
Opia's Over-Redemption Protection Program
Helps Brands Manage Promotional Campaign
Risk

Budget safeguards around promotional

risk as participation volatility increases

across appliances, automotive, and

consumer electronics categories

NEW YORK , NY, UNITED STATES, April

8, 2026 /EINPresswire.com/ -- Opia

today announced the expansion of its

Over-Redemption Protection Program, designed to help brands safeguard promotional budgets

when campaign participation exceeds expectations. The offering provides financial protection

against unexpected redemption spikes, allowing brands to run ambitious sales promotions with

greater confidence during a period of tighter margins and unpredictable consumer behavior.

Promotions should drive

growth without introducing

uncertainty into the budget.

Our over-redemption

protection program gives

brands confidence to scale

campaigns knowing they are

protected.”

Ian Scoffield, Chief Financial

Officer

Sales promotions remain one of the most effective tools

for influencing purchase decisions and accelerating sell-

through. However, in today’s tight economic environment,

marked by inflationary pressure and shifting consumer

demand, brands are increasingly seeking ways to manage

financial exposure while maintaining strong campaign

performance.

“Promotions should drive growth without introducing

uncertainty into the budget,” said Ian Scoffield, Chief

Financial Officer at Opia. “Our over-redemption protection

program gives brands the confidence to scale campaigns

knowing they are protected if participation exceeds projections.”

Unexpected redemption spikes can significantly impact promotional ROI, particularly in high-

value categories such as home appliances, automotive, and consumer electronics, where

incentive values are larger and participation can shift quickly in response to market conditions. 

While strong engagement signals campaign success, it can also create unplanned costs if not
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structured carefully.  Opia’s Over-Redemption Protection Program addresses this challenge by

providing a financial safeguard that allows brands to maintain promotional momentum without

adjusting incentive value, limiting participation, or introducing friction into the customer

journey.

The program complements Opia’s broader risk-management approach, which includes fraud

analytics and pre-campaign assessments designed to identify potential vulnerabilities before

launch. According to Ravelin’s Online Merchant Perspectives Fraud & Payments Survey, 62% of

merchants reported new fraud types emerging, while 55% reported increases in promotion

abuse, underscoring the growing complexity of managing promotional campaigns at scale.

Together, proactive fraud mitigation and over-redemption protection create a more resilient

framework for brands navigating increased participation variability and margin pressure.

“Brands want to run compelling promotions that motivate customers without worrying about

unexpected financial exposure,” added Dan Meader, Chief Executive Officer.  “Over-redemption

protection ensures campaigns remain both high-performing and financially controlled.”

For more information about Opia’s Over Redemption Protection Program, visit www.opia.com.

ABOUT OPIA:

OPIA is a global sales promotions agency specializing in the design and execution of complex

incentive programs for leading consumer brands and retail organizations. With more than 20

years of experience, OPIA combines advanced analytics, operational expertise, and scalable

technology to deliver promotions that influence purchasing behavior, increase basket size, and

drive measurable sell-through across multiple industries. Learn more at www.opia.com.
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