ﬁPREsswiRE

A Startup Wants ‘Crazy Ones' to Help Build
Homes on the Ocean Floor

Underwater Hotel Startup ARGONETA

Launches Mysterious Campus Recruiting \ T
Campaign Inspired by Apple’s “Think

Different” Era Targeting Summer 2026 WORK PLAY LIVE UNDERWATER
Interns

DURHAM, NC, UNITED STATES, April 1,

2026 /EINPresswire.com/ -- Students at Stanford, MIT, and Harvard are waking up this week to
stark, black-and-white newspaper ads featuring just three words: “crazy ones wanted.” No logo.
No explanation. Just a QR code.

The mysterious quarter-page placements are part of a provocative recruiting campaign from
ARGONETA™, a North Carolina-based startup developing underwater, short-term living spaces
designed for immersive ocean experiences. The minimalist ads echo the tone of Apple’s iconic
“Think Different” campaign and are aimed at attracting unconventional thinkers for summer
2026 internships and early-career roles.

Students who scan the QR code are directed to a landing page labeled “Crazy”
(https://www.argoneta.com/crazy), where the company outlines its vision to design, build, and
operate temporary underwater residences. The proposed structures are described as Airbnb-
style stays on the ocean floor, offering three- to five-day immersive experiences for adventurous
travelers, citizen scientists, ocean researchers, and marine conservationists.

“We think differently, and we aspire to be part of the cohort of the crazy ones,” the company
states on the page, positioning the campaign as a call for builders, engineers, and creatives
interested in startups, underwater engineering, and marine science.

The unconventional recruiting strategy arrives during a challenging internship market for
students. Competition for entry-level roles has intensified as companies reduce hiring while
applicant demand rises. A recent Forbes roundup, “13 Stats Everyone Needs to Know About
Internships,” noted that internship acceptance rates at some organizations are now lower than
lvy League admission rates. The report also highlighted growing competition driven by
automation and Al reshaping entry-level hiring.


http://www.einpresswire.com
https://www.argoneta.com/crazy

Meanwhile, major brands continue to dominate student interest. Vault's 2026 Internship
Rankings—based on a survey of more than 17,000 interns—named NASA as the most
prestigious internship, followed by Google, Apple, Goldman Sachs, and Microsoft. J.P. Morgan,
Morgan Stanley, the Central Intelligence Agency, and Meta also ranked highly, underscoring the
challenge startups face in attracting top talent.

ARGONETA appears to be leaning into that challenge by embracing its unconventional premise.
Living underwater is already a bold idea; recruiting “crazy ones” to help build it may be even
bolder.

About ARGONETA

ARGONETA™ is an East Coast startup focused on expanding humanity’s ability to work, live, and
explore beneath the ocean’s surface. The company is developing underwater hospitality and
research habitats designed for short-term immersive stays. "Aquanautic Adventures" is the
company's brand focused on recreational underwater stays. ARGONETA was a Bronze Sponsor
of the 2025 Marine Technology Society MATE Underwater Robotics Competition and a 2024
recipient of a NCIDEA grant.

"Crazy Ones" Ad Publication Dates:

MIT "The Tech" - Thursday April 2nd, 2026

Stanford "Stanford Daily" - Thursday April 2nd, 2026
Harvard "The Harvard Crimson" - Friday April 3rd, 2026
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