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WSI Introduces Adaptive SEO Strategy as Al
Rewrites the Rules of Online Visibility

TORONTO, ONT, CANADA, March 12,
2026 /EINPresswire.com/ -- As Al
reshapes how customers discover
products and services and decide
which brands to trust, WSI, a global
leader in digital marketing and Al
consulting, has unveiled an updated
version of its WSI AdaptiveSEO®
framework, re-envisioned for the Al-
driven search landscape. The shift is
already underway.

In The Al Search Revolution: Adaptive
SEQ in the Age of Al, WSI Founder Dan

Monaghan cites research showing that

nearly 60% of Google searches now

end without a click, and Al-generated
summaries appear in nearly half of all

Principles of
WSI AdaptiveSEO®

informational queries. These shifts are
changing how people build awareness, ~ WSI's AdaptiveSEO®
compare options, and make purchase

decisions. Customers are increasingly

turning to tools like ChatGPT, Perplexity, and Google's Al Overviews for answers, often forming
opinions before they ever visit a website. For businesses still relying on traditional search engine
optimization alone, visibility can erode quietly over time.

Businesses that only
optimize for Google are
playing by rules that are
changing fast.”

WSI Founder Dan Monaghan

"Search has changed drastically and structurally," said Dan
Monaghan."Rankings used to be the goal. Now, online
visibility increasingly depends on whether Al systems
reference your brand when customers ask questions and
look for recommendations. Businesses that only optimize
for Google are playing by rules that are changing fast. "

WSI's updated Adaptive SEO framework addresses this new


http://www.einpresswire.com
https://marketing.wsiworld.com/ai-search-revolution-book
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https://www.wsiworld.com/our-services/adaptive-search-everywhere-optimization

reality through five core principles, three of which form the foundation of how businesses must
rethink their approach to building visibility today.

Search Everywhere Optimization: Customers no longer search in one place, and neither does Al.
Businesses need to show up across the platforms and content types that influence discovery,
including social media, video, podcasts, forums, and editorial media.

Citations Are the New Clicks: Being mentioned now matters more than being visited. When a
brand is referenced in trusted publications, industry discussions, or community platforms, Al
treats those mentions as proof of relevance. According to research from Hard Numbers, 61% of
Al citations about brand reputation come from editorial media, not company websites.

Trust and Authority Are Al Currency: Al doesn't take a brand's word for it. It evaluates signals like
third-party validation, consistent business information, expert authorship, and original research
before deciding which sources to recommend.

"The opportunity here is significant for businesses willing to adapt," Monaghan added. "Al
doesn't browse the web the way people do. It weighs trust signals and decides who or what to
reference. Adaptive SEO is how you strengthen those signals so your business is more likely to
show up in the answers customers are relying on now. "

WSI AdaptiveSEQO® is available through WSI's global network of digital marketing and Al
consultants. To learn more, visit wsiworld.com/our-services/adaptive-search-everywhere-
optimization.

Dan Monaghan is available for interviews on how Al is reshaping search, what “Al visibility”
means in practice, and the steps businesses can take now to remain discoverable.

About WSI

WSl is a global network of digital marketing and Al consultants dedicated to helping businesses
grow. With 30 years of experience, WSI combines practical, results-driven strategies with a
human-centred approach to help organizations improve visibility, generate qualified leads, and
build trust online. Guided by its mission to unlock a world of possibility, WSI believes digital
transformation should enhance, not replace, the people behind a business. Embrace Digital. Stay
Human. Learn more at wsiworld.com.
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This press release can be viewed online at: https://www.einpresswire.com/article/898959157

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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