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Cornell University to Boston University,
and across the University of California,
San Diego and Northwestern
University, a quiet shift is taking shape
on campuses across North America.

A series of creator-focused gatherings
hosted by rednote (also known as
Xiaohongshu) is bringing together
students, storytellers, and first-time
creators — not just to make content,
but to rediscover a space where
expression feels natural again.

As part of its North America expansion,
rednote is steadily rolling out campus
activations across major universities,
building a growing presence among
student communities and bringing
together thousands of emerging
creators. What began as small,
intimate gatherings is quickly evolving
into a broader movement — one that
is building density, connection, and
creative momentum across
campuses.

In an era shaped by algorithms and
performance metrics, many young people are rethinking what it means to share. It is no longer
just about views or virality, but about being heard, understood, and connected.
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That is where rednote is taking a
different approach.

Across these campus events, there is
little pressure to perform.
Conversations center on real
experiences: the nervousness of
posting for the first time, the challenge
of finding one’s voice, and the small
but meaningful moments when
someone, somewhere, responds.

“| posted something really small, just a
life tip,” one student shared. “But
people actually replied, like they
genuinely cared. That doesn’t happen
everywhere.”

This sense of genuine interaction is
becoming a defining feature of
rednote’s growing international
community. Many creators describe it
as a space where people are more
willing to share practical knowledge,
personal reflections, and everyday
experiences — because they expect
thoughtful feedback, not noise.

To support this new wave of creators,
rednote is introducing a range of early-
stage incentives, including increased
content visibility, traffic support, and
hands-on guidance. Rather than
focusing only on top performers, the
platform is investing in those just
getting started — lowering the barrier
to entry and making creation feel more
accessible.

But beyond tools and incentives, what
stands out most is the sense of
community being built.

At these events, online identities turn into real conversations. Strangers become collaborators.



And for many attendees, it is the first time they realize that creating content does not have to be
a solitary experience.

“We don't just want people to post,” a rednote representative shared. “We want them to feel like
this is somewhere they can stay.”

By starting with universities, rednote is tapping into a generation that values authenticity,
curiosity, and connection. As these campus communities scale, they are not only producing
content — they are shaping a culture.

And perhaps for this generation, that is what matters most.

Not just being seen, but being understood.
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