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The Programmatic Dooh Platform Market is
expected to grow to a value of US $12.88
billion by 2030.
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KINGDOM, March 5, 2026 The Business Research Company

/EINPresswire.com/ -- "The

programmatic DOOH platform market

is rapidly evolving as digital outdoor advertising gains traction worldwide. With advancements in
technology and increasing demand for targeted campaigns, this market is poised for notable
growth over the coming years. Let's explore the market size, key growth drivers, major players,
emerging trends, and regional developments shaping this sector.

Strong Market Growth Forecast for the Programmatic DOOH Platform Market

The programmatic DOOH platform market has experienced swift expansion in recent years. It is
projected to rise from $5.84 billion in 2025 to $6.83 billion in 2026, reflecting a strong compound
annual growth rate (CAGR) of 17.0%. This historical growth is largely driven by greater adoption
of digital billboards, the rise of programmatic advertising, deployment of smart city screens,
increasing advertiser demand for measurable out-of-home (OOH) campaigns, and the expansion
of digital signage networks.

Download a free sample of the programmatic dooh platform market report:

https://www.thebusinessresearchcompany.com/sample.aspx?id=33273&type=smp&utm source
=EINPresswire&utm medium=Paid&utm campaign=Feb PR

Looking ahead, the market is expected to continue its rapid growth trajectory, reaching $12.88
billion by 2030 at an accelerated CAGR of 17.2%. Factors fueling this future growth include Al-
powered ad optimization, integration of omnichannel campaigns, real-time audience analytics,
growth in smart transit media, and the proliferation of automated media buying platforms.
Notable trends during this period will feature real-time DOOH bidding, dynamic creative
optimization engines, cross-screen ad synchronization, location-based audience targeting, and
data-driven screen monetization.
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Understanding the Role of Programmatic DOOH Platforms

A programmatic digital out-of-home (DOOH) platform is a sophisticated technology framework
that allows for the automated purchasing, selling, and management of digital outdoor
advertising inventory in real time. By integrating data sources with both demand-side and
supply-side platforms, it delivers targeted advertisements on digital displays such as billboards
and transit media. This system enhances campaign efficiency, sharpens targeting accuracy, and
improves the return on investment for out-of-home advertising efforts.

View the full programmatic dooh platform market report:

https://www.thebusinessresearchcompany.com/report/programmatic-dooh-platform-market-
report?utm source=EINPresswire&utm medium=Paid&utm campaign=Feb PR

Key Factors Fueling the Programmatic DOOH Platform Market

One of the primary growth drivers for the programmatic DOOH platform market is the
increasing demand for data-driven and targeted advertising. This approach uses audience
insights—covering location, demographics, and consumer behavior—to tailor ad content and
delivery for higher relevance and engagement. As brands allocate more budget toward media
that offers measurable results and deeper audience understanding, there is a clear shift from
traditional static formats to digital channels that support precision and performance-driven
marketing.

The programmatic DOOH platform caters to these demands by enabling automated media
buying and leveraging real-time audience data to dynamically adjust content. Continuous
campaign optimization based on performance metrics across digital out-of-home screens
further supports advertiser goals. For instance, in June 2025, the Out of Home Advertising
Association of America (OAAA) reported that the U.S. out-of-home advertising market generated
arecord $1.98 billion in revenue in the first quarter of 2025. Digital out-of-home formats
accounted for over 34% of total ad spending and grew 9% year-over-year, underscoring the
growing preference for data-driven, targeted advertising solutions that programmatic DOOH
platforms provide.

Regional Overview of the Programmatic DOOH Platform Market

In 2025, North America held the largest share of the programmatic DOOH platform market.
Meanwhile, the Asia-Pacific region is projected to register the fastest growth during the forecast
period. The market report provides insights across various regions including Asia-Pacific, South
East Asia, Western Europe, Eastern Europe, North America, South America, the Middle East, and
Africa, offering a broad view of global trends and regional dynamics.
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This press release can be viewed online at: https://www.einpresswire.com/article/897474177

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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