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Printify’s Guide to Trending Products to Sell in
2026

The biggest winners won't be the fastest
followers—they'll be the sellers who
validate demand before saturation hits

WILMINGTON, DE, UNITED STATES,
March 17, 2026 /EINPresswire.com/ --
Online sellers heading into 2026 are
facing a familiar problem: too many
product ideas, not enough signal.
According to the U.S. Census Bureau,
U.S. retail e-commerce sales reached
$316.1 billion in Q4 2025, up 5.3% year
over year, with e-commerce accounting
for 16.6% of total retail sales. That means opportunity is still growing, but so is competition.

Printify’s new guide on trending products to sell in 2026 is built around one core message: sellers
who combine trend validation with fast execution are the ones most likely to win. Instead of
guessing what might work, the guide shows online sellers
“ how to use search interest, marketplace patterns, and
print-on-demand flexibility to launch products with

Winning in 2026 is less .
stronger long-term potential.

about chasing hype and
more about spotting real
demand early, then
launching fast with products
people already want to buy.”
Davis Sarmins, Director of
Growth Marketing at Printify

“Winning in 2026 is less about chasing hype and more
about spotting real demand early, then launching fast with
products people already want to buy,” said Davis Sarmins,
Director of Growth Marketing at Printify.

Apparel remains a top category

Clothing continues to be one of the safest and most adaptable categories for online sellers
because it combines repeat demand with self-expression.

Printify’s guide highlights graphic tees, oversized apparel, and sweatshirts as strong performers,
especially for sellers who want to build niche brands rather than rely on one-off viral products.


http://www.einpresswire.com

Within that category, custom hoodies stand out because they work across seasons, support
higher price points, and give sellers room to personalize for creators, communities, events, and
fandoms. Etsy’s 2025 trend coverage emphasized products that feel “uniquely you,” underscoring
how strongly personalization is shaping buying behavior in the U.S.

Personalization and embroidery are creating new room

One of the clearest shifts in ecommerce is that personalization is no longer a bonus feature—it is
increasingly part of the purchase decision. In the U.S., the personalized gifting market was valued
at $9.69 billion in 2024 and is projected to reach $14.56 billion by 2030, reflecting strong demand
for products that feel more personal and giftable.

That makes custom embroidery especially attractive for sellers who want to position products at
a more premium level. On Etsy, embroidered sweatshirt listings show heavy review volume and
broad demand across occasions such as weddings, family gifts, business branding, and pet-
themed apparel. For online sellers, that is a strong U.S.-based case study in how one
customization format can support multiple niches at once.

Footwear is on the rise, offering strong opportunities for higher margins

Shoes remain one of the most interesting categories for 2026 because they blend style, comfort,
and identity while often supporting higher selling prices than many basic accessories. Printify's
guide points to footwear as a category worth watching for sellers who want stronger margins
and clearer differentiation.

The clearest U.S. case study is Nike By You, which lets shoppers customize sneakers with unique
colors and personalized details. That kind of mainstream demand for custom shoes signals that
buyers are comfortable paying more for products that feel individual, not generic.

Beauty, wellness, and pet products continue to show strong demand

Outside apparel, Printify highlights beauty, wellness, and pet products as categories with durable
demand. NIQ reported that U.S. beauty sales rose 5.5% in the first half of 2024, with 41% of
beauty and personal care sales happening through e-commerce. NIQ also noted that online
beauty sales grew 14.1% over the prior year, showing how digitally driven these purchases have
become.

Pet products remain another dependable category for sellers who want emotional, giftable, or
personalized items. The American Pet Products Association says 94 million U.S. households own
at least one pet, giving sellers a large and stable customer base to target with accessories, bowls,
apparel, and tags.


https://printify.com/custom-hoodies/
https://printify.com/custom-embroidery/
https://printify.com/custom-shoes/

How online sellers should validate what is trending before they launch

Printify’s guide argues that product research should start with demand signals, not design ideas.
Sellers are encouraged to use Google Trends to see whether interest is rising, seasonal, or
fading, then compare those signals against marketplace pricing, review activity, and
competition.

Once a product category looks promising, Printify becomes the execution engine. Sellers can use
print on demand to test designs without holding inventory, generate mockups quickly, connect
to channels like Etsy or Shopify, and adjust based on real performance instead of assumptions.

Why Printify is at the center of the 2026 product playbook

What makes Printify central to this release is not just product access—it is launch speed. For
online sellers, the biggest risk in trend-based commerce is being too early with the wrong
product or too late with the right one. Printify reduces that risk by letting sellers test apparel,
accessories, drinkware, home decor, and other customizable products with low upfront
commitment.

The 2026 takeaway is straightforward: the most profitable sellers will not be the ones adding
more products at random. They will be the ones finding real momentum early, launching with
focus, and using Printify to turn validated trends into scalable online sales.

About Printify

Printify is a leading print-on-demand platform that connects ecommerce merchants with a
global network of Print Partners. With the industry’s largest Catalog, free design tools, and
seamless integrations with major ecommerce platforms, Printify enables sellers to create and
scale custom product businesses without upfront costs or inventory.
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