
Shock Trampoline Shares Operator Insights on
Opening a Successful Trampoline Park

COEUR D'ALENE, ID, UNITED STATES, April 16, 2026 /EINPresswire.com/ -- Shock Trampoline, a

designer, manufacturer, and operator of trampoline and adventure parks, has released Part 1 of

a new two-part series aimed at helping prospective owners successfully launch trampoline

parks. Titled “How to Open a Successful Trampoline Park, Part 1: From Idea to Signed Lease,” the

guide focuses on the critical early stages of development, from initial concept through lease

execution. 

Drawing from years of hands-on operational experience, Shock outlines the foundational steps

that can determine whether a project succeeds or struggles before construction even begins.

The company emphasizes that while attractions and design often capture attention, the most

important decisions occur well before equipment is ordered. 

The guide begins with a strong focus on market validation, encouraging operators to rely on

detailed demographic analysis, competitive research, and demand assessment rather than

assumptions or surface-level insights. By evaluating factors such as population age ranges,

household income, and existing entertainment options, prospective owners can better

determine whether a concept is viable in a given market. 

Shock also highlights the importance of site selection, particularly the strategic trade-offs

between destination locations and retail-based spaces. While industrial locations may offer

lower rent, retail environments can provide built-in traffic, visibility, and co-marketing

opportunities. The company notes that total costs — including ongoing marketing — often

balance out between the two models. 

Financial planning is another key focus. The guide outlines the need for lender-ready business

plans supported by real-world data, including capital expenditure estimates, operating

assumptions, and market justification. Shock supports clients by providing industry benchmarks

and planning resources to strengthen financing applications. 

Lease negotiation is presented as a critical risk factor, with detailed attention given to terms such

as triple net (NNN) costs, rent escalations, permitted use clauses, signage rights, and landlord

obligations. Missteps at this stage, the guide warns, can have long-term operational

consequences. 

http://www.einpresswire.com
https://shocktrampoline.com/
https://shocktrampoline.com/difference/
https://shocktrampoline.com/how-to-open-a-successful-trampoline-park-part-1-from-idea-to-signed-lease/


From a design perspective, Shock advocates for maximizing revenue per square foot through

custom layouts tailored to each building. Rather than relying on standardized attraction

modules, the company emphasizes the importance of optimizing every area of the facility to

either generate revenue or enhance the guest experience. 

The guide also addresses differentiation in an increasingly competitive market. Operators are

encouraged to move beyond commodity offerings by focusing on unique attraction mixes,

improved guest flow, and operational excellence. Equipment selection is framed as a long-term

investment, with considerations including durability, modularity, safety, and life cycle cost. 

Additional sections cover budgeting for tenant improvements and attractions, aligning attraction

mixes with target demographics, selecting trusted vendor partners, and implementing safety-

focused design and operational practices. 

The release concludes with practical checklists for market evaluation, lease review, and

budgeting, along with a preview of Part 2, which will explore operations, staffing, guest flow, and

marketing strategies. 

Shock positions the series as part of its broader commitment to supporting park owners through

the full development life cycle — from initial concept to opening day — using an operator-

informed approach that integrates design, manufacturing, and real-world performance insights.

Part 2 of the series is expected to expand on operational execution, including attraction

programming, staffing models, party flow optimization, and pre-opening marketing strategies. 

“How to Open a Successful Trampoline Park, Part 1: From Idea to Signed Lease" is now available

to read on the Shock Trampoline site. 

About Shock Trampoline 

Shock Trampoline is a pioneering manufacturer in the trampoline and adventure park industry,

specializing in crafting cutting-edge equipment and supplies for Trampoline Parks and Family

Entertainment Centers (FECs). With deep expertise in the design, customization, and

construction of premier park attractions, Shock delivers solutions tailored to each operator's

unique space and goals. The company’s hallmark innovation — the patented Shock Trampoline

Park System — is meticulously engineered and fabricated in the USA, offering a seamless fit,

superior durability, and industry-leading safety for modern entertainment environments.
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