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Google Analytics for Marketing

Companies are continuing to face

growing frustration with Google Analytics

4  as concerns increase around the ability

to clearly measure performance.

NEW ZEALAND, May 14, 2026

/EINPresswire.com/ -- Since replacing

Universal Analytics, GA4 introduced a

significantly different event-based

reporting system that many business

owners, marketing teams, and

agencies say has become increasingly

difficult to interpret and use

effectively.

As global businesses invest more

heavily into digital advertising, SEO,

social media campaigns, and online

lead generation, accurate analytics

reporting has become critical for marketing decision-making and return on investment.

However, many companies report they are now collecting more data than ever while finding it

Many businesses are

overwhelmed by the

amount of reporting

available but still struggle to

answer basic marketing

questions.”

Paul Easton

harder to identify what is actually driving sales, enquiries,

and revenue growth.

Common issues businesses report include:

- Conversion tracking that appears inaccurate or

inconsistent

- Website traffic figures that do not align with advertising

platforms

- Difficulty identifying which marketing channels generate

http://www.einpresswire.com
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leads

- Complex reports that provide data

but limited actionable insight

- Confusion around attribution models

and customer journeys

- Reduced confidence in marketing,

reporting, and ROI calculations

According to Opal44 - Google Analytics

Dashboard

Demand for independent GA4 audits

and simplified reporting solutions has

increased as businesses seek clearer

answers around website performance,

advertising effectiveness, and lead

tracking accuracy.

“Many businesses are overwhelmed by the amount of reporting available but still struggle to

answer basic marketing questions,” said Paul Easton.

“They don’t necessarily need more dashboards. They need straightforward insights that help

them make better marketing decisions, reduce wasted advertising spend, and improve lead

generation.”

The growing complexity surrounding analytics reporting is also creating challenges for small and

medium-sized businesses that may not have dedicated in-house analytics specialists or

enterprise-level resources.

Industry discussions continue to highlight concerns around GA4 usability, reporting

transparency, and the learning curve required to properly configure and interpret data.

To help address these concerns, Opal44 provides independent Google Analytics audits designed

to identify tracking issues, reporting gaps, and opportunities to improve marketing visibility.

Businesses looking to review their GA4 setup or identify potential reporting problems can access

more information through the company’s dedicated audit page at Google Analytics Audit Tool.
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