ﬁPREsswiRE

CaliberMind Launches Configurable Web
Fingerprinting Giving Enterprise Marketers
Control Over Visitor Identification

CaliberMind's new flexible opt-in fingerprinting capability suite lets GTM teams choose visitor
identification strategy based on corporate privacy policies

BROOMFIELD, CO, UNITED STATES, March 20, 2026 /EINPresswire.com/ -- CaliberMind, the GTM
Intelligence and Multi-Touch Attribution platform for
“ enterprise marketers, today announced configurable web
fingerprinting as part of its web tracking capabilities. The
feature gives marketing, operations, and revenue teams
the freedom to enable or disable browser fingerprinting
based on their organization’s privacy policies, data
governance requirements, and go-to-market strategy.

Enterprise marketers don't
need another vendor telling
them what their privacy
posture should be. They
need a platform that
respects their policies &
delivers a complete buyer’s
journey picture .”

Nadia Davis, VP of Marketing,

CaliberMind

Unlike vendors that force a single tracking methodology,
CaliberMind’s approach puts the decision squarely in the
hands of the customer. Teams that operate under strict
privacy frameworks can rely on CaliberMind’s cookie-based
and first-party tracking. Teams that need deeper visitor

identification — especially across anonymous and returning sessions — can enable
fingerprinting to capture richer engagement signals. Either way, the data flows into CaliberMind'’s
unified GTM data model and powers the same multi-touch attribution, funnel analytics, and
campaign-to-revenue reporting.

“Enterprise marketers don't need another vendor telling them what their privacy posture should
be,” said Nadia Davis, VP of Marketing at CaliberMind. “They need a platform that respects their
policies and still delivers a complete picture of the buyer’s journey. That's exactly what
configurable fingerprinting does — it closes identification gaps for teams that choose to use it,
without imposing anything on teams that don't.”

Why It Matters:

Web tracking is foundational to every downstream insight in a GTM intelligence stack — from
multi-touch attribution to account-based engagement scoring. But growing privacy regulation,


http://www.einpresswire.com
http://calibermind.com
http://calibermind.com/platform/web-tracking.

browser restrictions on third-party cookies, and divergent corporate data policies mean there is
no single tracking approach that works for every enterprise. CaliberMind's configurable
fingerprinting addresses this reality by making identification strategy a customer choice, not a
vendor mandate.

When enabled, fingerprinting supplements CaliberMind'’s existing first-party tracking to identify
and stitch together anonymous visitor sessions with greater accuracy. When disabled,
CaliberMind’s web tracking continues to operate with cookie-based and server-side
identification. In both configurations, all captured activity feeds directly into CaliberMind’s Built-
to-Scale Architecture — through the data transformation layer, into configurable attribution
models, and up to governed dashboards and agentic analytics through Agent Cal.

Key Capabilities:

- Opt-in fingerprinting: Enable or disable browser fingerprinting at the account level. No code
changes required. The choice is yours, and it can be adjusted as corporate policies evolve.

- Richer anonymous visitor stitching: For teams that enable fingerprinting, CaliberMind can
connect anonymous sessions to known contacts with greater accuracy — filling gaps left by
cookie expiration and cross-browser activity.

- No impact on attribution integrity: Whether fingerprinting is on or off, data flows through the
same deterministic models. CaliberMind’s multi-touch attribution remains transparent,
auditable, and free of black-box logic.

- Full data governance and ownership: All web tracking data — with or without fingerprinting —
is stored in the customer’s own Google BigQuery environment. No proprietary lock-in. Complete
data lineage.

Designed for Enterprise Complexity

CaliberMind’s configurable fingerprinting reflects the company’s broader philosophy: give
enterprise marketing teams the tools and flexibility to build GTM intelligence their way.
Organizations with mature MarTech stacks, custom CRM implementations, and sophisticated
ABM programs operate under diverse regulatory and corporate privacy requirements. A one-
size-fits-all approach to visitor identification fails them.

“We built CaliberMind so that ops teams could stop being firefighters and start being architects,”
said Andy Hopkins, Head of Product at CaliberMind. “Giving them control over how fingerprinting
is used in their environment is a natural extension of that mission. It's their data, their policies,
and their GTM motion. We provide the platform and the partnership to make it work.”

Availability


https://calibermind.com/platform/agentic-analytics/

Configurable web fingerprinting is available now to all CaliberMind customers as part of the
platform’s web tracking capabilities. Existing customers can enable or disable the feature
through their CaliberMind account settings. For more information, visit
calibermind.com/platform/web-tracking.

About CaliberMind

CaliberMind is the Multi-Touch Attribution and GTM Intelligence platform that transforms
complex and disjointed marketing and sales data into actionable insights, providing a complete
picture of go-to-market efforts from campaign performance to revenue impact. Built for
enterprise marketers with sophisticated GTM motions and mature MarTech stacks, CaliberMind’s
Built-to-Scale Architecture harmonizes disconnected signals into a single, reliable view of the
buyer’s journey — connecting prospect activities directly to revenue dollars. CaliberMind'’s
deterministic Al architecture, full data ownership model, and strategic professional services
partnership help marketing, operations, and revenue teams move from tactical reporting to
boardroom-ready intelligence. Learn more at calibermind.com.
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