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Printify Reveals How TikTok Sellers Win with
Ads in 2026

Why short-form video, in-app shopping,
and data-driven targeting are reshaping
US ecommerce performance

WILMINGTON, DE, UNITED STATES,
February 24, 2026 /EINPresswire.com/
-- Printify, the global print-on-demand
platform powering ecommerce
entrepreneurs, today released its 2026
TikTok Ads Guide built specifically for ‘
TikTok sellers ready to capture high- TikTok Sellers Win with Ads in 2026

intent traffic where it already lives.

With 135 million active users in the US

alone and TikTok projected to reach 955 million users globally in 2025, the opportunity is no
longer emerging - it's established.

For sellers building brands through short-form video, TikTok Ads are no longer optional. If you're
not running paid campaigns in 2026, you're handing your
“ audience to competitors who are.

TikTok has evolved into a
full-funnel commerce
engine, and Printify sellers
who pair smart ads with on-
demand fulfillment can
scale faster without
production risk.”
Davis Sarmins, Director of
Growth Marketing at Printify

“Your audience is already there - scrolling, tapping, and
buying,” said Davis Sarmins, Director of Growth Marketing
at Printify. “TikTok has evolved into a full-funnel commerce
engine, and Printify sellers who pair smart ads with on-
demand fulfillment can scale faster without production
risk.”

Why TikTok Ads Matter for US Sellers in 2026

TikTok continues to dominate brand exposure and advertising performance. The largest TikTok
audience is based in the United States, with 135 million active users. In 2025, 51% of marketers
globally allocated more than half of their marketing budget to TikTok, signaling long-term
confidence in the platform’s ROI.


http://www.einpresswire.com
https://printify.com/blog/tiktok-ads/
https://printify.com/blog/tiktok-ads/

The platform’s core demographic, primarily aged 25 to 34, represents high purchasing power and
strong digital buying behavior. Native video ads often outperform organic posts because they
blend seamlessly into the For You Page and align with the platform'’s raw, authentic content
style.

TikTok Ads Pricing and Cost Efficiency

One of TikTok's strongest advantages remains affordability. The platform requires a minimum
daily budget of $50 at the campaign level and $20 at the ad group level, making it accessible
even for smaller sellers.

Average CPM ranges from $3.20 to $10, while CPC typically falls between $0.25 and $2.00,
depending on targeting and creative performance. Compared to other major platforms, these
costs remain competitive—especially for sellers validating new product ideas.

Ad Formats That Convert for TikTok Sellers

TikTok offers multiple ad formats tailored to different objectives. In-Feed Ads remain the most
popular and flexible option, appearing naturally within the For You feed. Spark Ads allow sellers
to amplify high-performing organic content as paid placements, maintaining authenticity.

Collection Ads and Dynamic Showcase Ads are particularly valuable for ecommerce sellers,
allowing users to browse products without leaving TikTok. These formats create a seamless path
from discovery to purchase, especially when integrated with TikTok Shop.

Premium placements like TopView Ads offer maximum visibility but can cost between $50,000
and $150,000 per day. For most TikTok sellers, In-Feed, Spark, and Collection Ads provide the
strongest balance of performance and affordability.

How TikTok Ads Manager Drives Performance

TikTok Ads Manager offers detailed analytics, audience targeting, and budget control that allow
sellers to refine campaigns over time. Sellers can segment audiences by interests, behaviors, and
custom data, and build lookalike audiences for stronger conversion rates.

Key performance metrics include impressions, CTR, conversion rate, CPA, and ROAS. Real-time
reporting allows sellers to pivot creatives quickly—an essential advantage on a trend-driven
platform.

US Case Studies: Real Results from TikTok Sellers

A US-based apparel seller launched In-Feed Ads promoting minimalist graphic hoodies
integrated with TikTok Shop. With a $75 daily budget, the campaign achieved a 2.8% CTR and a


https://printify.com/tiktok-shop/

4.1x return on ad spend within 30 days. By leveraging Printify’s fulfillment network, the seller
scaled nationally without holding inventory.

Another US home decor brand used Spark Ads to boost creator-generated content featuring
custom wall art. With a $3.90 CPM and $0.62 CPC, the brand reduced CPA by 27% compared to
previous campaigns on other social platforms. Collection Ads further increased conversion rates
by allowing viewers to browse designs in-app.

A US fitness accessories seller tested Dynamic Showcase Ads retargeting users who viewed
product pages but didn't purchase. The campaign delivered a 32% higher conversion rate
compared to cold traffic campaigns and doubled monthly revenue within one quarter.

Best Practices for 2026 Campaigns

Successful TikTok Ads begin with a hook in the first three seconds. Strong visuals, bold overlays,
or pattern interrupts stop the scroll. Music remains central—leveraging trending audio increases
visibility and engagement.

Frequent creative refreshes prevent ad fatigue. Sellers should test variations in hooks, CTAs,
visuals, and captions using A/B testing. Clear calls-to-action, such as “Shop now” or “Explore the
collection”, improve conversion rates.

Collaborating with creators continues to outperform brand-only content. Creator partnerships
make ads feel native and trustworthy, increasing engagement and reducing CPA.

Why Printify Is Core to TikTok Ad Success

Running TikTok Ads without operational flexibility creates risk. Printify eliminates that barrier
through print-on-demand fulfillment, global supplier networks, and seamless TikTok Shop
integration.

Sellers can launch campaigns without upfront inventory, test trending designs quickly, and scale
proven winners. As trends shift, new products can be introduced without overproduction or sunk
costs.

Conclusion: Win the Scroll in 2026
TikTok Ads in 2026 represent one of the most cost-efficient, high-engagement advertising
channels available to US sellers. With competitive CPCs, native ad formats, and seamless in-app

commerce, the platform offers direct access to buyers already primed to purchase.

For TikTok sellers ready to scale, the formula is clear: authentic creative, data-driven
optimization, and a fulfillment partner built for speed.


https://printify.com/custom-posters/

About Printify

Printify is a global print-on-demand platform that enables entrepreneurs to create and sell
custom products without holding inventory. By connecting sellers to a network of print providers
and integrating with leading ecommerce platforms, Printify handles production and shipping so
sellers can focus on building their brand and growing their business.
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