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Men’s Skincare Products Market

Rising grooming awareness, premium

product demand, and digital retail

expansion fuel strong global market

growth through 2036.

NEWARK, DE, UNITED STATES, February

20, 2026 /EINPresswire.com/ -- The

global men’s skincare products market

is projected to expand significantly

over the next decade, growing from

USD 19.2 billion in 2026 to USD 52.1

billion by 2036, registering a CAGR of

10.5%. According to the latest analysis

by Future Market Insights, the market’s

upward trajectory is driven by shifting

male grooming norms, increasing skincare awareness, and expanding product accessibility

across digital and retail platforms.

Historically centered around shaving creams and basic cleansers, men’s grooming routines are

evolving toward comprehensive skincare regimens that include moisturizers, sunscreens, anti-

aging products, and targeted treatments. Increased visibility through social media, influencer

marketing, and dermatologist-backed education has normalized skincare as a core component

of male self-care.

Men’s Skincare Products Market Snapshot (2026–2036)

•  Market size in 2026: USD 19.2 billion

•  Market size in 2036: USD 52.1 billion

•  CAGR (2026–2036): 10.5%

•  Leading product segment: Moisturizers & Creams (~36% share)

•  Leading skin type segment: Oily Skin (~34% share)

•  Key growth region: Asia Pacific

•  Fastest-growing countries: India, China, South Korea, Australia, Japan

http://www.einpresswire.com
https://www.futuremarketinsights.com/reports/mens-skincare-products-market
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Market Momentum

The market begins at USD 19.2 billion in 2026 and demonstrates strong acceleration through the

first half of the forecast period. By 2031, global revenues are projected to approach USD 35

billion, reflecting increased product adoption among younger demographics and greater retail

penetration.

Between 2031 and 2036, the market continues expanding to USD 52.1 billion, supported by

product innovation, improved formulation transparency, and expansion into emerging

economies. While growth moderates slightly as the market matures, sustained demand and

product diversification maintain strong momentum.

Why the Market Is Growing

Men’s skincare demand is expanding due to rising awareness of skin health, changing cultural

perceptions of grooming, and increasing exposure to digital education platforms. Younger

consumers are incorporating daily routines that include hydration, sun protection, and targeted

treatments for oil control and aging.

Brands are responding with male-specific formulations tailored to thicker skin texture, higher

sebum production, and post-shave sensitivity. Additionally, growth in e-commerce has improved

accessibility to premium and niche brands, accelerating global adoption. Urbanization, rising

disposable incomes, and the influence of Western grooming trends—particularly in emerging

markets—are reinforcing long-term demand.

Segment Spotlight

Product Type: Moisturizers & Creams Lead with ~36% Share

Moisturizers and creams dominate the product category due to their versatility and daily use

relevance. These products address hydration, irritation control, and environmental protection,

making them essential components of modern male grooming routines.

Other significant segments include face wash cleansers, sunscreens, serums, anti-aging

products, and shaving & beard care formulations.

Skin Type: Oily Skin Products Capture ~34% Share

Oily skin remains the leading skin type segment, driven by high prevalence among male

consumers. Demand for oil-control cleansers, mattifying moisturizers, and acne-treatment

solutions continues to rise as men seek targeted formulations to manage excess sebum and

breakouts.

https://www.futuremarketinsights.com/reports/sample/rep-gb-8283


Regional Growth: Asia Pacific Emerging as High-Growth Hub

Asia Pacific represents a high-growth region, led by India and China as disposable incomes

increase and grooming norms evolve. South Korea and Japan continue to drive innovation and

advanced skincare adoption, while Australia experiences steady expansion supported by rising

awareness and retail availability.

North America and Europe maintain strong demand for premium and dermatologist-endorsed

products, supported by established consumer awareness and higher per capita spending.

Drivers, Opportunities, Trends, and Challenges

Drivers:

•  Rising male grooming awareness

•  Social media and influencer-driven adoption

•  Expansion of online retail channels

Opportunities:

•  Natural and plant-based formulations

•  Personalized and diagnostic-based skincare

•  Expansion into emerging economies

Trends:

•  Ingredient transparency and clean-label positioning

•  Sustainable packaging adoption

•  Multi-functional grooming-skincare hybrid products

Challenges:

•  Cultural stigma in certain regions

•  Price sensitivity in emerging markets

•  Regulatory scrutiny on ingredient claims

Country Growth Outlook (CAGR 2026–2036)

India leads global growth due to rapid urbanization, rising disposable incomes, and expanding

digital marketing influence. China follows closely with strong e-commerce penetration and

growing skincare normalization among male consumers.

Competitive Landscape

The men’s skincare products market is moderately fragmented, with global consumer brands

and niche specialists competing across mass and premium segments. Companies focus on



formulation innovation, dermatologist-backed claims, and targeted marketing strategies.

Leading players include Nivea Men (by Beiersdorf AG), L'Oréal (L'Oréal Men Expert), Dove

Men+Care (by Unilever), Jack Black, Every Man Jack, Zydus Wellness, Harry's, Art of Sport, and

Dior (Parfums Christian Dior).

Competition centers on product efficacy, ingredient transparency, sustainable packaging, pricing

strategies, and regional distribution strength. As demand continues to expand, innovation and

targeted consumer engagement will define long-term market leadership.

Frequently Asked Questions (FAQs)

1. What is the projected size of the men’s skincare products market by 2036?

The market is expected to reach USD 52.1 billion by 2036, growing at a CAGR of 10.5%.

2. What is driving growth in the men’s skincare products market?

Rising grooming awareness, digital influence, product innovation, and expanding e-commerce

channels are key growth drivers.

3. Which product segment leads the market?

Moisturizers & creams lead with approximately 36% market share due to daily usage and

versatility.

4. Which region shows the fastest growth?

Asia Pacific leads growth, with India and China recording the highest projected CAGRs.

5. Who are the key players in the market?

Major companies include Nivea Men, L’Oréal Men Expert, Dove Men+Care, Jack Black, and

Beiersdorf AG.
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the U.S., UK, India, and Dubai, FMI provides data-backed insights and strategic intelligence across

30+ industries and 1200 markets worldwide.
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