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Retail analytics market is projected to hit

$58.4 billion by 2032, fueled by AI, cloud,

and data-driven retail.

WILMINGTON, DE, UNITED STATES, May

28, 2026 /EINPresswire.com/ -- 

According to a new report published by

Allied Market Research, the retail

analytics market size was valued at

$7.8 billion in 2022 and is projected to

reach $58.4 billion by 2032, growing at

a CAGR of 22.6% from 2023 to 2032. The rapid adoption of artificial intelligence, cloud

computing, big data technologies, and predictive analytics across the retail sector is significantly

driving the expansion of the retail analytics market worldwide.

Growing adoption of AI, IoT,

and predictive analytics

drives global retail analytics

market growth through

2032.”
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Download PDF Brochure:
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Retail analytics has become a critical component for

modern retail businesses seeking to improve operational

efficiency, enhance customer experiences, and optimize

inventory management. Retail analytics involves the use of

advanced software tools and data-driven technologies to

collect, process, and analyze information from online stores, physical outlets, customer

interactions, and inventory systems.

Businesses are increasingly relying on retail analytics solutions to gain actionable insights into

customer behavior, purchasing patterns, shopping trends, and product demand. These insights

help retailers make informed decisions regarding pricing, promotions, store layouts, inventory

planning, and customer engagement strategies.

The growing need for intelligent systems capable of handling massive volumes of retail data is
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accelerating the adoption of retail analytics solutions globally. As digital commerce and

omnichannel retailing continue expanding, organizations are investing heavily in advanced

analytics platforms to maintain competitiveness and improve profitability.

Growing Importance of Data-Driven Decision Making in Retail

The rapid transformation of the retail industry has created an enormous demand for real-time

analytics and business intelligence solutions. Retailers today operate in highly competitive

markets where customer expectations, shopping habits, and market trends change rapidly. As a

result, businesses are increasingly turning toward retail analytics platforms to gain deeper

insights into consumer preferences and operational performance.

Retail analytics helps businesses measure customer satisfaction, track buying behaviors, forecast

product demand, and personalize marketing campaigns. Companies can analyze historical and

real-time data to improve decision-making processes and identify growth opportunities.

Retailers are also leveraging analytics to optimize supply chains and inventory management

systems. Accurate demand forecasting allows businesses to reduce stock shortages, avoid

overstocking, and improve product availability. These capabilities are becoming essential for

maintaining customer satisfaction and operational efficiency.

The increasing volume of user-generated data from e-commerce platforms, mobile applications,

social media channels, and physical retail stores is further driving the demand for advanced

analytics solutions. Retail analytics platforms enable organizations to convert raw data into

meaningful insights that support strategic planning and long-term business growth.

Artificial Intelligence and Machine Learning Transforming Retail Analytics

Artificial intelligence and machine learning technologies are revolutionizing the retail analytics

market by improving data processing capabilities and predictive accuracy. Modern retail analytics

solutions can analyze vast datasets in real time, enabling businesses to identify patterns, trends,

and anomalies more effectively.

Machine learning algorithms help retailers understand customer preferences, predict purchasing

behavior, and deliver personalized recommendations. AI-powered analytics platforms also

automate repetitive tasks such as inventory tracking, customer segmentation, and sales

forecasting, improving efficiency across retail operations.

Retailers are increasingly integrating AI-driven analytics tools into customer management

systems to enhance engagement and loyalty programs. Personalized shopping experiences have

become a key differentiator in the retail industry, and analytics platforms play a critical role in

delivering targeted promotions and customized product suggestions.

https://www.alliedmarketresearch.com/cloud-retail-market


In addition, predictive modeling and advanced analytics techniques are helping businesses

optimize pricing strategies, marketing campaigns, and operational workflows. The growing

adoption of AI and machine learning technologies is expected to continue accelerating the

growth of the retail analytics market during the forecast period.

On-Premise Deployment Segment Maintains Strong Market Position

Based on deployment mode, the on-premise segment dominated the retail analytics market size

in 2022 and is expected to continue its dominance during the forecast period. Many retailers

prefer on-premise analytics solutions due to enhanced data security, privacy protection, and

operational control.

On-premise deployment allows organizations to store sensitive customer and business data

within their own infrastructure, reducing concerns related to cybersecurity and external data

breaches. Retailers handling confidential customer information often prioritize secure in-house

data management systems to maintain regulatory compliance and customer trust.

In addition, on-premise solutions offer businesses greater customization capabilities and

improved control over analytics processes. Large retail enterprises with established IT

infrastructure frequently adopt on-premise platforms to align analytics operations with specific

organizational requirements.

However, the cloud segment is expected to witness the highest growth during the forecast

period. Cloud-based retail analytics solutions provide scalability, flexibility, remote accessibility,

and cost-efficiency, making them increasingly attractive for businesses of all sizes.

Cloud analytics platforms enable retailers to access real-time insights from multiple locations

and devices. These systems also support seamless integration with e-commerce platforms, IoT

devices, and AI-driven applications. As digital transformation continues across the retail sector,

cloud-based analytics adoption is anticipated to rise significantly.

Procure This Report (286 Pages PDF with Insights, Charts, Tables, and Figures):
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Customer Management Segment Leads Retail Analytics Adoption

By business function, the customer management segment accounted for the largest retail

analytics market share in 2022. Retailers are increasingly focusing on customer-centric strategies

to improve engagement, retention, and overall shopping experiences.

Retail analytics solutions help businesses analyze customer demographics, purchasing histories,

browsing patterns, and feedback to create highly personalized experiences. These insights allow

retailers to design targeted marketing campaigns, loyalty programs, and product
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recommendations tailored to individual consumer preferences.

The growing importance of omnichannel retailing has further strengthened the demand for

customer management analytics. Retailers now interact with customers through physical stores,

websites, mobile applications, and social media platforms. Analytics solutions provide a unified

view of customer behavior across all touchpoints, enabling businesses to deliver consistent and

personalized experiences.

In addition, retailers are using analytics platforms to measure customer satisfaction and identify

areas for service improvement. Enhanced customer experiences contribute to stronger brand

loyalty, higher sales conversion rates, and improved long-term profitability.

Large Enterprises Continue Dominating Market Demand

Based on organization size, the large enterprises segment dominated the retail analytics market

in 2022. Large retail organizations generate enormous volumes of data from diverse operational

channels, making advanced analytics solutions essential for efficient decision-making.

Major retailers are heavily investing in AI-powered analytics platforms to optimize inventory

management, enhance supply chain operations, and improve customer engagement. These

organizations also possess the financial resources and technical infrastructure necessary to

implement sophisticated analytics systems.

Large enterprises are increasingly integrating retail analytics solutions with emerging

technologies such as IoT, artificial intelligence, cloud computing, and automation platforms.

These integrations support real-time monitoring, predictive maintenance, and intelligent

business operations.

Meanwhile, small and medium-sized businesses are also beginning to adopt cloud-based

analytics solutions due to decreasing implementation costs and increasing accessibility of digital

technologies. This trend is expected to contribute to broader market expansion during the

forecast period.

North America Dominates Global Retail Analytics Market

North America accounted for the highest revenue share in the retail analytics market in 2022.

The region’s strong digital infrastructure, rapid adoption of advanced technologies, and presence

of leading analytics solution providers are major factors supporting market growth.

Retailers across the U.S. and Canada are increasingly investing in cloud computing, artificial

intelligence, IoT, and big data technologies to improve operational efficiency and customer

experiences. The widespread adoption of e-commerce platforms and omnichannel retail

strategies has further accelerated demand for retail analytics solutions.



The region also benefits from the strong presence of major technology companies such as

Amazon Web Services, Inc., IBM Corporation, Microsoft Corporation, Oracle Corporation, and

Salesforce.com Inc.. These companies are continuously investing in AI-powered analytics, cloud

services, and retail technology innovations.

However, Asia-Pacific is expected to exhibit the highest growth during the forecast period. Rapid

digitalization, expanding e-commerce industries, increasing smartphone penetration, and rising

investments in cloud technologies are fueling regional market growth.

Countries such as China, India, Japan, and South Korea are witnessing increasing adoption of

retail analytics solutions across retail, consumer goods, electronics, and e-commerce sectors.

Businesses in the region are focusing on improving operational productivity and customer

engagement through data-driven decision-making.

COVID-19 Accelerated Digital Transformation in Retail

The COVID-19 pandemic significantly accelerated the adoption of retail analytics solutions

worldwide. During lockdowns and movement restrictions, businesses were forced to rapidly

digitize operations and optimize online sales channels to maintain continuity.

Retailers increasingly relied on analytics platforms to monitor changing consumer behavior,

manage supply chain disruptions, and forecast product demand during uncertain market

conditions. The pandemic highlighted the importance of data-driven decision-making in

maintaining operational resilience.

The shift toward online shopping and contactless services created additional opportunities for

retail analytics providers. Businesses adopted machine learning, predictive analytics, and AI-

driven recommendation engines to improve customer experiences and increase sales

conversion rates.

For instance, in January 2021, Google Cloud launched product discovery solutions designed to

help retailers strengthen e-commerce capabilities and deliver highly personalized shopping

experiences. Such strategic initiatives continue to support innovation and growth within the

retail analytics market.

Competitive Landscape and Strategic Developments

The retail analytics market remains highly competitive, with major technology companies

focusing on innovation, partnerships, and product development to strengthen their market

positions. Businesses are increasingly launching AI-driven analytics platforms that provide real-

time insights, predictive capabilities, and automation features.



Leading players are also expanding cloud-based analytics services to support the growing

demand for scalable and flexible retail technology solutions. Strategic collaborations between

analytics providers and retail enterprises are becoming increasingly common to improve

customer engagement and operational efficiency.

Major companies profiled in the retail analytics market analysis include Amazon Web Services,

Inc., HCL Technologies Limited, IBM Corporation, Microsoft Corporation, MicroStrategy

Incorporated, Oracle Corporation, Salesforce.com Inc., SAP SE, SAS Institute Inc., and Teradata

Corporation.

These companies are focusing on business expansion, partnerships, AI integration, and new

product launches to increase market penetration and enhance competitive positioning globally.

Get a Customized Research Report: https://www.alliedmarketresearch.com/request-for-

customization/2237

Future Outlook of the Retail Analytics Market

The future of the retail analytics market appears highly promising as retailers continue

embracing digital transformation and data-driven business strategies. The growing importance

of customer personalization, omnichannel retailing, and intelligent inventory management will

continue driving demand for advanced analytics solutions.

Emerging technologies such as artificial intelligence, machine learning, IoT, predictive analytics,

and cloud computing are expected to further transform the retail industry. Businesses that

successfully leverage analytics platforms will gain significant competitive advantages through

improved operational efficiency and enhanced customer experiences.

As global retail ecosystems become increasingly digital and interconnected, the retail analytics

market is expected to witness substantial innovation and long-term growth through 2032.
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About Us

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies

and this helps us in digging out market data that helps us generate accurate research data tables

and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

online and offline research and discussion with knowledgeable professionals and analysts in the

industry.
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