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LONDON, GREATER LONDON, UNITED Analysis 2026 P
KINGDOM, March 20, 2026 © -
/EINPresswire.com/ -- The marketing
technology market is dominated by a

mix of global software firms and
specialized digital marketing
technology companies. Companies are
focusing on advanced data analytics
platforms, artificial intelligence-driven
personalization tools, omnichannel
campaign management systems, customer data platforms, and marketing automation solutions
to strengthen market presence and enhance customer engagement effectiveness. Emphasis on
data privacy compliance, real-time decision-making, scalability, and seamless integration with
enterprise IT ecosystems remains central to competitive positioning. Understanding the
competitive landscape is essential for stakeholders seeking growth opportunities, technological
innovation, and strategic partnerships within the rapidly evolving digital marketing and customer
experience technology sector.

The Business Research Company’s Marketing
Technology Global Market Report 2026 - Market Size,
Trends, And Forecast 2026-2035

Which Market Player Is Leading The Marketing Technology Market?

* According to our research, Adobe Inc. led global sales in 2024 with a 1% market share. The
digital experience and marketing solutions division of the company, which is directly involved in
the marketing technology market, provides a wide range of customer experience platforms, data
analytics tools, content management systems, and marketing automation solutions that support
digital marketing operations, customer engagement, and data-driven marketing environments.

Who Are The Major Players In The Marketing Technology Market?
Major companies operating in the marketing technology market are Adobe Inc., Salesforce Inc.,
Oracle Corporation, HubSpot Inc., SAP SE, International Business Machines (IBM), Amazon Web
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Services Inc., Microsoft Corporation, Apple Inc., Qualtrics International Inc., Amdocs Limited,
Zoho Corporation Pvt. Ltd., Dun & Bradstreet Holdings Inc., FullCircl Limited (an nCino company),
Tableau Software LLC, ActiveCampaign LLC, Aptean Inc., WebFX Inc., Klaviyo Inc., MediaMath Inc.,
Real Chemistry Inc., Tackle.io Inc., Mediafly Inc., Adjust GmbH, Soci Inc., Acoustic L.P., Convoso
Tech International Pvt. Ltd., Crisp Thinking Group Limited, Buzzoole S.p.A., Share Local Media
Inc., Artesian Solutions Limited, Konnect Insights, ContentGrow Pte. Ltd., SpyFu Inc.

How Concentrated Is The Marketing Technology Market?

* The market is fragmented, with the top 10 players accounting for 3% of total market revenue in
2024. This level of concentration reflects moderate technological and regulatory entry barriers,
driven by rapid technological advancements, stringent data privacy and compliance
requirements, complex system integration needs, and the need for reliability in digital marketing
and customer engagement environments. Leading players such as Adobe Inc., Salesforce Inc.,
Oracle Corporation, HubSpot Inc., SAP SE, International Business Machines (IBM), Amazon Web
Services Inc., Microsoft Corporation, Apple Inc., and Qualtrics International Inc. hold notable
market shares through comprehensive product ecosystems, strong enterprise customer bases,
advanced analytics and artificial intelligence capabilities, global cloud infrastructure, and
continuous innovation in digital marketing and customer experience technologies. As demand
for data-driven marketing strategies, personalized customer engagement, omnichannel
campaign management, and integrated marketing platforms grows, strategic partnerships,
product innovation, and regional expansion are expected to strengthen the competitive
positioning of these leading companies in the market.

* Leading companies include:

o Adobe Inc. (1%)

o Salesforce Inc. (0.4%)

o Oracle Corporation (0.3%)

o HubSpot Inc. (0.3%)

0 SAP SE (0.3%)

o International Business Machines (IBM) (0.2%)
o Amazon Web Services Inc. (0.2%)
o Microsoft Corporation (0.2%)

o Apple Inc. (0.2%)

o Qualtrics International Inc. (0.01%)

Request A Free Sample Of The Marketing Technology Market Report

https://www.thebusinessresearchcompany.com/sample request?id=12954&type=smp&utm sou
rce=EINPresswire&utm medium=Paid&utm campaign=Mar PR

Who Are The Key Raw Material Suppliers In The Marketing Technology Market?

» Major raw materials suppliers in the marketing technology market include Amazon Web
Services (AWS), Microsoft Azure, Google Cloud Platform, Salesforce Inc., Adobe Inc., Oracle
Corporation, SAP SE, HubSpot Inc., Twilio Inc., Snowflake Inc., Databricks Inc., IBM Corporation,
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SAS Institute Inc., Teradata Corporation, Akamai Technologies Inc., Cloudflare Inc., MongoDB Inc.,
Elastic N.V., Shopify Inc., ServiceNow Inc.

Who Are The Major Wholesalers And Distributors In The Marketing Technology Market?

* Major wholesalers or distributors in the marketing technology market include Ingram Micro
Inc., TD SYNNEX Corporation, Arrow Electronics Inc., Avnet Inc., Tech Data Distribution, ALSO
Holding AG, Bechtle AG, Westcon-Comstor, Exclusive Networks SA, Redington Limited,
ScanSource Inc., Esprinet S.p.A., Logicom Public Limited, ASBIS Enterprises PLC.

Who Are The Major End Users Of The Marketing Technology Market?

* Major end users in the marketing technology market include Amazon Business, Walmart Inc.,
Tesco plc, Carrefour S.A., Aldi Einkauf GmbH & Co. oHG, Costco Wholesale Corporation, Target
Corporation, Reliance Retail Limited, Metro AG, Seven & i Holdings Co. Ltd., Kroger Co., Loblaw
Companies Limited, Ahold Delhaize N.V., Auchan Retail, SPAR International, Alibaba Group
Holding Limited, JD.com Inc., Flipkart Internet Private Limited, Makro Group, Shenzhen Hema
Fresh E-Commerce Co. Ltd.

What Are The Major Competitive Trends In The Market?

* Artificial intelligence-based real-time customer data platforms are transforming the marketing
technology market by enabling unified first-party data management, privacy-compliant
personalization, and real-time audience activation across digital channels.

* Example: In March 2023, Adobe launched major advancements in its adobe real-time customer
data platform (Real-Time CDP).

* Its privacy-first data activation, granular consent management, and Al-driven analytics enhance
targeting accuracy, regulatory compliance, and personalized cross-channel customer
engagement.

Which Strategies Are Companies Adopting To Stay Ahead?

* Al-Enabled Content Creation Accelerating Personalized Marketing Campaigns

* Dynamic Cross-Channel Experience Management Strengthening Customer Engagement
* No-Code Marketing Automation Platforms Improving Agility And Efficiency

* Collaborative Marketing Data Platforms Enhancing Governance And Privacy Compliance

Access The Detailed Marketing Technology Market Report Here

https://www.thebusinessresearchcompany.com/report/marketing-technology-global-market-
report?utm source=EINPresswire&utm medium=Paid&utm campaign=Mar PR

Learn More About The Business Research Company
The Business Research Company (www.thebusinessresearchcompany.com) is a leading market

intelligence firm renowned for its expertise in company, market, and consumer research. We
have published over 17,500 reports across 27 industries and 60+ geographies. Our research is
powered by 1,500,000 datasets, extensive secondary research, and exclusive insights from
interviews with industry leaders.
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We provide continuous and custom research services, offering a range of specialized packages
tailored to your needs, including Market Entry Research Package, Competitor Tracking Package,
Supplier & Distributor Package and much more.

Disclaimer: Please note that the findings, conclusions and recommendations that TBRC Business
Research Pvt Ltd delivers are based on information gathered in good faith from both primary
and secondary sources, whose accuracy we are not always in a position to guarantee. As such
TBRC Business Research Pvt Ltd can accept no liability whatever for actions taken based on any
information that may subsequently prove to be incorrect. Analysis and findings included in TBRC
reports and presentations are our estimates, opinions and are not intended as statements of
fact or investment guidance.

Contact Us:

The Business Research Company

Americas +1 310-496-7795

Europe +44 7882 955267

Asia & Others +44 7882 955267 & +91 8897263534
Email: info@tbrc.info

Follow Us On:
LinkedIn: https://in.linkedin.com/company/the-business-research-company”
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