
Miami-Based SOSS Bros Launches Premium
Sauce Collection Amid Rising Demand for
Gourmet Condiments

SOSS Bros 4x4 Flavor Collection

SOSS Bros introduces its 4x4 Flavor

Collection and Three Amigos Variety Pack,

bringing bold flavor and versatile sauces

to every meal.

MIAMI, FL, UNITED STATES, June 8, 2026

/EINPresswire.com/ -- Demand for

premium condiments continues to

grow as consumers seek bold flavors,

globally inspired ingredients, and

versatile sauces that do more than

traditional dressings or dipping

sauces.

As food culture evolves, Miami-based

sauce company SOSS Bros is

introducing a premium collection of

flavor-first condiments designed for

how consumers eat today.

Born in Miami, one of America’s most

diverse food cities, SOSS Bros draws inspiration from international flavors, street food culture,

and the belief that sauces should enhance food rather than hide it.

Built around the belief that one great sauce should elevate countless meals, SOSS Bros creates

premium sauces designed to bring bold, globally inspired flavors to everyday foods.

“We believe consumers are looking for more than another condiment,” said Lance Ahmadian, co-

founder of SOSS Bros. “People want sauces that deliver bold flavor, versatility, and balance. At

SOSS Bros, that philosophy can be summed up in four words: ‘Less Vinegar, More Flavor.’”

Founder Hesham Hafez believes great sauces offer consumers both a luxury and a

convenience.

http://www.einpresswire.com
http://www.sossbros.com


SOSS Bros 'Three Amigos' Variety Pack

“Refrigerator space is premium real

estate,” said Hafez. “Great sauces are

both a luxury and a convenience.

Consumers want products that earn

their place. People don’t need a dozen

bottles that each do one thing. They

want versatile flavors that work across

multiple meals and make everyday

eating more exciting.”

The company’s philosophy has helped

shape a lineup of premium sauces

designed to deliver bold flavor and

greater functionality across a variety of

meals.

Its collection includes Smoky Original, a

smoky finishing sauce designed for

everyday versatility; Ranch Killer, a bold

ranch alternative inspired by

consumers seeking more adventurous flavors; Spicy Creamy Soy, a fusion-inspired sauce

balancing heat, creaminess, and savory depth; and Habanero Heat, a creamy hot sauce built

around the company’s signature philosophy of “Heat With a Purpose.”

We believe in heat with a

purpose, not heat for

attention. Every ingredient

should earn its place in the

bottle."”

Hesham Hafez, Founder

Unlike many hot sauces that prioritize extreme heat,

Habanero Heat was developed to deliver meaningful spice

while preserving balance, texture, and flavor. The result is

a creamy hot sauce designed to complement food rather

than overpower it.

“We’re building sauces for how people actually eat today,”

said Hafez. “Consumers have more choices than ever

before, but many refrigerators are still filled with products

designed decades ago. Whether it’s Ranch Killer, Smoky Original, Spicy Creamy Soy, or Habanero

Heat, our approach remains the same. Flavor comes first. We believe in heat with a purpose, not

heat for attention. Every ingredient should earn its place in the bottle.”

Several consumer trends continue to shape the future of the condiment category:

• Growing interest in premium condiments and emerging food brands.



• Increasing demand for globally inspired flavors and fusion cuisine.

• The continued rise of sweet-and-spicy “swicy” flavor combinations.

• Greater interest in versatile sauces that work across multiple meals.

• A shift toward fewer bottles and more functionality in the refrigerator.

The company has built awareness through product sampling, community engagement,

university activations, grassroots marketing initiatives, and direct-to-consumer outreach aimed

at introducing consumers to a more versatile approach to flavor.

As consumers continue seeking premium sauces and globally inspired flavors, SOSS Bros

believes versatility, convenience, and flavor will play an increasingly important role in the future

of the condiment category.

Consumers can explore the complete SOSS Bros collection, including individual sauces,

university-branded sauce bottles, the 4x4 Flavor Collection, and the Three Amigos Variety Pack,

at www.sossbros.com.

ABOUT SOSS BROS

Founded by Hesham Hafez, Lance Ahmadian, and Karim Hafez, SOSS Bros is a Miami-based

sauce company producing premium sauces and flavor-first condiments inspired by global

cuisines and built for versatility. Known for products including Smoky Original, Ranch Killer, Spicy

Creamy Soy, Habanero Heat, the 4x4 Flavor Collection, and the Three Amigos Variety Pack, the

company also offers university-branded sauce bottles that reflect its commitment to community

engagement and school spirit. Guided by its philosophies of “Less Vinegar, More Flavor” and

“Heat With a Purpose,” SOSS Bros helps consumers elevate everyday meals with premium

sauces built for versatility, convenience, and flavor.

Hesham Hafez

SOSS Bros LLC
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