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/EINPresswire.com/ -- "The analytics as

a service market is dominated by a mix

of global cloud service providers,

enterprise software companies, and

specialized data analytics platform

vendors. Companies are focusing on

advanced AI and machine learning

capabilities, scalable cloud-native architectures, real-time data processing solutions, and

enhanced data security and governance frameworks to strengthen market presence and

maintain high standards of performance and compliance. Emphasis on data privacy regulations,

integration with multi-cloud and hybrid environments, and seamless interoperability with

enterprise applications remains central to competitive positioning. Understanding the

competitive landscape is essential for stakeholders seeking growth opportunities, technological

innovation, and strategic partnerships within the rapidly evolving data-driven digital

transformation ecosystem.

Which Market Player Is Leading the Analytics As A Service Market?

• According to our research, Microsoft Corporation led global sales in 2024 with a 4% market

share. The intelligent cloud segment of the company, which is directly involved in the analytics as

a service market, provides a comprehensive suite of cloud-based analytics solutions, including

Azure Synapse Analytics, Azure Data Factory, Power BI, and AI-driven data services that support

enterprise data integration, real-time analytics, business intelligence, and scalable data

management across multi-cloud and hybrid environments.

Who Are The Major Players In The Analytics As A Service Market?

Major companies operating in the analytics as a service market are Microsoft Corporation,
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Amazon Web Services, Snowflake Inc., SAP SE, SAS Institute Inc., Teradata Corporation, Dell

Technologies Inc., Salesforce, Inc., International Business Machines Corporation, Hewlett Packard

Enterprise, Cloudera Inc., London Stock Exchange Group plc, Experian plc, TIBCO Software Inc.,

Verisk Analytics Inc., Alibaba Group Holding Limited, Equifax Inc., Cisco Systems Inc., RELX Plc,

Informatica Inc., TransUnion LLC, Moody’s Corporation, QlikTech International AB,

Intercontinental Exchange Inc., S&P Global Inc., LiveRamp Holdings Inc., Oracle Corporation,

Strategy Inc., Alteryx Inc.

How Concentrated Is The Analytics As A Service Market?

The market is fairly fragmented, with the top 10 players accounting for 17% of total market

revenue in 2024. This level of concentration reflects moderate technological and competitive

entry barriers, driven by advanced analytics and AI capabilities, stringent data privacy and

regulatory compliance requirements, integration complexities across multi-cloud and hybrid IT

environments, and the need for scalable, secure, and high-performance data processing

infrastructures to support enterprise decision-making. Leading players such as Microsoft

Corporation, Amazon Web Services, Snowflake Inc., SAP SE, SAS Institute Inc., Teradata

Corporation, Dell Technologies Inc., Salesforce, Inc., International Business Machines

Corporation, Hewlett Packard Enterprise, hold notable market shares through diversified cloud

analytics portfolios, strong enterprise customer bases, strategic technology partnerships, global

data center infrastructure, and continuous innovation in AI-driven analytics and data

management platforms. As demand for real-time insights, predictive analytics, and scalable

cloud-based data solutions grows, strategic collaborations, product innovation, and geographic

expansion are expected to strengthen the competitive positioning of these leading companies in

the market.

• Leading companies include:

o Microsoft Corporation (4%)

o Amazon Web Services (2%)

o Snowflake Inc. (2%)

o SAP SE (2%)

o SAS Institute Inc. (2%)

o Teradata Corporation (2%)

o Dell Technologies Inc. (1%)

o Salesforce, Inc. (1%)

o International Business Machines Corporation (1%)

o Hewlett Packard Enterprise (1%)

Request A Free Sample Of The Analytics As A Service Market Report

https://www.thebusinessresearchcompany.com/sample_request?id=28903&type=smp&utm_sou

rce=EINPresswire&utm_medium=Paid&utm_campaign=Mar_PR

Who Are The Key Raw Material Suppliers In The Analytics As A Service Market?

• Major raw materials suppliers in the analytics as a service market include Amazon Web
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Services, Microsoft Azure, Google Cloud Platform, Snowflake Inc., Databricks, Oracle Corporation,

IBM Corporation, Teradata Corporation, Cloudera, Inc., MongoDB, Inc., Confluent, Inc., SAP SE,

ZoomInfo Technologies LLC, Dun & Bradstreet Corporation, Experian plc, Nielsen Holdings plc,

TransUnion LLC, LexisNexis Risk Solutions, Bloomberg L.P., Equifax Inc., S&P Global Inc., FactSet

Research Systems Inc., Plaid Technologies, Inc., CoreLogic, Inc., IHS Markit Ltd.

Who Are The Major Wholesalers And Distributors In The Analytics As A Service Market?

• Major wholesalers or distributors in the analytics as a service market include Accenture plc,

Deloitte Touche Tohmatsu Limited, Capgemini SE, Infosys Limited, Tata Consultancy Services

Limited, Wipro Limited, Cognizant Technology Solutions Corporation, HCL Technologies Limited,

KPMG International Limited, Ernst & Young Global Limited, PricewaterhouseCoopers

International Limited, CGI Inc., NTT DATA Corporation, DXC Technology Company, Atos SE,

Slalom, LLC, Thoughtworks Holding, Inc., Publicis Sapient, LTIMindtree Limited, Genpact Limited,

McKinsey & Company, Boston Consulting Group, Bain & Company, Booz Allen Hamilton Holding

Corporation, BearingPoint GmbH.

Who Are The Major End Users Of The Analytics As A Service Market?

• Major end users in the analytics as a service market include Walmart Inc., The Kroger Co., Tesco

PLC, Carrefour SA, Target Corporation, The Home Depot, Inc., Costco Wholesale Corporation,

Alibaba Group Holding Limited, JD.com, Inc., Samsung Electronics Co., Ltd., Toyota Motor

Corporation, Ford Motor Company, General Motors Company, Volkswagen AG, Nestlé S.A.,

Procter & Gamble Company, Unilever PLC, Johnson & Johnson, Pfizer Inc., UnitedHealth Group

Incorporated, Elevance Health, Inc., HSBC Holdings plc, JPMorgan Chase & Co., Bank of America

Corporation, Verizon Communications Inc.

What Are the Major Competitive Trends In The Market?

• Subscription-Based Analytics-As-A-Service Platforms are transforming the analytics as a service

market by enabling scalable, cost-efficient, and cloud-independent data analytics solutions that

enhance forecasting accuracy, automate complex data analysis, and support real-time decision-

making across industries.

• Example: In October 2024, Trilliant Networks launched analytics as a service (AaaS), a cloud-

independent, subscription-based platform that leverages AI and machine learning to convert

utility data into actionable intelligence for improved operational insights.

• Its seamless integration with existing utility systems, real-time data processing capabilities, high

scalability, and secure architecture enhance operational efficiency, optimize resource

management, improve forecasting accuracy, and support data-driven decision-making to

advance customer experience and energy sustainability initiatives.

Which Strategies Are Companies Adopting To Stay Ahead?

• Enhancing Real-Time Business Intelligence Through Automated Data Pipelines And

Comprehensive 360-Degree Data Models

• Analytics As A Service Growth With Advanced Enterprise Artificial Intelligence Agent Platforms

• Transforming The Analytics As A Service Landscape Through Integrated Enterprise-Grade



Artificial Intelligence Agent Ecosystems

• Accelerating Scalable, Automated, And Flexible Data Operations With API-First Analytics-As-

Code Architectures

Access The Detailed Analytics As A Service Market Report Here

https://www.thebusinessresearchcompany.com/report/analytics-as-a-service-global-market-

report?utm_source=EINPresswire&utm_medium=Paid&utm_campaign=Mar_PR

Learn More About The Business Research Company

The Business Research Company (www.thebusinessresearchcompany.com) is a leading market

intelligence firm renowned for its expertise in company, market, and consumer research. We

have published over 17,500 reports across 27 industries and 60+ geographies. Our research is

powered by 1,500,000 datasets, extensive secondary research, and exclusive insights from

interviews with industry leaders.

We provide continuous and custom research services, offering a range of specialized packages

tailored to your needs, including Market Entry Research Package, Competitor Tracking Package,

Supplier & Distributor Package and much more.

Disclaimer: Please note that the findings, conclusions and recommendations that TBRC Business

Research Pvt Ltd delivers are based on information gathered in good faith from both primary

and secondary sources, whose accuracy we are not always in a position to guarantee. As such

TBRC Business Research Pvt Ltd can accept no liability whatever for actions taken based on any

information that may subsequently prove to be incorrect. Analysis and findings included in TBRC

reports and presentations are our estimates, opinions and are not intended as statements of

fact or investment guidance.
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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