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As Real Estate Discovery Shifts Toward Video,
Some Brokerages Are Exploring a New Digital
Front Door

The ReelMap connects agent video
content to geographic maps, creating a
discovery layer that allows buyers to
explore communities before searching
listings.

Agent Activity Across The World

SAN ANTONIO, TX, UNITED STATES,

March 8, 2026 /EINPresswire.com/ --

For decades, the real estate industry

has centered its digital infrastructure

around one core function: search. TheReelMap discovery map showing agent video
activity across markets as brokerages begin exploring

Multiple Listing Services (MLS), listing the discovery stage of real estate.

portals, and brokerage websites were

built to help buyers filter inventory and

locate properties that match specific criteria.

But a new question is beginning to emerge across the industry.

“ What happens before search?

Search has been solved in

real estate. Discovery Across industries such as travel, restaurants, and retail,

hasn't.” discovery has increasingly shifted toward video and map-
Robert Gomez, Founder of b'ased exploration. Cor.15umer's often explore d'estlnatlons
TheReelMap visually before narrowing choices through traditional
search tools.

Real estate, historically built around text-based listings and filters, may now be entering a similar
transition.

The ReelMap, a video-first real estate platform founded by Texas broker Robert Gomez, was
created around that early stage of the home discovery process.


http://www.einpresswire.com
http://thereelmap.com

The platform connects property videos,
eelMap”

neighborhood insights, and local
lifestyle content directly to geographic
locations, allowing buyers to explore
communities visually before beginning
a traditional listing search.

“The industry perfected search,” said
Gomez. “But it never built discovery.”

Example of a property video discovery card on
Through The ReelMap, agents can TheReelMap, allowing buyers to explore homes
publish property walkthroughs, through video directly from a geographic map.
neighborhood insights, and lifestyle
videos tied to specific locations on a
map. Buyers can visually explore
communities before transitioning into
the standard home search process.

According to Gomez, the platform
effectively transforms agent video
content and social media presence into
what he describes as a brokerage

discovery engine. TheReelMap property video tour interface allowing
buyers to watch home walkthroughs and connect
The concept has evolved through directly with the listing agent.

ongoing conversations with agents,
team leaders, and brokerage
executives across the United States.

The ReelMap has been introduced and discussed at several major real estate industry events
where the company participated as a sponsor or exhibitor, including Inman Connect New York,
NAR NXT in Houston, Tom Ferry Listing Edge events in Boston and Austin, and Keller Williams
Family Reunion in Atlanta.

Across those conversations, one theme has surfaced repeatedly: the industry appears to be
moving beyond individual agent websites and large listing portals toward brokerage-driven

digital headquarters built collectively by agents within each local market.

In this emerging model, agents contribute local video, property insights, and neighborhood
content that together form a brokerage’s digital presence across a city.

The ReelMap reflects that shift by combining individual agent ReelMap websites with a broader



discovery hub for the brokerage. Content created by agents feeds into a shared geographic
platform representing the firm's presence across a local market.

Within this structure, an agent’s social media presence becomes part of a larger discovery
experience that allows buyers to explore communities before they begin searching listings.

Some brokerage leaders are now exploring how a discovery layer could function as a digital
video headquarters for local inventory, creating a new entry point for consumers before they
reach traditional listing platforms.

“In today’s digital world, attention comes before search,” Gomez said. “And whoever captures
discovery will influence how buyers first enter the market.”

If discovery becomes a permanent layer within the real estate technology stack, early adopters
may shape how consumers begin the homebuying journey in the years ahead.

About The ReelMap

The ReelMap is a video-first real estate discovery platform designed to help brokerages and
agents showcase properties, neighborhoods, and local lifestyle through location-based video. By
connecting video content directly to geographic locations, the platform allows buyers to explore
real estate markets visually before beginning a traditional home search.
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