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Al Content Saturation Now Marketers' #1
Concern

Al content saturation tops marketers’ 2026 concerns at 29%, overshadowing declining search visibility,
budget cuts, ROl pressure, and attribution challenges.

BISMARCK, ND, UNITED STATES, February 17, 2026 /EINPresswire.com/ -- When asked what
concerns marketers the most about the industry in 2026, a
“ majority said Al-generated content flooding channels,

It's not ROI or budget cuts according to a new CoSchedule report.

Marketers are most
concerned about standing
out as Al-generated content
floods the market, raising
the stakes to earn trust and
deliver lasting value.”

Garrett Moon, CEO of

CoSchedule

The study asked 900 marketing professionals, “What
concerns you most about the industry in 2026?7”

29% said “Al generated content flooding channels.” and
16% said “Declining visibility in search.”

That's striking compared to other results:

Only 6% indicated budget cuts.
Only 4% of marketers noted increased pressure to prove ROI.

And only 3% indicated measurement and attribution challenges as their biggest concerns for the
marketing industry in 2026.

"It is too noisy." - Survey Participant

CoSchedule’s research report, After the Al Shift: What Marketers Are Prioritizing In 2026, explores
how Al adoption is reshaping marketing performance, channel effectiveness, and team priorities

heading into 2026. Beyond measuring marketers’ sentiments toward Al, the report reveals where
marketing performance is holding steady, where it's declining, and how teams are adjusting
strategies to stay competitive in a changed industry.

The report is based on survey responses from 911 marketing professionals across a wide range
of industries and company sizes. The data was collected via an online survey conducted in
December 2025, focusing on Al's role in shaping modern marketing teams.


http://www.einpresswire.com
http://coschedule.com/ai-marketing-statistics-2026
http://coschedule.com/ai-marketing-statistics-2026

Respondents represent organizations ranging from small businesses to large enterprises and are
located globally, providing a broad view of how marketing teams are adjusting strategy after
mainstream Al adoption.

Download the full report here.

About CoSchedule

CoSchedule provides Al-powered marketing management tools to more than 50,000 marketers
worldwide. Recognized by Inc. 5000, Gartner's Magic Quadrant, and G2, the company helps
marketing teams organize work, deliver projects on time, and prove their value.

To learn more about CoSchedule, visit https://coschedule.com.
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This press release can be viewed online at: https://www.einpresswire.com/article/892104307

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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