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MADX Digital Announces SEO Positioning for
Mid-Market and Enterprise B2B SaaS

Companies

LONDON, LONDON, UNITED MADX
KINGDOM, May 15, 2026 MADX Digital logo

/EINPresswire.com/ -- MADX Digital

today announced its market

positioning around SEO and Al search services for mid-market and enterprise B2B SaaS
companies. The agency works with established software businesses to improve visibility across

Google and Al-led search environments, with a focus on activity connected to qualified demos,
pipeline and revenue.

Agency outlines its SEO and Al search
focus for larger B2B SaaS companies,
supported by long-term client
relationships and case studies.

MADX Digital's positioning reflects the way larger SaaS companies approach organic growth. For
companies with existing market traction and clear commercial goals, SEO is rarely a short-term
campaign. It requires technical foundations, content depth, authority building and consistent
work across the stages where buyers research, compare and evaluate software providers. MADX
Digital's engagements are typically long-term and compounding, with many clients retained for
3-5+ years.

The announcement also reflects MADX Digital’s enterprise SaaS SEO strategy, which focuses on
technical SEO, content strategy, authority link building and commercial search intent. The
strategy is designed for SaaS companies that need organic visibility to support qualified demand,
not only broader traffic growth.

“Search becomes more valuable when a company already has a well-defined market and clear
expectations from organic growth,” said Perry Steward, Founder of MADX Digital. “For mid-
market and enterprise SaaS teams, the focus is not only on increasing traffic. It is about being
visible when buyers are actively researching problems, comparing solutions and making
commercial decisions.”

This SaaS SEO agency points to its work with larger SaaS and technology companies as part of its


http://www.einpresswire.com
https://www.madx.digital/services

enterprise positioning. Its MoonPay case study describes work to improve the company’s SEO
foundation, support multilingual expansion into Canada, Brazil and other markets, and generate
more than 3,000 page one rankings, with more than $6 billion in processed transactions and
more than 30 million accounts created.

The agency also references its Postalytics case study, which reports growth from 6,000 to 75,000
monthly organic visitors after 12 months, along with more than 1,200 number one US keyword
rankings and more than 20,000 new organic sign-ups.

MADX Digital has introduced a structured 3-month SEO Growth Sprint as an entry point for
companies that want to assess technical, strategic and content priorities before deciding on a
longer-term SEO program. The sprint gives SaaS teams a defined starting point before scaling
further investment.

The positioning gives companies evaluating SEO and Al search support a clearer view of MADX
Digital's focus: established SaaS businesses, long-term organic growth and search visibility tied to
measurable commercial outcomes.

About MADX Digital

MADX Digital is a SaaS SEO and GEO agency that works with B2B software companies on organic
search and Al search visibility. Its services include SEO, GEO and Al search, content writing, digital
PR and link building. Public client examples include MoonPay, Postalytics, Parcel Tracker and
Thunes.
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This press release can be viewed online at: https://www.einpresswire.com/article/913010255

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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