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Corporate Influence Media Launches World's
First Capital-Stage Credibility Positioning
Program for Al and Saa$S Founders

The narrative infrastructure built before
the press, before the pitch, before the
raise, before the ARR expansion.

DUBAI, UAE, UNITED ARAB EMIRATES,
April 6, 2026 /EINPresswire.com/ -- "We
don't just position founders. We give
them a Category Claim no competitor
can copy," says Hina Siddiqui, CEO and
Founder of Corporate Influence

Media.

Corporate Influence Media, the first
firm to architect Capital-Stage
Credibility Positioning for tech
founders, today formally announces
the launch of its primary offer — The
Blueprint: 4-Week 1% Founder
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Hina Siddiqui, CEO & Founder, Corporate Influence
Media — Creator of Capital-Stage Credibility
Positioning

Credibility Intensive — a programme designed to build the narrative infrastructure that makes
serious capital interpret a founder correctly before they walk into the room.

The launch marks a defining moment in how growth-stage

“ Al and Saa$ founders approach funding rounds, ARR

We don't just position
founders. We give them a
Category Claim no
competitor can copy.”

Hina Siddiqui

expansion, enterprise sales, and category repositioning.
For the first time, a firm has created a structured, four-

week methodology that works entirely upstream of press,
upstream of pitch, and upstream of amplification —
architecting the foundation before anything is made

visible.

The Problem the Market Has Never Named.


http://www.einpresswire.com
https://thehinasiddiqui.com/
https://thehinasiddiqui.com/
https://thehinasiddiqui.com/
https://thehinasiddiqui.com/

Most founders between Seed and
Series B believe they have a visibility
problem. They do not. They have a
positioning problem.

They show up. They post. They give
interviews. They even get press.

But when institutional capital,
enterprise buyers, and strategic
partners look at them, the narrative
does not feel structured.

It feels scattered. And scattered
narratives cost founders in valuation,

in deal velocity, and in the room.

Traditional PR agencies optimise for
placements.

Corporate Influence Media optimises
for interpretation.

The difference is not aesthetic.
It is commercial.

"Most founders think more exposure
solves the problem," says Hina
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Hina Siddiqui featured in Times Square, New York —
one of 700+ global media features

We don't just position you.
We give you a Category Claim no competitor can copy.
Capital-Stage Narrative Archif for Tech Found:

BOOK YOUR NARRATIVE AUDIT

Corporate Influence Media - Capital Stage Credibility
Positioning

Siddiqui, CEO and Founder of Corporate Influence Media. "It does not. | know this because | tried
every version of visibility-first strategy before | understood that the gap was never exposure. It
was architecture. That lesson — lived, not studied — became Capital-Stage Credibility

Positioning."

What The Blueprint Delivers.

The Blueprint runs every founder's business through CIM's proprietary 7-Phase Capital-Stage
Intelligence Framework — a complete strategic system applied across four weeks that produces
a permanent narrative asset the founder owns forever.

In four weeks, founders walk away with a defined Founder Thesis, a clear Category Claim no
competitor can copy, a capital-aligned press narrative, a tiered credibility map, a 90-day rollout
structure, and a complete visibility-to-revenue architecture.



The Blueprint is designed to deliver value regardless of what comes next.

Founders can execute it themselves, through their own team, through their PR agency - or not
execute it at all.

Even without a single campaign, the narrative changes every conversation. In the room. On the
deck. In the pitch.

The Blueprint is the entry point to CIM's full ecosystem — which includes the 90-Day Premium
Campaign for fast-track execution, and the Industry Domination Infrastructure retainer for
founders committed to long-term category ownership.

Investment starts at USD 15,000 — the founding price. Availability is limited to four founders per
month.

The Category That Did Not Exist Before

Corporate Influence Media is the first firm to architect Capital-Stage Credibility Positioning for
tech founders - the narrative infrastructure built before the press, before the pitch, before the
raise, before the ARR expansion.

At every capital stage — from seed to Series C, from ARR expansion to enterprise sales, from
growth to exit the narrative required is different.

CIM architects each one. This is not positioning for a moment. It is infrastructure for every room
a founder will ever walk into.

The category was created after its founder spent years inside the visibility market watching every
version of exposure-first strategy fail the founders she worked with.

The gap was never press. It was architecture. That insight — lived from the inside of the problem
— is what separates CIM from every PR firm, personal branding consultant, and visibility agency
in the market.

"Narrative influences valuation," says Siddiqui. "Visibility without capital alignment is noise. The
founders who walk into the room most fully themselves — with the most precisely architected
narrative — are the founders who command it. That is not a soft idea. It is the most precise
description of what separates the founders who close from the ones who do not."

About Hina Siddiqui

Hina Siddiqui is the CEO and Founder of Corporate Influence Media and the creator of Capital-



Stage Credibility Positioning. She is a 4x Global Award Winner including Business Transformation
Leader of the Year UAE 2025, 7x Author, and host of The Corporate Life Podcast - Top 3%
globally, heard in 94 countries across 800+ cities. She has been featured in 700+ media outlets
including Forbes, Entrepreneur, National Law Review, AP, CBS, FOX, ABC, and Times Square. She
is based in Dubai — at the geographic intersection of US, European, Gulf, and Asian institutional
capital.

About Corporate Influence Media

Corporate Influence Media is the first firm to architect Capital-Stage Credibility Positioning for
tech founders. Based in Dubai, CIM works exclusively with Al and SaaS founders approaching
funding, ARR expansion, enterprise sales, or category repositioning - building the narrative

infrastructure that makes serious capital take them seriously before they walk into the room.

Narrative influences valuation. Visibility without capital alignment is noise.
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This press release can be viewed online at: https://www.einpresswire.com/article/903299802

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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© 1995-2026 Newsmatics Inc. All Right Reserved.


http://www.einpresswire.com/contact_author/5673347
https://www.linkedin.com/in/hinasiddiqui/
https://www.instagram.com/hinawithwings/
https://www.youtube.com/@thehinasiddiqui
https://www.einpresswire.com/article/903299802
https://www.einpresswire.com/editorial-guidelines

