
Luxury Shoppers Shift Priorities Toward Craft,
Creativity, and Hard Luxury

Luxury market recalibrates: price hikes fade, under-35 buyers chase bold design, brands double down

on craft and trust in watches.

NEW YORK CITY, NY, UNITED STATES, March 9, 2026 /EINPresswire.com/ -- New signals across

luxury point to a market powered less by sheer unit growth and more by price momentum,

creative direction, and buyer trust. From 2023 through 2025, an estimated 80 percent of luxury

growth came from price increases, a pattern that brands treat like a temporary lever rather than

a permanent engine.

Aspirational buyers feel the squeeze. Shoppers spending roughly $3,000 to $10,000 per year

have pulled back, with an estimated 35 percent delaying purchases as budgets spread across

travel, wellness, and other high-feel categories. The performance gap between brands has

widened too, with margins among mid-pack players stretching further apart as winners focus on

hard luxury and ultra-high-net-worth clients.

Creativity now sits front and center for younger audiences. Social listening and market research

point to design as the primary purchase driver for 81 percent of customers under 35, and

houses responded with an unusually fast cycle of creative leadership changes across the past

year. Spring/Summer 2026 runway debuts sparked heavy online attention, and several brands

moved faster from lookbook to store, chasing the heat of that first reaction.

Trust and craft factor into the buying decision more than ever. Clients rank expertise and quality

as the defining trait of luxury, and brands invest deeper into production oversight, training, and

visibility. In hard luxury especially – watches in particular – that trust extends to where buyers

shop. Retailers like WatchMaxx have earned a strong following among serious collectors who

want fast, secure delivery of authenticated pieces, worldwide.
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