rely on data-driven decision-making, the integration of Jumbula’s

intuitive class and activity management platform with Salesforce’s robust analytics solutions

provides a comprehensive and customizable reporting experience. Clients will gain access to

real-time dashboards, actionable insights, and advanced reporting features designed to optimize

operations and improve strategic planning.

“We are excited to offer our clients a more comprehensive solution for data analysis with

Salesforce,” said Ignacio Carranza, VP of Sales and Marketing at Jumbula. “Through expanded

capabilities, we aim to empower organizations with the tools they need to make informed, data-

driven decisions and accelerate growth. Our goal is to make data management and analysis as

seamless, efficient, and impactful as possible.”

The integration of Jumbula with the Tableau from Salesforce platform delivers a unified

http://www.einpresswire.com


Jumbula online registration and payment system

experience, allowing businesses to

access, visualize, and analyze their data

within a centralized environment. By

combining operational management

with powerful analytics, organizations

can better understand customer

behavior, refine marketing strategies,

enhance operational efficiency, and

drive revenue growth.

About Jumbula

Founded in 2013 in Silicon Valley,

Jumbula is a leading provider of online

registration and payment systems for

camps and classes. The company

offers a comprehensive end-to-end

ecosystem for enrollment

management, secure payments,

invoicing, recurring billing,

communication, and marketing

automation. Jumbula’s platform serves organizations of all sizes across diverse markets,

including schools, daycare centers, learning institutions, enrichment academies, sports clubs,

performing arts programs, and faith-based organizations. To find out more about Jumbula,

please visit www.jumbula.com.
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This press release can be viewed online at: https://www.einpresswire.com/article/891838567
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