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Perfect Imprints Highlights From Research
How Generational Preferences Are Shaping
Promotional Product Strategy

Perfect Imprints breaks down research
data showing how generational
preferences shape promotional success
helping businesses choose items that

drive engagement. o 1
FORT WALTON BEACH, FL, UNITED —
STATES, April 16, 2026 Apparel

/EINPresswire.com/ -- Perfect Imprints
has released a new data-driven

analysis revealing how generational GenZ 73%
preferences are reshaping the

effectiveness of promotional products, Millennials 62%
providing businesses with a clearer

roadmap to improve engagement and e & A

return on investment.

Drawing from recent industry research,
the company highlights significant
differences in how Gen Z, Millennials
and Gen X respond to branded
merchandise, while reinforcing one consistent theme: usefulness remains the primary driver of
retention and impact.

Custom Apparel Favorites By Generation

The data shows that apparel is the top-performing promotional product category across every
generation, with:

73% of Gen Z favoring apparel
62% of Millennials
61% of Gen X

Other key findings include:
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Promotional food and beverage items
rank highly across all age groups, with
58% of Gen Z, 47% of Millennials, and
45% of Gen X responding positively.

Wearable accessories show strong
appeal among younger audiences, with
52% of Gen Z and 55% of Millennials
valuing items like hats and

sunglasses.

Office products remain relevant,
especially for Gen X at 52%, compared
to 41% of Millennials and 27% of Gen
Z.

Drinkware continues to deliver
consistent performance, with usage
across all generations ranging from
24% to 40%.

Tech-related products are gaining

Promotional Food & Beverage Favorites By
Generation

traction, with 49% of Gen X and 42% of both Gen Z and Millennials expressing interest.

According to Perfect Imprints, these differences highlight the risks of using a one-size-fits-all
promotional strategy.

Promotional products aren't
one-size-fits-all. When you
align what you give with
what each generation
actually values, you turn a
simple item into something
that gets used, seen, and
remembered.”

Patrick Black - CEO of Perfect

Imprints

“Businesses are spending billions on promotional products
each year, but many are still guessing what will actually
work,” said Patrick Black, President of Perfect Imprints.
“When you align your products with what each audience
values, you dramatically increase the chances that the item
gets used and continues to generate impressions.”

The data also reinforces the importance of product
longevity and frequency of use. Items such as apparel,
drinkware, and bags naturally integrate into daily routines,

creating repeated brand exposure over time, unlike short-

lived digital impressions.

Perfect Imprints emphasizes that generational alignment is only one part of the equation. The
most effective campaigns also prioritize product quality, design, and real-world functionality.



“The data is clear,” Black added. “When
promotional products match how
people actually live and work, they stop
being giveaways and start becoming
part of someone’s routine.”

The analysis is intended to help
business owners, marketing
professionals, and event planners
make more informed, data-backed
decisions when selecting promotional
products for campaigns, events, and
employee programs.

The full breakdown of generational
preferences and promotional product
performance is available on the Perfect

Imprints blog.
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Wearables/Fashion
Accessories

GenZ 52%
Millennials 55%

Gen X 34%

Favorite Wearable Accessories By Generation

GenZ 27%

Millennials 41%

Gen X 52%

Favorite Office Promotional Items By Generation
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Drinkware

GenZ 24%

Millennials 40%

Gen X 37%

Favorite Custom Tumblers & Water Bottles By
Generation

This press release can be viewed online at: https://www.einpresswire.com/article/905938321
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