
Terapage Redefines Global Tourism and
Hospitality Guest Insights with AI-Powered
Photo Voice Research Technology

At Terapage, mobile ethnography elevates photovoice

to the next level by enabling participants to share rich

multimedia responses—including real-time videos,

images, and text, capturing raw emotions, authentic

experiences, and in-the-moment insights.

London-based Terapage transforms

global tourism and hospitality research

with AI-powered Photo Voice, visual

intelligence, and real-time customer

insights. 

UNITED KINGDOM, May 4, 2026

/EINPresswire.com/ -- As hospitality

and tourism brands compete to

understand what guests truly

experience beyond star ratings and

checkbox surveys, London-based AI-

powered Market Research platform

Terapage is meeting that demand with

its Photo Voice research feature. It is a

methodology that blends participatory

visual storytelling with AI-moderated

analysis to deliver qualitative insights at scale. Terapage has modernised this feature into a

scalable, AI-powered visual intelligence solution designed for international tourism brands,

hotels, resorts, tourism boards, and market research firms.

Terapage blends Photovoice

with AI to capture real

traveler experiences and

turn them into scalable,

actionable insights for

tourism and hospitality

brands worldwide.”

Anietie Godswill

Photo Voice is a participatory visual research methodology

based on a simple yet powerful principle to capture in-the-

moment experiences. Rather than asking guests to fill out

forms after they return home, it invites them to

photograph their real-time experiences — a breakfast

served just right, a courtyard that took their breath away,

or a local alley they discovered on a morning walk. Those

images, paired with structured reflection, reveal emotional

truths that traditional survey instruments rarely capture.

Terapage AI-powered Photo Voice has transformed the

hospitality and tourism sector. The platform supports

multiple submission formats within a single study, such as photographs, video clips, voice

http://www.einpresswire.com
http://terapage.ai/
http://terapage.ai/
http://terapage.ai/requestademo.html


At Terapage, photovoice lets participants tag and

review images with their perspectives, generating AI-

powered heatmaps for deeper visual insights.

At Terapage, participants can review matrix-based

images with comments and ratings, seamlessly

capturing both qualitative and quantitative insights in

one experience.

recordings, and written captions — so

participants can express themselves in

whichever format feels most natural.

This flexibility is especially significant

for international tourism research,

where language and literacy barriers

often distort survey data.

AI-Moderated Qualitative Interviews 

One of the most significant features

within the Terapage platform is its AI-

moderated interview engine. Once a

participant submits a photograph or

video, the platform initiates a

structured follow-up conversation

using the SHOWED framework —

probing what the participant sees,

what is really happening, why it made

them feel a certain way, and what

could be done differently. The AI

adapts its questions based on how

each participant responds, following

emotional threads and ensuring no

meaningful insight is overlooked.

For tourism research organisations

managing studies across multiple

markets and time zones, this means in-

depth qualitative interviews can run

simultaneously across hundreds of

travellers, without scheduling a single

session or engaging a human

moderator for each conversation.

Research that previously required

weeks of fieldwork can now be

completed in days.

Real-Time AI-Powered Thematic

Analysis

Terapage processes visual and verbal

research data simultaneously as

responses arrive. Thematic patterns

emerge in real time. Participants can tag specific elements within an image such as lighting,

room layout, service interaction, and cleanliness. Those tags feed into visual heatmaps that

highlight the areas attracting the most satisfaction or concern. Matrix-based image review adds a

further analytical layer, allowing participants to rate images against emotional criteria such as



Terapage’s AI-powered research dashboard enables

teams to monitor Photo Voice study progress in real

time, track participant responses, and manage

qualitative research workflows from a single unified

interface.

Terapage’s AI-powered unified platform brings every

research method together in one seamless,

intelligent workspace.

comfort, excitement, or discomfort,

generating quantifiable data alongside

qualitative narrative.

Visual dashboards translate this

complexity into formats designed for

decision-makers who were not present

in the research process. Sentiment

patterns are mapped across

participant segments. Geographic and

demographic filters allow teams to

explore how different traveller groups

experienced the same destination,

property, or service touchpoint.

Publishable Reports in Hours, not in

Weeks

Beyond analysis, Terapage generates

structured, publication-ready reports

directly from the study data. These

reports include an abstract,

introduction, methodology section,

thematic findings, supporting

participant evidence, and actionable

recommendations — formatted for

direct submission to a client, a funder,

a policy body, or an executive board.

The time between completing a

qualitative study and delivering a

client-ready report has compressed

from weeks to hours.

For hospitality groups operating across the Middle East, Europe, Africa, and Southeast Asia,

where guest demographics are diverse, and research must account for cultural nuance, Photo

Voice’s inclusive, image-led methodology offers a meaningful advantage over text-heavy survey

instruments.

A New Standard for Guest Experience Research 

Terapage combines the participatory depth of Photo Voice methodology with the analytical

power of AI, giving hospitality and tourism researchers the richest possible picture of the

customer experience without the traditional barriers of scale, cost, or logistical complexity.

Guests across global destinations are already using the platform to share the moments that

matter most to them — and research teams are turning those moments into strategy.

Hospitality brands and tourism research firms interested in running their first Photo Voice study

can start a free trial or book a platform demonstration directly through the Terapage website.

About Terapage

Terapage is a qualitative research platform built for the hospitality, tourism, and consumer



insights sectors. Its Photo Voice module combines participatory visual research with AI-

moderated interviews, image tagging, heatmap analysis, and automated report generation —

enabling research organisations to collect, analyse, and communicate deep qualitative insights at

scale. Terapage serves research teams across the UK, Middle East, Africa, and Southeast Asia.
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