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Global Baby Food Market Growth:

Growing Number of Working Women,

Increasing Demand for Organic Baby

Foods and Expansion of Organized Retail

Sector.

WILMINGTON, DE, UNITED STATES,

June 3, 2026 /EINPresswire.com/ --

Baby food market size was valued at

$67.8 billion in 2021, and is projected

to reach $116.5 billion by 2031,

growing at a CAGR of 5.7% from 2022

to 2031. 

The growth of the baby food market is driven by a rise in awareness towards rising nutritional

needs for babies, organized retail marketing, and a drastic increase in female workforce. As such,

the three most prominent investment themes within the baby food sector until 2031 include

organic baby food sub-segment, digitization in distribution channel and LAMEA growth corridor.

Businesses that effectively combine premium nutrition science, sustainable packaging and

omnichannel retail strategies will be poised to seize disproportionate market share in this fast-

changing consumer-driven playing field.

Request The Sample PDF Of This Report: https://www.alliedmarketresearch.com/request-

sample/107

The global baby food market is driven by rise in population of women professionals, increase in

awareness regarding adequate nutritional requirements of babies, and expansion of organized

retailing. But increasing breastfeeding owing to government initiatives and declining birth rates

hinder the market growth. On the other hand, owing to product innovations along with

innovative packaging strategies, it is anticipated to create myriad opportunities for the market

growth.

Rising awareness regarding health advantages and increasing mobility and exercise rates are

predicted to propel demand of baby food in developing countries. In addition, the increase in the
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number of netizens as well as internet penetration and increasing marketers focus on

advertising their goods over social media websites have supported to level up.

One major structural driver is the rising share of working mothers around the world. Growing

literacy rate of women in both developing and developed countries has enhanced knowledge

about infant nutritional needs, thereby fuelling the demand for packaged baby food products

through every distribution channel.

LIMITED-TIME OFFER - Buy Now & Get Exclusive Discount on this Report @

https://www.alliedmarketresearch.com/checkout-final/745f1a7aea5e929e7e591682e73942f1

Baby food is ready-to-eat food for infants between the age group of four to six months to two

years. Dried cereals, milk formula, and prepared baby food are the major baby food products

available in the market. Rapidly changing economic trends in emerging markets of Asia-Pacific

and Europe, increase in women participation at workplace, surge in awareness about adequate

nutrition requirement of babies, rapid urbanization, and organized retailing are the major factors

driving the growth of the baby food market. However, food safety concerns, increased

awareness of breastfeeding, and low birth rates in some regions limit the growth of the global

baby food market.

Presently, the milk formula segment leads the market with 60.7% share in terms of revenue.

However, the prepared baby food segment is estimated to witness highest CAGR of 5.7% during

the forecast period.  

In the baby food industry Manufacturers are focusing on key innovations that cater to the

requirements of the large consumer base. Increase in awareness toward health benefits and

increase in mobility & physical activity are expected to boost the demand for baby food in

emerging nations. Furthermore, increase has been witnessed in the number of netizens along

with rise in internet penetration.  

Taking this into consideration, most of the key players in the market strategize on promoting

their products on various social media platforms. Thus, through social media marketing strategy,

the baby food market sights critical growth opportunity.  

Inquiry Before Buying @ https://www.alliedmarketresearch.com/purchase-enquiry/107

According to the baby food market analysis, the market is segmented into product type,

distribution channel, category, and region. By product type, the market is segregated into dried

baby food, milk formula, prepared baby food, and others. Presently, the milk formula segment

leads the market around 60% share in terms of revenue, results in baby food market trends.

Increase in health and nutrition concerns for babies and limited time for food preparations are

the major factors driving the growth of the market.  
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Region-wise, Asia-Pacific was the prominent market in 2021, garnering maximum share, owing to

the presence of huge consumer base and increase in population. Established players, with their

major operation in Asia-Pacific, dominates the global market. In addition, strong brand image

plays a significant role in the sale of baby food products. This has restricted the entry of new

players in the market. Intensive campaigning and promotional activities drive the sale of infant

formula in the global market. The industrial leaders have adopted product launches, awareness

campaigns, acquisitions, and collaborations as their major growth strategy to sustain the

competition and improve their Baby Food Industry share. 

Market Players:

Nestlé S.A.

Danone S.A.

Perrigo Company Plc

Mead Johnson & Company LLC

Abbott Laboratories

Hero Group

Bellamy Organics

Hain Celestial Group

Campbell Soups

Friesland Campina

Trending Reports:

Baby Infant Formula Market: https://www.alliedmarketresearch.com/baby-infant-formula-

market

Baby Electrolyte Market: https://www.alliedmarketresearch.com/baby-electrolyte-market-A53639
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