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LONDON, GREATER LONDON, UNITED
KINGDOM, March 25, 2026
/EINPresswire.com/ -- Marketing
Technology market to surpass $1,557
billion in 2030. Within the broader
Information Technology industry,
which is expected to be $13,807 billion
by 2030, the Marketing Technology
market is estimated to account for
nearly 11% of the total market value.

Which Will Be the Biggest Region In The
Marketing Technology Market In 2030
North America will be the largest
region in the marketing technology
market in 2030, valued at $485 billion.
The market is expected to grow from
$202 billion in 2025 at a compound
annual growth rate (CAGR) of 19%. The
rapid growth can be attributed to rapid
digital transformation across
enterprises, expanding e-commerce
and mobile commerce ecosystems,
increasing adoption of Al-driven
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The Market Drivers & Restraints 2026 ing Technology Market Drivers & Restraints 2026 is expected to
grow to $1557.34 billion by the year 2030 at a CAGR of 21.4%
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marketing platforms, strong growth in social media and digital advertising, and rising
investments in customer data analytics and personalization technologies across the region.

Which Will Be The Largest Country In The Global Marketing Technology Market In 20307
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growth rate (CAGR) of 19%. The rapid
growth can be attributed to increasing
adoption of cloud-based marketing
automation solutions, growing demand
for omnichannel customer experience
management platforms, rising
integration of advanced data privacy
and consent management tools,
expanding investments in real-time
marketing analytics and predictive
modeling, and strong development of marketing operations and customer experience
technology ecosystems across the country.
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Request A Free Sample Of The Marketing Technology Market Report

https://www.thebusinessresearchcompany.com/sample request?id=12954&type=smp&utm sou
rce=EINPresswire&utm medium=Paid&utm campaign=Mar PR

What Will Be Largest Segment In The Marketing Technology Market In 20307

The marketing technology market is segmented by product into social media tools, content
marketing tools, rich media tool, automation tool, data and analytics tools, and sales enablement
tools. The automation tool market will be the largest segment of the marketing technology
market segmented by product, accounting for 23% or $360 billion of the total in 2030. The
automation tool market will be supported by the increasing demand for workflow optimization
and campaign efficiency, rising adoption of automation platforms, growing focus on
personalized and omnichannel customer engagement, expanding digital marketing budgets,
rapid growth of e-commerce and online customer interactions, and continuous advancements in
cloud-based automation and integration technologies.

The marketing technology market is segmented by deployment into on-premise, and cloud.
The marketing technology market is segmented by application into information technology and
telecommunication, retail and e-commerce, healthcare, media and entertainment, sports and
events, banking, financial services, and insurance (BFSI), real estate, and other applications.

What Is The Expected CAGR For The Marketing Technology Market Leading Up To 20307?
The expected CAGR for the marketing technology market leading up to 2030 is 21%.

What Will Be The Growth Driving Factors In The Global Marketing Technology Market In The
Forecast Period?
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The rapid growth of the global marketing technology market leading up to 2030 will be driven by
the following key factors that are expected to reshape digital marketing strategies, customer
engagement frameworks, data-driven decision-making models, and innovation across global
enterprise and commercial ecosystems.

Rapid Adoption of Digital Marketing and Omnichannel Strategies - The rapid adoption of digital
marketing and omnichannel strategies is expected to become a key growth driver for the
marketing technology market by 2030. The accelerated shift toward digital marketing and
omnichannel customer engagement is a primary driver of the marketing technology market.
Businesses are increasingly leveraging integrated platforms that enable personalized messaging,
campaign automation, real-time analytics, and seamless customer interactions across multiple
digital touchpoints. The growing need to unify customer data from websites, social media, email,
mobile apps, and offline channels is pushing organizations to invest heavily in MarTech
solutions. As customer experience becomes a core competitive differentiator, adoption of
advanced marketing technologies continues to expand across industries. As a result, the rapid
adoption of digital marketing and omnichannel strategies is anticipated to contribute to 3.0%
annual growth in the market.

Rising Demand for Data-Driven Marketing and Advanced Analytics - The rising demand for data-
driven marketing and advanced analytics is expected to emerge as a major factor driving the
expansion of the marketing technology market by 2030. Organizations are increasingly relying on
data-driven insights to improve targeting, optimize campaigns, and enhance customer
engagement. Advanced analytics, artificial intelligence, machine learning, and customer data
platforms enable marketers to gain actionable insights, predict consumer behavior, and improve
marketing ROI. The ability to track, measure, and optimize marketing performance in real time is
driving widespread adoption of marketing technology platforms. This strong focus on analytics-
led decision-making is a major factor accelerating MarTech market growth. Consequently, the
rising demand for data-driven marketing and advanced analytics is projected to contribute to
around 2.9% annual growth in the market.

Increasing Automation and Al Integration in Marketing Workflows - The increasing automation
and Al integration in marketing workflows is expected to act as a key growth catalyst for the
marketing technology market by 2030. The integration of automation and artificial intelligence
into marketing workflows is transforming campaign execution, content creation, lead nurturing,
and customer engagement strategies. Al-powered tools enable predictive personalization,
chatbots, dynamic content optimization, and automated customer journey mapping, significantly
improving efficiency and scalability. Organizations are increasingly adopting these technologies
to reduce manual effort, lower operational costs, and enhance marketing precision. This rapid
technological evolution is a strong driver of sustained market expansion. Therefore, the
increasing automation and Al integration in marketing workflows is projected to contribute to
approximately 2.7% annual growth in the market.

Access The Detailed Marketing Technology Market Report Here
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What Are The Key Growth Opportunities In The Marketing Technology Market In 20307

The most significant growth opportunities are anticipated in the social media tools market, the
content marketing tools market, the rich media tool market, the automation tool market, the
data and analytics tools market, and the sales enablement tools market. Collectively, these
segments are projected to contribute over $961 billion in market value by 2030, driven by
expanding e-commerce and omnichannel retail ecosystems, increasing demand for data-driven
personalization and customer insights, and continuous innovation in cloud-based marketing
technologies. This surge reflects the accelerating focus on enhancing customer engagement,
optimizing marketing efficiency, and supporting scalable digital growth strategies, fuelling
transformative growth within the broader digital marketing and advertising technology
industry.

The social media tools market is projected to grow by $208 billion, the content marketing tools
market by $128 billion, the rich media tool market by $69 billion, the automation tool market by
$229 billion, the data and analytics tools market by $228 billion, and the sales enablement tools
market by $99 billion over the next five years from 2025 to 2030.

Learn More About The Business Research Company
The Business Research Company (www.thebusinessresearchcompany.com) is a leading market

intelligence firm renowned for its expertise in company, market, and consumer research. We
have published over 17,500 reports across 27 industries and 60+ geographies. Our research is
powered by 1,500,000 datasets, extensive secondary research, and exclusive insights from
interviews with industry leaders.

We provide continuous and custom research services, offering a range of specialized packages
tailored to your needs, including Market Entry Research Package, Competitor Tracking Package,
Supplier & Distributor Package and much more.

Disclaimer: Please note that the findings, conclusions and recommendations that TBRC Business
Research Pvt Ltd delivers are based on information gathered in good faith from both primary
and secondary sources, whose accuracy we are not always in a position to guarantee. As such
TBRC Business Research Pvt Ltd can accept no liability whatever for actions taken based on any
information that may subsequently prove to be incorrect. Analysis and findings included in TBRC
reports and presentations are our estimates, opinions and are not intended as statements of
fact or investment guidance.
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