
A New Global Model for Young Women’s
Breast Cancer Awareness: The 2040 Initiative
Drives Prevention and Early Detection

The 2040 Initiative: First Class Awareness.

BCYWF's Targeted Early Intervention Programs.

BCYWF's “First Circle BCYW Awareness”

Initiative—empowers individuals &

organizations worldwide to drive early

awareness, prevention, and early

detection

DENVER, CO, UNITED STATES, April 21,

2026 /EINPresswire.com/ -- The Breast

Cancer in Young Women Foundation

(BCYW Foundation) today announced

the global expansion of its 2040

Initiative – First Circle BCYW

Awareness, a pioneering approach to

breast health awareness that shifts the

starting point from large campaigns

and conventions – not a preferred

place for young women – to everyday

human connections.

At the heart of the initiative lies a

simple but transformative idea:

awareness begins with the people we

already know.

THE WOMEN OF 2040 ARE 19 TODAY 

As breast cancer increasingly affects younger women, the urgency for early, proactive

engagement has never been greater. By 2040, the projected average age of diagnosis among

women under 40 is expected to be approximately 33.7 years—indicating that many of those at

risk are young adults today, often in their late teens and early twenties. It also suggests that the

responsibility to raise awareness can't rely solely on large events; it also needs to grow through

everyday conversations within our personal circles. 

“The women of 2040 are already among us—our staff, daughters, granddaughters, students,
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Breast Cancer Risk Starts Young - Empowerment

Must Begin Early to Change BCYW.

colleagues, visitors, and the

communities we serve,” said Prof.

Rakesh Kumar, Founder and CEO of

the BCYW Foundation. “The question is

not whether we can reach them—it is

whether we will choose to do so early

enough.” For insights:

https://lnkd.in/gfpvaFNe and

https://lnkd.in/g5fDvmFE

WHY “2040”? A FORWARD-LOOKING

IMPERATIVE

The women who may face breast

cancer in 2040 are already young

adults today. This underscores the

need to shift awareness earlier in life—before risk factors accumulate and long before clinical

detection.

The initiative introduces a complementary model called “First Circle BCYW Awareness,”

encouraging individuals to engage in meaningful conversations about breast health with the

people they interact with daily—family members, colleagues, neighbors, and social and

professional circles.

The 2040 Initiative aims to bridge this gap by promoting early, proactive awareness behaviors

among young adults and those around them.

FROM CAMPAIGNS TO CONVERSATIONS

“We often think of awareness as something delivered through campaigns or events - which

indeed is true,” said Rakesh Kumar, CEO at BCYW Foundation. “But lasting impact begins with

intentional conversations—with family members, colleagues, neighbors, and friends." The 2040

Initiative is about activating those everyday interactions. The 2040 Initiative introduces a

complementary model: 

•  Encouraging intentional one-on-one conversations 

•  Reinforcing awareness through trusted relationships 

•  Creating continuous, repeated exposure to breast health information 

•       Targeted reach out: our families, colleagues and employees, visitors, neighbors in our

communities, and the people we intersect with in daily life.

This approach recognizes that behavioral awareness is strengthened by familiarity and

repetition. Rather than replacing traditional efforts, the initiative is designed to strengthen and

extend its impact into daily life.

A MISSION BRIDGING SCIENCE AND SOCIETY

https://lnkd.in/gfpvaFNe
https://lnkd.in/g5fDvmFE


The 2040 Initiative uniquely integrates scientific leadership and global advocacy. In addition to

the BCYW Foundation leadership team, the campaign is supported by internationally recognized

leaders, including Nobel Laureate Aaron Ciechanover, Scientific Advisor to the Foundation, and

U.S. Astronaut Lawrence J. DeLucas, Global Ambassador of the BCYW Foundation.

Together, they represent the convergence of scientific excellence and global vision, reinforcing a

unified message:

“A global mission to empower young women early—before risk becomes reality. 

Start early. Detect early. Save lives.”

The campaign banner—featuring two outstanding leaders and scientists of our time —visually

embodies this alignment, underscoring that addressing breast cancer in young women requires

both cutting-edge science and community-driven action.

THE FIRST CIRCLE MODEL: AWARENESS AS A HABIT

Unlike traditional awareness campaigns that rely on large-scale events or seasonal messaging,

the First Circle model emphasizes consistent, small-scale, relationship-driven outreach.

The initiative invites individuals, non-profits, institutions, and community organizations

worldwide to:

•  Reach 10–25 individuals per month within their circles, and share BCYWF’s Breast Health and

Cancer Awareness PDF - vetted by Medical Expert(s). 

•  Use simple, ready-to-share BCYW awareness materials 

•  Operate without fundraising requirements or reporting burdens 

•  Share only their aggregate reach numbers monthly or quarterly 

This approach transforms awareness from a one-time campaign into a sustained behavioral

practice that can generate exponential impact through trusted networks.

NO FUNDRAISING. NO REPORTING OF DETAILS - Just share your reach numbers monthly or

quarterly to 2040FirstCircle@bcywf.com

GLOBAL INVITATION TO INDIVIDUALS, NGO, AND CORPORATE ORGANIZATIONS

The BCYW Foundation is inviting non-profit organizations, educational institutions, healthcare

groups, corporates, and community networks to collaborate on the initiative. Participating

organizations will be:

•  Included in co-branded awareness materials with their name/logo/details added 

•  Recognized publicly for milestone contributions 

•  Positioned as leaders in advancing early breast health awareness 

Recognition milestones include:

•  100+ individuals reached – Website recognition 

•  250+ individuals reached – Certificate of Contribution 

•  500+ individuals reached – Certificate co-signed by US Astronaut Lawrence J. DeLucas 



•  1,000+ individuals reached – Certificate co-signed by Nobel Laureate, Aaron Ciechanover, and

Lawrence J. DeLucas 

BUILDING A GLOBAL EMPOWERMENT MODEL 

The Foundation’s immediate goal is to establish an initial network of 1,000 collaborators

worldwide, each contributing to a ripple effect of awareness within their own communities.

“Large-scale change often begins with small, intentional actions,” the Foundation noted. “If each

collaborator reaches just 10-25 individuals per month, the collective impact becomes

transformative—reaching tens of thousands within months, and millions over time.”

WHY NOW

The increasing incidence of breast cancer among younger women, combined with persistent

gaps in awareness, delayed diagnosis, and misconceptions about risk, underscores the need for

a new model of engagement.

The 2040 Initiative responds to this challenge by:

•  Targeting awareness before clinical risk is recognized 

•  Engaging individuals at the earliest stages of adulthood 

•  Leveraging trusted personal networks instead of impersonal messaging 

JOIN THE MISSION AND CONTRIBUTE TO THE CAUSE

Organizations and individuals interested in participating and pledging their level of interest in

the 2040 Initiative – First Circle BCYW Awareness are invited to connect with the Foundation.

὎� Contact: 2040FirstCircle@bcywf.com

ἱ� Website: https://breastcancerinyoungwomen.org

ABOUT THE BCYW FOUNDATION

The BCYW Foundation is a global organization dedicated solely to breast cancer in young

women. Founded three years ago, it brings together a diverse network of scientists, oncologists,

surgeons, survivors, NGOs, and partners from 35 countries. The BCYW Foundation is a global

organization dedicated to advancing research, raising awareness, and providing support to

young women affected by breast cancer. Through partnerships and advocacy, the foundation is

committed to creating a future where no young woman feels overlooked in her fight against this

disease. The Foundation promotes targeted awareness on educational campuses through the

Youth Council for Breast Health (YCBH).  The BCYW Foundation relies on individual contributions

and sponsors to raise the funds necessary to support its mission. Donate to the BCYW

Foundation: Every contribution – big or small – helps the BCYW Foundation fulfill its mission to

save the lives of young women from breast cancer in the years to come. Thank you for your

generosity

Rakesh Kumar, Ph.D., Founder and CEO

Breast Cancer in Young Women Foundation

bcywf@breastcancerinyoungwomen.org
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