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New Data Shows Disconnect Between Online
Visibility and Client Acquisition

With nearly 60% of Google searches
ending without a click, Traffic Into Clients
examines why visibility isn’t translating
into client growth

ATLANTA, GA, UNITED STATES, April 17,
2026 /EINPresswire.com/ -- Despite
record levels of content, visibility and
marketing activity, many entrepreneurs
are struggling to generate consistent
clients. Yet for many, client acquisition
remains inconsistent.

Recent data highlights a growing
disconnect between visibility and
revenue. Nearly 60% of Google
searches now end without a click to a
website, according to analysis by
SparkToro, reflecting a broader shift in
how prospects research and evaluate
businesses before taking action. At the
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same time, cross-industry benchmarks show that only about 3.3% of website visitors convert
into leads or customers, while the global coaching profession has grown to 122,974 practitioners
generating $5.34 billion in annual revenue.

Together, these trends point to a growing ‘conversion gap’ in client acquisition where visibility

continues to rise but results do not.

Attention is abundant. Conversion is constrained.

“Traffic Into Clients,” a forthcoming book by Engels |. Valenzuela, examines this shift and outlines
a structured approach for service-based entrepreneurs, particularly coaches and consultants, to

better connect visibility with revenue.

“Attention easier to generate than ever,” says Valenzuela. “But that's also made trust harder to
establish and conversion harder to achieve. The real challenge now is connecting those pieces


http://www.einpresswire.com
https://engelsjvalenzuela.com/post/why-does-it-feel-harder-to-get-clients-now-than-a-few-years-ago
https://engelsjvalenzuela.com/blogs

into a system that actually produces clients.”

Trust is harder to establish
and conversion harder to
achieve. The real challenge
now is connecting those
pieces into a system that
actually produces clients.”
Engels J. Valenzuela

A Shift in How Clients Decide

The rise of Al-generated content and accessible publishing
tools has made it easier for individuals to produce content
and attract attention across platforms. At the same time, it
has increased noise and made it more difficult for
audiences to distinguish between credible expertise and
surface-level presence.

As a result, many prospects are researching, comparing and forming opinions before initiating
direct contact. Decisions are often influenced by what they encounter across search, social
platforms and other digital touchpoint: before entering a formal sales process.

In this environment, generating traffic through channels such as social media, advertising,
referrals or outbound outreach remains essential but is no longer sufficient on its own.

From Visibility to Conversion

“Traffic Into Clients” frames the issue as a systems challenge rather than a traffic problem. The
book argues that client acquisition today requires more than isolated tactics. It requires a
cohesive structure that connects how attention is generated, how trust is built and how buying
decisions are guided.

Rather than focusing on any single platform or strategy, the approach centers on aligning
multiple sources of traffic into a unified pathway that moves prospects from awareness to action
in a clear and consistent way.

Addressing the Conversion Gap
As competition increases and marketing costs rise, many entrepreneurs are investing more in
visibility without seeing proportional growth in client acquisition.

“Traffic Into Clients” argues that improving how businesses convert and guide existing attention
may be more impactful than simply increasing traffic volume.

The book is scheduled for release in October 2026.

About the Author

Engels J. Valenzuela helps profitable entrepreneurs, coaches and consultants turn more of their
traffic and attention into clients by replacing scattered marketing with one clear path from first
click to paying customer. He's a customerQacquisition strategist who designs and builds simple
systems that bring in leads, booked calls and sales every week, drawing on experience at Fortune
50.
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For more information, please visit: https://engelsjvalenzuela.com/
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