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The new premium intelligent all-terrain

brand begins its international journey in

one of the world’s most dynamic luxury

mobility markets

DUBAI, UNITED ARAB EMIRATES, April

29, 2026 /EINPresswire.com/ --

FREELANDER now begins its next global

chapter from the Middle East, officially

announcing the region as the brand’s

first international market during the

Night of FREELANDER. More than a

market entry, the move reflects a

strategic decision shaped by the

region’s growing influence on the

future of premium mobility, luxury

lifestyles, and next-generation

automotive innovation.

Across cities such as Dubai, Riyadh,

Doha, and Abu Dhabi, the automotive

landscape has evolved rapidly over the

last decade. Consumers are

increasingly looking beyond traditional

definitions of luxury and performance,

searching instead for vehicles that combine intelligent technology, elevated design, comfort,

versatility, and emotional connection in one experience. SUVs continue to dominate the

premium segment across the GCC, but the expectations surrounding them have changed

significantly. Buyers now expect vehicles to adapt seamlessly between urban living, long-distance

travel, desert exploration, and everyday practicality while still delivering a strong sense of

individuality and refinement.

This shift aligns closely with FREELANDER’s new global positioning. Rooted in British premium

heritage and reimagined for a more modern audience, the brand introduces a fresh
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interpretation of intelligent all-terrain

mobility. Rather than focusing purely

on nostalgia or legacy, FREELANDER

presents itself as a lifestyle-driven

brand built around freedom,

exploration, creativity, and

contemporary design. The goal is not

simply to revive a historical nameplate,

but to create a globally relevant

premium brand designed for a new

generation of drivers.

The Middle East naturally reflects many

of these same values. The region represents a unique balance between luxury, ambition,

technology, and adventure, where futuristic skylines coexist alongside vast desert landscapes

and open terrain. Consumers move fluidly between business, travel, entertainment, and outdoor

lifestyles, creating demand for vehicles that perform across multiple environments without

compromising sophistication or comfort. This creates a strong foundation for FREELANDER’s

arrival and helps explain why the region was selected as the starting point for the brand’s

international journey.

The unveiling during the Night of FREELANDER further reinforced this direction, introducing a

new design language that combines strong architectural proportions with refined British-inspired

aesthetics. Signature geometric lighting, elevated proportions, and a confident stance contribute

to a modern visual identity that feels sophisticated without becoming overly formal or

conventional.

Inside the vehicle, the focus shifts toward intelligent comfort and immersive user experience,

areas that continue to play an increasingly important role in the Middle Eastern premium

automotive market. Features such as elevated seating positions, large-format digital displays,

highly connected cabin experiences, and the second-row zero-gravity seat reflect the growing

demand for technology and comfort that enhance lifestyle rather than simply functioning as

specification points. FREELANDER’s broader philosophy centers around creating vehicles that

feel intuitive, effortless, and emotionally engaging for everyday life.

Beyond the product itself, the regional launch also reflects the growing role of the Middle East

within the global automotive industry. Governments and industries across the GCC continue

investing heavily in future mobility, sustainability initiatives, smart infrastructure, and innovation-

led economies. As a result, the region has become an increasingly attractive market for globally

ambitious premium automotive brands seeking both visibility and long-term growth

opportunities.

FREELANDER enters this landscape with a clear international vision already in place. Over the



next five years, the brand plans to launch six SUV models and expand into 90 countries

worldwide. However, beginning this journey in the Middle East sends a strong message about

the strategic importance of the region within the brand’s long-term ambitions. The market is not

being viewed simply as an early sales opportunity, but as a meaningful foundation for global

expansion and brand building.

Throughout the Night of FREELANDER, the focus remained centered on ideas of movement,

individuality, freedom, and exploration. These themes resonated strongly with the atmosphere

of the event and with the direction the brand is now taking internationally. In many ways, the

Middle East reflects that same energy today through its rapid transformation, global outlook,

and appetite for premium experiences that combine innovation with emotional connection.

As FREELANDER prepares to enter the region, the brand positions itself not simply as another

premium SUV manufacturer, but as part of a broader shift in how modern mobility is being

defined. The launch represents the beginning of a new global chapter built around intelligent

exploration, contemporary luxury, and a new generation of all-terrain experiences shaped for

the future

About FREELANDER

FREELANDER is a premium intelligent all-terrain brand, reimagined for the era of new energy and

intelligent mobility.

Developed through the collaboration between Chery and Jaguar Land Rover, FREELANDER

combines heritage with modern technology to deliver a new mobility experience for global

users.
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