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RUNWAY® Magazine Launches Official
Merchandise Collection Amid Fashion
Resurgence Driven by ‘The Devil Wears Prada
2!

The international fashion media brand expands into

lifestyle merchandise as renewed interest in editorial
fashion culture accelerates globally.

LOS ANGELES, CA, UNITED STATES, May 1, 2026 /EINPresswire.com/ -- RUNWAY® Magazine
Launches Official Merchandise Collection Amid Global
“ Fashion Resurgence Driven by ‘The Devil Wears Prada 2’

Fashion is no longer
confined to pages or
screens — it is lived, worn,
and expressed daily.”

Julia Perry

RUNWAY® MAGAZINE, an internationally recognized print-
first fashion publication and global media brand, today
announced the launch of its official merchandise
collection, marking a strategic expansion of its editorial
identity into fashion and lifestyle products.

The release coincides with renewed global interest in fashion media culture, fueled by the
upcoming “The Devil Wears Prada 2,” which has reignited demand for editorial aesthetics, luxury
fashion storytelling, and the visual language of high-fashion publishing. Positioned within that
cultural conversation, RUNWAY® Magazine extends its influence beyond media into wearable
expression.

A Fashion Authority Expands Beyond the Page

RUNWAY® MAGAZINE has long operated at the intersection of print, digital, and broadcast
through its RUNWAY TV® network. With this launch, the brand translates its editorial authority
into physical form — offering consumers a direct connection to the fashion magazine lifestyle it
represents.

Rather than following seasonal trends, the collection reflects a broader philosophy: fashion as
identity, not observation.

“Fashion is no longer confined to pages or screens — it is lived, worn, and expressed daily.”


http://www.einpresswire.com
https://www.runwaylive.com/the-devil-wears-prada-2-and-fashions-2026-shift.htmlhttp://
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The Collection: Editorial Identity in Motion

The RUNWAY® merchandise collection introduces a
refined range of fashion and lifestyle essentials
designed for a modern, style-conscious audience:
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« RUNWAY® Staff Shirts — Structured silhouettes
inspired by editorial environments

* RUNWAY® Hoodies and Sweatshirts — Elevated
luxury streetwear with a polished aesthetic

* RUNWAY® Tote Bags — Functional pieces designed
for mobility within a fashion-driven lifestyle FRANCINE
* RUNWAY® Lifestyle Essentials — Minimalist

accessories reinforcing a cohesive visual identity

Each piece reflects the brand's core ethos —
merging sophistication, clarity, and cultural
relevance.

SPRING 2C
A Cultural Moment Driven by Fashion and Film ‘

As “The Devil Wears Prada 2" returns fashion media
to the forefront of global conversation, consumer
behavior is shifting toward deeper engagement
with the industry’s visual identity. Audiences are not only revisiting the story — they are seeking
the aesthetic and mindset behind it.

Mihg Lee SImmons RUnway Magazine
Cover

Search interest surrounding fashion magazine culture, editor-inspired style, and luxury fashion
environments continues to accelerate, signaling renewed demand for authenticity and authority
within the space.

RUNWAY® Magazine meets that demand by offering both the narrative and the product —
bridging media influence with consumer access.

Editorial Foundation: The Spring Issue

The launch is supported by the Spring 2026 issue of RUNWAY® Magazine featuring Ming Lee
Simmons, reinforcing the brand’s editorial credibility and cultural alignment.

The issue is available in print and digital formats through the brand's official publishing
platforms.

Brand Authenticity and Market Position

In an increasingly saturated digital landscape, authenticity remains the defining factor of
authority. RUNWAY® MAGAZINE operates as the original registered brand with verified print
distribution, official digital platforms, and protected trademarks.



The launch reinforces a clear message:
If it's not RUNWAY® Magazine, it's not RUNWAY®.

Availability

Official Website: https://www.runwaylive.com/

Official RUNWAY Merchandise Collection: https://runway-magazine-shop.fourthwall.com/
Follow RUNWAY® on X: https://x.com/runway
Follow RUNWAY® on Facebook: https://facebook.com/runway

Trademark Notice

RUNWAY® (U.S. Reg. No. 4,449,667) and RUNWAY TV® (U.S. Reg. No. 3,872,255) are registered
trademarks owned by RUNWAY TV LLC.

This merchandise collection is independently created and is not affiliated with or endorsed by
the producers or rights holders of “The Devil Wears Prada” franchise. References to “The Deuvil
Wears Prada 2" are editorial in nature.

Editorial Legacy and Global Media Presence

Over the years, RUNWAY® MAGAZINE has developed an international readership through its
combination of print publishing, digital media, fashion coverage, and broadcast expansion via
RUNWAY TV®. The brand'’s continued presence across global fashion conversations has
positioned it among recognized independent fashion media platforms connecting editorial
storytelling with contemporary culture. Through coverage of fashion weeks, luxury trends,
emerging designers, beauty, entertainment, and cultural movements, RUNWAY® continues to
reinforce its role as a modern fashion authority operating beyond traditional publishing
models.

About RUNWAY® MAGAZINE

RUNWAY® MAGAZINE is an international print-first fashion publication headquartered in
Hollywood, California, with global reach across digital platforms and RUNWAY TV®. Published by
RUNWAY TV LLC, the brand operates at the intersection of fashion, media, and modern culture.
Editor-in-Chief: Julia Perry

Julia Perry

RUNWAY® MAGAZINE
+1 310-362-6400
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This press release can be viewed online at: https://www.einpresswire.com/article/909667329

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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