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NBA Report

Powered by the New “USA vs. The World”

Format, Premium CTV Placements

Amplified All-Star Sunday Visibility

NEW YORK, NY, UNITED STATES, March

5, 2026 /EINPresswire.com/ -- Looper

Insights, the leading CTV

merchandising analytics platform,

today released a new report, “NBA All-

Star Game: Inside NBC and Peacock’s

Push to Win Over the U.S.”, analyzing

how NBCUniversal leveraged its cross-

platform ecosystem to maximize

visibility for the 2026 NBA All-Star

Game across connected TV devices.

The NBA All-Star Game, held February 15, averaged 8.8 million viewers across NBC, Peacock, and

Telemundo, marking the event’s largest audience since 2011. The milestone performance

coincided with a coordinated connected TV promotional strategy that focused on increasing

visibility across premium home-screen environments.

The 2026 All-Star Game introduced the new “U.S. vs. World” mini-tournament format, adding

fresh competitive energy to one of the league’s most anticipated nights. The Sunday showcase

brought together elite American and international talent in a primetime moment that maximized

national and global reach. 

The Looper Insights report reveals how NBC and Peacock concentrated promotional weight

across a small number of highly prominent home-screen surfaces on major U.S. connected TV

platforms. By securing entry-point positioning across key devices, the campaign generated

significant placement value and scale during All-Star Sunday.

Roku Emerged as a Standout Surface

Among the platforms analyzed, Roku played a pivotal role in amplifying visibility. A dominant

home-screen position ensured immediate consumer attention in a high-traffic environment. The

http://www.einpresswire.com


“USA vs. World” creative leveraged bold red-versus-blue contrast, star-driven imagery, dual NBC +

Peacock branding, and a clear “WATCH NOW” call-to-action to drive urgency and tune-in.

Samsung and Apple TV Reinforced Cross-Device Presence

Full-page takeovers and high-impact navigation placements across Samsung TV models

extended reach across multiple user entry points, while Apple TV’s Discover tab placement

reinforced Peacock as the streaming destination. The coordinated presence across platforms

ensured consistent exposure throughout the connected TV ecosystem.

.

Key Strategic Takeaways

The report highlights four performance themes shaping live sports promotion on connected

TV:

- Concentration drives scale – A small number of high-impact surfaces can account for a

disproportionate share of overall visibility.

- Home screen positioning maximizes impact – Above-the-fold entry points remain the most

valuable promotional real estate.

- Creative clarity reduces friction – Strong visual contrast and direct tune-in messaging enhance

urgency.

- Cross-device coordination extends reach – Unified presence across leading platforms reinforces

consumer awareness.

“The 2026 NBA All-Star Game demonstrates how concentrated visibility across premium home

screen environments can amplify live event performance,” said Francesca Pezzoli, VP of

Marketing at Looper Insights. “When entry-point positioning, creative execution, and cross-device

coordination align, the impact across connected TV becomes both measurable and commercially

meaningful.”

The full report provides detailed device-level analysis, placement breakdowns, and actionable

benchmarks for broadcasters, leagues, and streaming platforms competing for attention in

today’s connected TV landscape.

To download the full report or schedule a demo, visit looperinsights.com.

About Looper Insights

Looper Insights is the CTV merchandising analytics platform trusted by the world's leading

studios, streamers, broadcasters, and regulators, including Amazon Prime Video, Disney, TNT,

NBCU, ITVX, and Ofcom. We track how and where content appears across hundreds of

connected TV devices in more than 25 countries, transforming visibility into measurable

performance through our proprietary MPV™ (Media Placement Value) framework. From

blockbuster launches to live sports, Looper helps marketing, content, and operations teams see

what's promoted, prove what works, and act on it, all in real-time. Looper Insights’ award-

winning products include the Sports Visibility Tracker, a recipient of the TVBEurope Media &

Entertainment: Best in Market Award, and the AI Strategy Planner, named a Top 20 Game-

Changing Use of AI by Media Play News.
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Looper Insights Media Placement Value (MPV™)

The company’s proprietary MPV™ framework has become the industry standard for

understanding and valuing visibility across the CTV ecosystem. MPV™ (Media Placement Value),

measures how visible a title, service, or event is across the streaming user interface; $MPV™

(Dollar Media Placement Value), assigns a dollar value to each placement, estimating the cost to

reach an audience based on its location, size, and platform value; and pMPV™ (Performance

Media Placement Value), estimates the impressions generated by that visibility to help teams

predict audience exposure and campaign performance. Together, MPV™, $MPV™, and pMPV™

deliver a transparent measure of discoverability, allowing studios, streamers, broadcasters, and

rights-holders to forecast return on investment (ROI), benchmark competitive presence, and

optimize for the placements that deliver the greatest commercial impact.
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