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WILMINGTON, DE, UNITED STATES,

June 1, 2026 /EINPresswire.com/ --

Non-alcoholic Spirits Market size

garnered $281.1 million in 2021, and is

estimated to generate $642.4 million

by 2031, manifesting a CAGR of 8.7% from 2022 to 2031.

Market players:

la martiniquaise

Rheinland Distillers GmbH

Escape Mocktails

Everleaf Drinks

Lyre's Spirit Co

Diageo plc

Spirits of Virtue

Caleño

Aplós

Spiritless Inc

Drink Monday

Salcombe Distilling Co

Ritual Zero Proof

Ecology & Co.

Elegantly Spirited LTD

Pernod Ricard

Bacardi Limited

ArKay Beverages LTD

http://www.einpresswire.com
https://www.alliedmarketresearch.com/non-alcoholic-spirits-market-A31316
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The report provides a detailed analysis of these key players of the global non-alcoholic spirits

market. These players have adopted different strategies such as new product launches,

collaborations, expansion, joint ventures, agreements, and others to increase their market share

and maintain dominant shares in different regions. The report is valuable in highlighting

business performance, operating segments, product portfolio, and strategic moves of market

players to showcase the competitive scenario.

Brands are striving to replicate the complexity and depth of traditional alcoholic beverages,

offering a range of botanicals, spices, and herbs to create a premium experience. This trend is

driven by consumers who are seeking healthier lifestyle choices without sacrificing the social and

sensory experiences associated with drinking.

Non-alcoholic spirits can be produced with ingredients such as fruits, herbs, seeds, juices,

extracts, herbs, barks, among others. They are blended together to produce aromas, color, taste

notes, and warmth that the producer is trying to achieve. The essence of these ingredients is

extracted, transformed, and refined in a variety of ways before blending and bottling.

LIMITED-TIME OFFER - Buy Now & Get Exclusive Discount on this Report @

https://www.alliedmarketresearch.com/checkout-final/a99d50723803d977864510881d844839

The global non-alcoholic spirits market is anticipated to witness significant growth during the

forecast period owing to health benefits associated with the consumption of non-alcoholic drink

and an increase in disposable income. The increasing product launches with innovative

ingredients, create new non-alcoholic spirits market opportunities. On the other hand, Asia-

Pacific is expected to show growth in the demand for non alcoholic liquor during the forecast

period.

The increase in demand for non-alcoholic alternatives among e-commerce channels and high

inclination towards online shopping are major non-alcoholic spirits market trends.

Manufacturers are collaborating with e-commerce channels such as Amazon, Walmart, Tesco,

among others to be able to reach more consumers.

According to the non-alcoholic spirits market analysis, the market is segmented on the basis of

product type, category, distribution channel, and region. By product type, the market is

segmented into whisky, rum, vodka, tequila, and others. On the basis of category, the market is

classified into conventional and organic. According to distribution channel, the market is

classified into food service and food retail. Food retail sub-segment is divided into store-based

and non-store-based. Region-wise, it is analyzed across North America, Europe, Asia-Pacific, and

https://www.alliedmarketresearch.com/request-sample/A31316
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Based on region, Europe held the largest share in 2021, contributing to nearly half of the global

non-alcoholic spirits market share, and is projected to maintain its dominant share in terms of

revenue in 2031. In addition, the Asia-Pacific region is expected to manifest the fastest CAGR of

9.8% during the forecast period. The research also analyzes regions including North America and

LAMEA.

The growth of non-alcoholic spirits industy is spurred by increasing cognizance about the ill

effects of alcohol on health pushing consumers to search for an alternative that provide the

same premium experience sans compromise. The market also continues to be bolstered by

innovative product offerings from both mainstream beverage players and new entrants focused

on natural ingredients, functional attributes, and wellness positioning. The global emergence of

sober-curious movements, the ever-enlarging base of consumers participating in Dry January,

Mindful Drinking trends and the burgeoning No-Low Alcohol category are becoming structural

and recurring triggers to demand. (Allied Market Research is predicting that 58 percent of the

consumers in the U.S. get more and more interested to wellness as well as a growing variety of

no-ABV)

Demand is further fueled by social media and influencer marketing that are portraying non-

alcoholic spirits as fashionable, desirable options in social environments decoupling the idea of

premium drinking from alcohol consumption altogether. This is compounded by their growing

availability in restaurants, bars and retail outlets around the world, which makes access to these

products easier and drives mainstream adoption.
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