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/EINPresswire.com/ -- The live

commerce platforms market is

dominated by a mix of global e-

commerce technology providers and

specialized live streaming and social

commerce solution companies.

Companies are focusing on AI-driven recommendation engines, real-time interactive streaming

capabilities, seamless payment integration systems, influencer engagement tools, and advanced

analytics dashboards to strengthen market presence and enhance user conversion rates.

Emphasis on omnichannel integration, personalized shopping experiences, data security

It will grow from $1.54

billion in 2025 to $1.89

billion in 2026 at a

compound annual growth

rate (CAGR) of 22.8%”

The Business Research

Company

frameworks, and scalable cloud-based infrastructure

remains central to competitive positioning. Understanding

the competitive landscape is essential for stakeholders

seeking growth opportunities, technological innovation,

and strategic partnerships within the rapidly evolving

digital retail and social commerce ecosystem.

Which Market Player Is Leading The Live Commerce

Platforms Market Growth?

• According to our research, ByteDance Ltd. (TikTok) led

global sales in 2024 with a 1% market share. The live commerce and social media division of the

company, which is directly involved in the live commerce platforms market, provides integrated

short-form video streaming, real-time interactive shopping features, creator-driven storefronts,

embedded payment systems, and AI-powered recommendation algorithms that support brand

engagement, influencer-led selling, and cross-border digital retail transactions across global
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markets.

Who Are The Major Players In The Live Commerce Platforms Market?

Major companies operating in the live commerce platforms market are ByteDance Ltd. (TikTok),

Alibaba Group Holding Limited (Taobao), Suning Appliance Group Co. Ltd., Kuaishou Technology

Inc., Meta Platforms Inc., Mercari Inc., JD.com Inc., Hopin Limited, Bambuser AB, Tencent

Holdings Limited, Amazon.com Inc., Zappos.com LLC, Weibo Corporation, Rakuten Group Inc.,

Klarna Group plc, PDD Holdings Inc. (Pinduoduo Inc.), Whatnot Inc., Firework, CommentSold,

Restream Inc., Shopmatic Pvt. Ltd., StreamYard Inc., Streamlabs Inc., Popshop Live, Giosg.com

Ltd., Crowdcast Inc., TalkShopLive Inc., GhostRetail Inc., Livescale Solutions GmbH, Buywith,

Channelize.io, GoLive, NTWRK, Spin Live, Smartzer.

How Concentrated Is The Live Commerce Platforms Market?

• The market is fragmented, with the top 10 players accounting for 3% of total market revenue in

2024. This level of concentration reflects relatively low structural entry barriers combined with

rapid platform innovation cycles, driven by evolving digital consumer behavior, creator-led

commerce models, scalable cloud infrastructure, and intense competition in content

monetization, payment integration, and cross-border e-commerce ecosystems. Leading players

such as ByteDance Ltd. (TikTok), Alibaba Group Holding Limited (Taobao), Suning Appliance

Group Co. Ltd., Kuaishou Technology Inc., Meta Platforms Inc., Mercari Inc., JD.com Inc., Hopin

Limited, Bambuser AB, Tencent Holdings Limited, holds notable market shares through strong

creator ecosystems, integrated payment and logistics capabilities, AI-driven recommendation

engines, cross-border commerce enablement, and continuous innovation in interactive live

streaming and social shopping technologies. As demand for immersive digital retail experiences,

real-time customer engagement, and data-driven personalization grows, strategic partnerships,

platform monetization enhancements, and geographic expansion are expected to strengthen

the competitive positioning of these leading companies in the market.

• Leading companies include:

o ByteDance Ltd. (TikTok) (1%)

o Alibaba Group Holding Limited (Taobao) (0.5%)

o Suning Appliance Group Co. Ltd. (0.5%)

o Kuaishou Technology Inc. (0.4%)

o Meta Platforms Inc. (0.4%)

o Mercari Inc. (0.3%)

o JD.com Inc. (0.2%)

o Hopin Limited (0.2%)

o Bambuser AB (0.2%)

o Tencent Holdings Limited (0.2%)
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Who Are The Key Raw Material Suppliers In The Live Commerce Platforms Market?

• Major raw materials suppliers in the live commerce platforms market include Amazon Web

Services, Inc., Microsoft Corporation, Alphabet Inc., Cloudflare, Inc., Akamai Technologies, Inc.,

Twilio Inc., Agora, Inc., Stripe, Inc., PayPal Holdings, Inc., Adyen N.V., NVIDIA Corporation, Intel

Corporation, Salesforce, Inc., SAP SE, Oracle Corporation, Adobe Inc., Snowflake Inc., Fastly, Inc.,

Unity Software Inc., Zoom Video Communications, Inc., DigitalOcean Holdings, Inc., International

Business Machines Corporation.

Who Are The Major Wholesalers And Distributors In The Live Commerce Platforms Market?

• Major wholesalers or distributors in the live commerce platforms market include ByteDance

Ltd., Kuaishou Technology Inc., JOYY Inc., PDD Holdings Inc., JD.com Inc., Meituan, Xiaohongshu,

Sea Limited, Coupang, Inc., Whatnot Inc., NTWRK Inc., Popshop Live Inc., Bambuser AB,

TalkShopLive, Inc., Firework Analytics, Inc., Livescale Inc., Channelize.io, Buywith Inc., ShopShops

Inc., CommentSold Inc., Upmesh Inc., LiSA, Grip, Emplifi Inc., Smartzer Ltd.

Who Are The Major End Users Of The Live Commerce Platforms Market?

• Major end users in the live commerce platforms market include Walmart Inc., Target

Corporation, Costco Wholesale Corporation, Nike Inc., Adidas AG, L'Oréal S.A., Estée Lauder

Companies Inc., Sephora USA Inc., Unilever PLC, Procter & Gamble Company, Reliance Retail

Limited, Tata Unistore Limited, Myntra Designs Private Limited, Flipkart Internet Private Limited,

Reliance Retail Ventures Limited, Hennes & Mauritz AB, Industria de Diseño Textil S.A., Samsung

Electronics Co. Ltd., Xiaomi Corporation, Imagine Marketing Limited, FSN E-Commerce Ventures

Limited, Honasa Consumer Limited, Vellvette Lifestyle Private Limited, Decathlon S.A., IKEA

Systems B.V., JD.com Inc., PDD Holdings Inc., Meituan, Xiaohongshu, and Sea Limited.

What Are the Major Competitive Trends in the Market?

• Artificial intelligence-powered live commerce platforms are transforming the live commerce

platforms market by enhancing personalization, automating merchant operations, and enabling

real-time interactive engagement across digital shopping ecosystems.

• Example: In September 2025, AnyMind Group Inc. launched AnyLive, a generative AI-powered

live commerce platform.

• Its platform supports multiple languages, automates script generation and real-time viewer

interactions, and integrates with major e-commerce and social media channels for simultaneous

multi-platform streaming.

Which Strategies Are Companies Adopting To Stay Ahead?

• Next-Generation Livestream Commerce Platforms Enhancing Interactivity And Omnichannel

Integration

• 24/7 Live Social Shopping Expanding Audience Reach And Engagement

• Free Ad-Supported Shopping Models Lowering Brand Entry Barriers

• AI-Powered Video Commerce Improving Automation And Conversion Rates
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Learn More About The Business Research Company

The Business Research Company (www.thebusinessresearchcompany.com) is a leading market

intelligence firm renowned for its expertise in company, market, and consumer research. We

have published over 17,500 reports across 27 industries and 60+ geographies. Our research is

powered by 1,500,000 datasets, extensive secondary research, and exclusive insights from

interviews with industry leaders.

We provide continuous and custom research services, offering a range of specialized packages

tailored to your needs, including Market Entry Research Package, Competitor Tracking Package,

Supplier & Distributor Package and much more.

Disclaimer: Please note that the findings, conclusions and recommendations that TBRC Business

Research Pvt Ltd delivers are based on information gathered in good faith from both primary

and secondary sources, whose accuracy we are not always in a position to guarantee. As such

TBRC Business Research Pvt Ltd can accept no liability whatever for actions taken based on any

information that may subsequently prove to be incorrect. Analysis and findings included in TBRC

reports and presentations are our estimates, opinions and are not intended as statements of

fact or investment guidance.
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